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(See  page  9) 


While  Heuse 
alters  news 
leak  pelicy 
(See  page  13) 
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2400  Left  homeless— Haitians  came  to  Florida  seeking  a  life  of  freedom 
Instead  they  found  a  life  of  detention.  The  Boston  Globe  went  to 
Miami  for  a  first  hand  look  at  the  plight  of  the  refugees. 


Each  year,  we  put 
everything  in  the  best 
possible  Perspective. 


Again  this  year,  The  San  Diego 
Union  and  The  Tribune 
published  special 
comprehensive  financial 
sections.  And  what  over 

Perspective  ’82  readers 
put  their  eyes  on  were  better- 
than-ever  digests  of  business  and 
industrial  performance  in  the 
past  —  and  lucid,  incisive 
predictions  of  the  year  ahead. 
Precisely  the  editorial  content 
which  drew  not  only  attention, 
but  over  70,000  lines  of 
advertising. 


If  you’d  like  to  see  how  we 
put  the  San  Diego  business 
community  in  Perspective  — 
and  how  it  attracted  both 
readership  and  revenue  —  write 
on  your  letterhead  to  Dick 
Applegate,  National  Advertising 
Manager,  Union/Tribune 
Publishing  Co.,  P.O.  Box  191,  San 
Diego,  California  921 12. 

The  San  Diego  Union 
The  Tribune 

Member  of  New  splan 

Represe-nted  nationally  by  Sawyer-Ferguson-Vl'alker 
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enfliit  Aim  iiuiiiEits  SOME 

VERYIIOIID  ADVItE  LAIHK 

Maybe  she  got  the  syndicated  columnist  in  the 

word  on  our  world, 

growing  circula-  .  But  what  makes  her 


Maybe  she  got  the 
word  on  our 
growing  circula¬ 
tion  leadership.  Heard 
about  Sports  Day  and  High 
Profile.  Or  the  new  look  of 
The  Dallas  Morning  News. 

Somehow,  something 
changed  her  mind.  And 
now  America’s  best- liked 
columnist  has  switched  to 
the  newspaper  Dallas  likes 
best. 

That  means  Dallas  Morn¬ 
ing  News  readers  join  an  es¬ 
timated  70  million  people 
who  share  her  warmth,  wit 
and  wisdom  in  over  1,000 
newspapers  making  Ann 
Landers  the  most  widely 


findaaoAercareoi^  jl 


'H  Arts&.]^terttimment  ^ 


Business  TiK-arfay 


Schrader  proposes  tax  hike 


syndicated  columnist  in  the 
world. 

But  what  makes  her 
unique  is  a  sparkling  talent 
for  touching  each  of  us  as 
an  individual.  With  terrific 
ideas  and  insights  on  how 
to  bring  out  the  best  in  our¬ 
selves  —  and  everyone 
around  us. 

Now  Ann  Landers  has  cho¬ 
sen  to  appear  in  the  newspa¬ 
per  more  Dallas  people 
choose.  We’ve  eam^  that 
loyalty  by  working  hard  to 
meet  our  readers’  changing 
needs  and  interests.  Which  is 
precisely  the  kind  of  respon¬ 
siveness  that  caught  Ann  Lan¬ 
ders’  attention. 


@l|r 

The  Voice  of  Texas. 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


’Coach’  Hunter 
shapes  our  team 

Jack  Nicklaus  has  his  golf  pro.  Beverly  Sills 
used  a  voice  coach.  Marlon  Brando  had  a 
drama  coach.  Why  not  a  writing  coach  for  us? 

Our  newspapers,  in  a  continuing  quest  to 
make  us  more  attractive  and  readable,  went 
recruiting.  We  were  lucky.  We  got  Jack  Hunter, 
our  first-round  draft  pick. 

“Coach"  Hunter  has  eight  published  novels  to 
his  credit,  including  best-seller  “The  Blue  Max,” 
made  into  a  movie.  An  English  professor  and  a 
veteran  reporter,  editor  and  columnist,  he 
commands  respect  in  the  newsroom. 

And  he  treats  our  writers  with  respect: 

“The  Times-Union  and  Journal  are  staffed  by 
highly  skilled  journalists  who  are  intimately 
familiar  with  the  English  language,”  he  says. 
“They  don’t  have  to  be  taught  how  to  write.” 

No  wonder  we  love  him. 

“But,”  he  adds,  “like  any  group  of  competent 
professionals,  they  gain  effectiveness  when  an 
experienced  peer  stands  back  and  takes  a  long, 
analytical  look  at  their  performance  and 
suggests  areas  of  improvement.” 

That’s  “Coach”  Hunter’s  job  here.  Pardon  our 
cheerleading,  but  we’re  proud  to  have  him  on 
our  team. 

Jacksc,nvillejQ^^jj.j^jj| 

ONE  RIVERSIDE  AVE.,  JACKSONVILLE,  FLA.  32202  (904)  359-4111 
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FEBRUARY 

1-6— Suburban  Newspapers  of  America's  Management  Confer¬ 
ence.  Sheraton  Maui,  Maui,  Hawaii 
4 — Newspaper  Advertising  Sales  Association,  N.Y.  Chapter,  Hotel 
Lexington,  New  York. 

6 — Florida  Bar's  8th  annual  Media-Law  (inference,  Sheraton  St. 
John's  Place,  Jacksonville,  Fla. 

7-12 — Modern  Media  Institute  Writing  Center  Seminar  for  editorial 
writers  and  op-ed  columnists,  St.  Petersburg,  Fla. 

10- 12 — Ohio  Newspaper  Association,  Hyatt  Regency,  Columbia, 

Ohio. 

11- 13— Oklahoma  Press  Association,  Lincoln  Plaza.  Oklahoma 

City. 

11-14 — California  Newspaper  Publishers  Association,  Hotel  del 
Coronado,  Coronado,  Calif. 

13- 17 — Southern  Classified  Advertising  Managers  Association 

36th  annual  Sales  &  Education  Seminar,  Opryland  Hotel,  Nashville, 
Tenn. 

14- 19 — Inland  Daily  Press  Association,  Cruise  Seminar,  Florida 

and  Bahamas,  Sunworld  II. 

18-19 — New  England  Newspaper  Assn.,  Hyatt  Regency  Hotel, 
Cambridge,  Mass. 

20-23 — Great  Lakes  Newspaper  Production  Conference,  Hyatt 
Regency,  Milwaukee 

24-25 — N.E.  Newspaper  Ad  Executives  Association,  Howard  John¬ 
son  "57",  Boston,  Mass. 

25— Association  of  National  Advertisers  Media  Workshop,  Plaza 
Hotel,  N.Y. 

28-March  2 — SNPA  Production  Conference,  Marriott  Hotel,  Atlanta,  Ga. 

MARCH 

1-3— Advertising  Research  Foundation,  N.Y.  Hilton,  N.Y.C. 

4 — Newspaper  Advertising  Sales  Association,  N.Y.  Chapter,  Hotel 
Lexington,  New  York. 

5-7 — Mississippi  Valley  Classified  Managers  Association  &  Nation¬ 
al  Telephone  Sales  Managers,  Palmer  House,  Chicago,  III. 

7-9 — New  York  State  Publishers  Association,  61st  Winter  Con¬ 
vention,  The  Marriott  Thruway  Hotel,  Rochester,  N.Y. 

16-13 — National  Newspaper  Association,  Gov't  Affairs  Conference 
Hyatt  Regency,  Washington,  D.C. 

14-16 — ^Texas  Daily  Newspaper  Association  annual  meeting. 

Four  Seasons  Plaza  National  Hotel,  San  Antonio,  Tex. 

18-20 — Midwest  Graphics,  O'Hare  Int.  Expo  Center,  Chicago. 

24-26 — Suburban  Newspapers  of  America's  editorial  conference 
Holiday  Inn,  City  Center,  Chicago,  III. 

24- 26 — America  East,  Hershey  Lodge  &  Convention  Center, 

Hershey,  Pa. 

30-April  14 — National  Newspaper  Association,  Study  Mission  to  Brazil, 
Sao  Paulo.  Rio,  Salvador,  Brasilia. 

APRIL 

1 — Newspaper  Advertising  Sales  Association,  N.Y.  Chapter,  Hotel 
Lexington,  New  York. 

3-6 — Interstate  Circulation  Manager's  Association,  Hotel  Her¬ 
shey,  Hershey,  Pa. 

12-16— Viewtext  '82  Conference,  New  York  Sheraton,  N.Y.C. 

14- 16 — PNPA/IAMA  Display  Ad  Conference,  Marriott  Inn, 

Harrisburg,  Pa. 

15- 17 — Kansas  Press  Association,  Garden  City,  Kans. 

18-20— Northern  States  CMA  Conference,  Ramada  Inn,  Minneapolis. 

25- 28 — Newspaper  Research  Council  Conference,  Doubletree  Inn, 

Monterey,  Calif. 

26- 28 — American  Newspaper  Publishers  Association  Convention, 

Fairmont  Hotel,  San  Francisco. 

28 —  Overseas  Press  Club  Awards  Dinner,  Waldorf-Astoria,  NYC 

29 —  International  Kenaf  Newsprint  Conference,  Hyatt  Regency 
Hotel,  San  Francisco. 


2-4 — Ohio  Circulation  Managers  Association,  Kings  Island,  Mason. 
2-5 — International  Newspaper  Promotion  Association,  Fairmont  Ho¬ 
tel,  San  Francisco,  Calif. 
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The  Donald  W.  Reynolds 
Foundation,  Inc. 
announces 

a  major  commitment  to 
journalism  education. 

Idealizing  that  the  successful  designated  universities.  Candidates 

future  of  American  journalism  will  be  nominated  by  their 

depends  upon  a  steady  stream  of  respective  schools.  Final  selection 

high-quality  people  entering  the  will  be  made  by  a  panel  of 

profession,  The  Donald  W.  prominent  journalists. 

Reynolds  Foundation,  Inc.  is  As  Reynolds  has  said,  “Our 

establishing  the  largest  journalism  industry  has  spent  millions  and 
scholarship  program  in  the  United  millions  of  dollars  on  new  presses. 
States.  electronic  editing  systems,  and 

This  year,  ten  junior  journalism  satellite  antennas  —  but  these  are 

or  communications  students  will  merely  tools  of  our  trade, 

receive  $4,000  scholarships.  These  “1  feel  we  need  to  invest  more 

scholarships  will  be  renewable  for  of  our  resources  into  the  people 
the  student’s  senior  year.  Each  who  will  have  the  responsibility 

year,  ten  additional  students  will  for  operating  these  tools.  These 

be  selected,  so  twenty  students  will  scholarships  are  evidence  of  our 
be  receiving  Donald  W.  Reynolds  commitment  to  the  people  who 
Scholarships  at  all  times.  will  be  shaping  journalism  well 

These  scholarships  will  be  into  the  next  century.” 

available  to  students  at  ten 


Editorial  workshop _ 

By  Roy  H.  Copperud 

State  of  the  art— No.  573 

State  of  the  art  may  be  the  newest  of  technical  expressions 
to  have  made  its  way  into  more  or  less  common  discourse.  We 
see  it  mostly  in  advertisements — ^for  automobiles  and  compo¬ 
nents  thereof,  for  photographic  equipment,  for  electronic 
devices  such  as  television  sets.  All  such  are  proudly  offered  to 
the  consumer  as  examples  of  the  state  of  the  art. 

But  what  does  state  of  the  art  mean?  I  doubt  that  one  in  a 
thousand  of  the  readers  of  such  ads  could  say.  But  that  does 
not  prevent  them  from  being  favorably  impressed,  nor  from 
assuming  that  any  quality  an  advertiser  would  call  attention  to 
must  be  a  good  one. 

The  expression  is  part  of  the  terminology  associated  with 
the  patenting  of  inventions,  and  has  to  do  with  the  level  of 
advancement  in  a  given  field.  In  this  connection,  according  to 
the  Encyclopaedia  Britannica,  “An  ‘art’  is  a  process  or 
method,  and  has  been  defined  by  the  Supreme  Court  to  be  ‘a 
mode  of  treatment  of  certain  materials  to  produce  a  given 
result’.”  Presumably,  unless  something  for  which  a  patent  is 
applied  advances  the  state  of  the  art,  the  patent  will  not  be 
granted. 

State  of  the  art  is  not  to  be  found  in  any  of  my  dictionaries, 
in  either  its  technical  or  newly  popularized  senses,  though  I 
have  no  doubt  it  will  find  its  way  into  future  editions.  Its 
absence  from  dictionaries  at  the  present  time  is  a  strong 
argument  against  its  use,  for  any  befuddled  reader  who 
attempts  to  learn  what  it  means  will  find  himself  frustrated.  I 
am  referring  now  to  news  copy,  which  is  intended  to  inform, 
rather  than  to  ads,  which  often  are  intended  to  misrepresent, 
confuse,  or  mislead.  State  of  the  art  has  a  nice  technical  ring, 
and  is  bound  to  produce  a  warm,  positive  response  in  the  ad 
reader,  even  if  he  doesn’t  know  what  it  means.  Thus  it  serves 
the  ad  writer’s  purpose. 

As  long  as  I  can  remember,  advertisers  have  extolled  shirts 
as  having  “single-needle  tailoring.”  What  single-needle 
tailoring  is  I  have  yet  to  find  out,  although  I  have  made  some 
half-hearted  efforts  in  that  direction.  I  have  not  gone  to  the 
length  of  writing  Arrow-Peabody  or  any  other  shirtmaker, 
because  I  do  not  want  to  know  that  badly,  and  figure  the 
information  is  more  or  less  useless  except  to  someone  in  the 
shirt  business.  Still,  try  as  I  may,  I  cannot  repress  a  sneaking 
feeling  that  a  shirt  held  together  by  single-needle  tailoring  is 
somehow  superior  to  one  fabricated  with  two  needles,  or 
none  at  all.  Such  is  the  power  of  suggestion  abetted  by  ignor¬ 
ance. 

Wayward  words 

“The  term  weightlessness  is  now  frowned  on,  because  no 
place  in  the  universe  is  totally  wthout  gravity,  which  is  to  say 
totally  weightless.” — The  New  Yorker. 

♦  ♦  « 

Covered  in  seems  for  some  inexplicable  reason  to  be  dis¬ 
placing  covered  by,  or  with:  “The  roads  were  covered  in 
snow;”  “The  cake  was  covered  in  sugar.”  Since  I  can  find  no 
reputable  example  of  covered  in  I  am  inclined  to  consider  it  a 
bastardization. 

*  *  * 

When  I  was  a  cub  reporter,  one  of  the  forms  hammered  into 
the  heads  of  tyros  during  their  first  week  or  so  on  the  staff  was 
Court  of  St.  James’s  (for  the  royal  court  of  Great  Britain); 
why  this  emphasis  I  do  not  know,  since  the  occasions  for 
using  the  term  were  few  indeed.  In  fact,  journalists  have  spent 
their  entire  careers  without  ever  encountering  it  in  the  line  of 
duty.  Both  wire  service  stylebooks  specify  the  traditional 
form,  though  two  (American)  authorities  consider  Court  of 
St.  James  (no ’s)  acceptable.  As  well  they  might,  for  of  St. 
James’s  appears  to  be  redundant,  like  “a  car  of  my  uncle’s.” 
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Photo  credits 


Photo  Credits  con  report  that  the  classic  photo  of  Franklin  D. 
Roosevelt  on  which  the  centennial  stamp  was  based  is  now 
attributed  to  the  late  Johnny  Thompson,  who  was  the  Acme 
Newspictures  photographer  assigned  to  the  White  House.  (E  & 
P,  Jan.  30.) 

Determined  research  by  F.  William  Lyon,  Jr.,  United  Press 
International  vicepresident/newspictures,  and  Harold 
Blumenfeld  of  Hallandale,  Fla.,  retired  UPl  executive  newspic¬ 
tures  editor  and  Acme  editor  before  UPl  absorbed  the  service, 
resulted  in  the  identification.  They  "feel  quite  confident"  the 
credit  to  Thompson  is  correct. 

Hr  *  * 

For  the  first  time  in  the  Portland- Vancouver  area,  news  photo¬ 
graphers  from  more  than  a  dozen  newspaper  enterprises  joined 
together  to  exhibit  their  best  assignment  photos  for  the  past  year 
in  a  non-corhpetitive  event  which  received  support  from  several 
area  organizations. 

Titled  "Snop  Decisions",  the  exhibit  in  the  galleria  of  the  U.S. 
Bank  Plaza  was  dedicated  to  two  news  photographers  who  lost 
their  lives  on  assignments  during  the  past  two  years — Reid 
Blackburn  of  the  Vancouver  Columbian  and  Michael  Zia  of  the 
Washington  County  Times  Publications. 

Michal  Thompson,  staff 
photographer  of  the  Hills¬ 
boro  Argus,  was  coordina¬ 
tor  of  the  show,  which  is  ex¬ 
pected  to  become  an  annual 
event.  David  Falconer  was 
consultant.  The  project  re¬ 
ceived  support  from  the  Ore¬ 
gon  Newspaper  Publishers 
Association,  Portland  Pro¬ 
fessional  Chapter  of  Women 
in  Communications,  Nation¬ 
al  Association  of  Press 
Photographers,  and  the 
U.S.  Bank  Plaza,  which  pro¬ 
vides  non-commercial  ex¬ 
hibitors  free  space. 

Posters  promoting  the  ex¬ 
hibit  carried  this  photo  by 
Alice  Jackson,  Vancouver 
Columbian. 


Guests  at  the  opening  reception  for  the  Portland- 
Vancouver  Area  newspaper  photographers'  "Snap  Deci¬ 
sions"  exhibit  viewed  214  prints  representing  34  news¬ 
paper  photographers  at  the  U.S.  Bank  Plaza,  downtown 
Portland  in  January.  (Photo  by  Michal  Thompson,  Hill¬ 
sboro  Argus) 
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INPA’S  CIRCULATION  PROMOTION  SEMINAR 
will  help  you  increase  circulation  through 
iu'paper  promotion  .  .  .  radio  &  tv  .  .  . 
planning  &  research  .  .  .  employe  motivation 


Learn  how  to  increase  readership 
in  today*  s  competitive  market! 

Take  part  in  INPA’s  Circulation  Promotion  Seminar,  March  16- 
19,  1982  at  the  Hyatt  Regency  in  Chicago,  Illinois. 

At  this  newly  expanded  seminar,  you'll  examine  the  latest 
tools  and  strategies  for  improving  your  circulation  in  the  face 
of  increasing  competition. 

Now  more  than  ever! 

With  a  tight  economy,  newspapers  need  more  than  just  con¬ 
ventional  ideas  to  boost  circulation. 

They  need  innovative,  energetic  approaches  that  will  com¬ 
bine  the  latest  in  scientific  research  techniques  with  the  most 
creative  imagination. 

That’s  what  this  seminar  is  all  about.  You’ll  come  away  with  a 
head  full  of  ideas  and  you’ll  be  surprised  at  how  fast  you  get 
results. 


Discover  how  to: 

•  Coordinate  long-range  planning 

•  Develop  in-paper  promotions 

•  Employ  circulation  research 

•  Make  best  use  of  radio  and  television 

•  Manage  and  motivate  carriers 

Active  participant  involvement! 

Limited  attendance  of  30  encourages  interaction  and  strong 
participant  involvement.  Small  group  discussions  give  every¬ 
one  a  chance  to  benefit  from  the  collective  group  experience. 
Each  participant  will  get  an  in-depth  critique  of  his  or  her  cir¬ 
culation  promotion  materials. 

Reasonably  priced 

...  at  just  $300  per  participant,  this  seminar  offers  outstand¬ 
ing  in-service  training  to  anyone  involved  in  coordinating  cir¬ 
culation  promotion  campaigns. 


Limited  to  30  participants! 

Return  your  registration 
form  or  call  (703)  620*9560 
today! 


inpa 


Circulation  Promotion  Seminar 
Registration  Form 

Yes! 

I  would  like  my  newspaper  to  benefit  from  INPA’s  Circulation  Promotion 
Seminar,  March  16-19, 1982,  at  the  Hyatt  Regency  in  Chicago,  Illinois. 

Enclosed  is  a  check  for _ to  cover _ registrations  at  $300 

each. 

I  understand  that  my  paper  may  substitute  enrollments  without  penalty 
but  that  a  $50  fee  will  be  charged  for  cancellations  after  March  1. 

Name/Position _ 

Newspaper - 

Address - 


City/State/Zip - 

Return  to:  International  Newspaper  Promotion  Association, 

11600  Sunrise  Valley  Drive, 

Reston,  Virginia  22091.  Phone:  703/620-9560. 


Editor  &  Publisher 


The  foueitm  estate 


RobMt  U.  Brown,  ProaMnnt  and  Editor  Jamos  Wright  Brown 

Fardinand  C.  Taubnar,  Publiahar  PubHahar,  Chairman  of  tha  Board,  1912-1959 


Licensing  readers 

We  are  glad  the  U.S.  Treasury  Department  has  backed 
down  on  its  plan  to  require  American  subscribers  to  journals 
from  four  Communist  countries  to  have  a  government  license 
in  order  to  receive  them 

Publications  from  Cuba,  Vietnam,  North  Korea  and  Cam¬ 
bodia  were  on  the  proscribed  list. 

The  Treasury  cited  the  Trading  With  the  Enemy  Act  of  1917 
which  bars  trade  with  certain  countries.  Goods  that  are  ex¬ 
empt  (supposedly  newspapers  would  be  included)  cannot  en¬ 
ter  the  country  unless  the  importer  has  a  license.  The  inten¬ 
tion  was  that  the  Foreign  Assets  Control  Office  would  thus 
prevent  transfer  of  dollars  into  those  countries. 

In  fact,  the  regulation  would  have  accomplished  two 
things:  For  the  first  time  it  would  have  required  American 
citizens  to  be  licensed  in  order  to  read  material  of  their  own 
selection  whether  for  pleasure,  study  or  research;  and  it 
would  have  made  the  government  an  overseer  and  watchdog 
of  the  public’s  reading  taste — the  record-keeper  of  who  reads 
what. 

There  could  be  no  freedom  of  choice,  no  freedom  to  know,  no 
freedom  of  information  under  such  a  regime. 


Licensing  journaiists 

South  Africa  is  joining  the  ranks  of  those  countries  seeking 
to  control  the  news  by  licensing  journalists  and  is  the  first 
English-speaking  nation  to  do  so. 

A  draft  law  proposed  by  an  official  commission  in  Cape 
Town  is  offensive  beyond  the  measures  existing  in  some 
other  countries  because  it  would  include  foreign  journalists 
under  the  restrictions. 

It  would  be  a  crime  to  employ  an  unlicensed  journalist  or 
publish  anything  written  by  an  unlicensed  journalist.  Those 
licensed  would  be  approved  by  a  General  Council  for  Journal¬ 
ists  which  would  be  appointed  by  the  government.  Those  not 
adhering  to  the  code  of  conduct  and/or  ethics  would  be  fined 
up  to  $2,000  and  expelled  from  the  roster  of  qualified  journal¬ 
ists.  After  that,  they  would  not  be  able  to  work  at  their 
profession  anywhere  in  their  own  country. 

Apply  these  rules  to  foreign  journalists  and  it  is  evident 
the  government  could  control  information  internally  as  well 
as  externally.  Any  foreign  journalist  foolish  enough  to  leave 
the  country  to  write  his  story  could  be  barred  from  re-entry 
and  his  news  agency  or  publication  also  barred  from  sending 
a  replacement. 

The  government  declares  support  for  independent  journal¬ 
ism,  naturally,  but  that  independence  would  be  narrowly 
defined  and  regulated  and  subject  to  suppression  as  govern¬ 
ment  officials  might  decide. 
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Letters 


THANK  YOU 

I  was  pleased  to  see  that  John  Thist- 
lethwaite  set  the  record  straight  in  Edi¬ 
tor  &  Publisher  on  who  was  the  Johann 
Gutenberg  of  web  offset  newspapers.  In 
Pennsylvania,  starting  in  1961,  I  was 
widely  regarded  as  a  pioneer  and  I  was 
always  at  pains  to  tell  any  publishers  of 
that  opinion  about  who  was  the  granddad- 
dy  of  the  whole  wonderful  world  of  offset 
newspapers. 

I  have  often  told  the  story  of  having 
been  invited  to  a  combined  meeting  of  the 
Louisiana  and  Mississippi  Press  Associa¬ 
tions  at  Baton  Rouge  in  the  early  sixties, 
to  talk  to  a  group  about  our  offset  opera¬ 
tion.  I  started  my  talk  by  saying,  “1  don’t 
understand  why  you  people  sent  all  the 
way  to  Pennsylvania  for  somebody  to  talk 
about  offset  newspaper  production  when 
I  am  a  Johnny-come-much-later  and  the 
pioneer  is  right  here  in  Louisiana — John 
Thistlethwaite  of  Opelouthath,  who 
writes,  I  am  told,  pithy  editorialth  for  his 
newspaper.” 

With  all  the  problems  we  had  with  our 
offset  conversion  (on  a  3-unit  Goss  Sub¬ 
urban)  I  shudder  to  think  of  what  it  must 
have  been  like  back  in  the  thirties.  I  had 
not  seen  the  reference  Mr.  Thistlethwaite 
alluded  to  in  the  January,  1940  Editor  & 
Publisher  but  1  did  see  the  Time  story 
several  months  later,  which  planted  the 
seed  in  my  mind  for  offset  conversion. 
The  seed  took  more  than  twenty  years  to 
germinate,  however,  and  our  first  offset 
issue  of  May  3,  1%1 ,  rolled  off  the  press 
at  3  a.m.  May  4! 

Thank  you,  Mr.  Thistlethwaite,  from 
across  the  years,  for  setting  all  of  us  on 
the  right  track  in  newspaper  production 
technology. 

William  P.  Hastings 
(Hastings  is  publisher  of  Milton  (Pa.)  Stan¬ 
dard.) 

OLDEST 

An  item  about  the  appointment  of  an 
ombudsman  by  the  Alexandria  (Va.) 
Gazette  (E&P,  December  12)  refers  to  it 
as  “America’s  oldest  daily  newspaper.” 

That  phrase  clashes  with  the  credit 
given  to  the  Pennsylvania  Evening  Post 
as  “the  first  American  daily  newspaper” 
(May  30,  1783)  in  all  of  the  history  of 
journalism  textbooks  I  consulted,  and 
also  with  the  general  recognition  that  the 
New  York  Post  is  “the  oldest  American 
paper  having  a  direct  line  of  daily  publica¬ 
tion  under  a  similar  name”  (since 
November  16,  1801). 

Can  someone  clear  up  this  “puzzle¬ 
ment?” 

Irving  Rosenthal 
(Rosenthal  is  an  emeritus  professor  of 
journaiism  at  the  City  College  of  New 
York.) 
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QUOTES 

I  would  like  to  know  the  location  of  the 
“old  school  of  sports  journalism”  which 
allows  sportswriters  to  “express 
thoughts  in  direct  quotation  even  though 
the  words  may  not  have  been  spoken.” 

I  am  referring  to  your  story  on  Jim  Klo- 
buchar  and  the  flimsy  explanation  con¬ 
cerning  his  suspension  for  fabricating  a 
story  on  the  Minnesota  Vikings.  I  know 
of  no  school  anywhere  that  either  advo¬ 
cates,  encourages,  or  allows  this  kind  of 
reporting. 

With  the  likes  of  Klobuchar  and  Janet 
Cooke  is  it  any  wonder  why  more  and 
more  Americans  are  becoming  suspicious 
of  the  media? 

Mark  Neil  Levine 
(Levine  is  with  Northern  Illinois  Universi¬ 
ty’s  Office  of  University  Publications.) 
PART  OF  STORY 

I  was  disturbed  by  an  article  in  the 
January  I6th  edition  of  Editor  &  Pub¬ 
lisher  concerning  the  Washington 
Post's  entry  into  the  field  of  cable  televi¬ 
sion. 

According  to  that  story,  the  Post  is 
attempting  to  comer  the  market  for  local 
news  programming  on  cable  stations  in 
the  Washington,  D.C.  area  by  soliciting 
contracts  from  both  franchise-holders 
and  companies  bidding  on  local  franch¬ 
ises. 

I  am  a  reporter  who  covered  local  news 
for  two  suburban  Virginia  newspapers  for 
three  years  before  taking  a  job  in  another 
city  last  fall.  During  my  last  year  and  a 
half  in  the  Washington,  D.C.  area,  the 
hottest  story  going  was  the  award  of  local 
cable  franchises. 

Practically  every  month,  reporters  for 
the  suburban  papers,  the  Post,  or  the 
Washington  Star  would  uncover  exam¬ 
ples  of  political  influence-peddling  by  the 
cable  companies  competing  for  local 
franchises.  There  were  many  apparent 
conflicts  of  interest  involving  local  offi¬ 
cials. 

Now  the  Post  has  become  part  of  that 
story.  It  has  created  an  apparent  conflict 
of  interest  for  itself  by  alligning  with  bid¬ 
ding  companies  at  the  same  time  that  its 


reporters  are  covering  the  highly  political 
process  of  awarding  local  franchises. 

Shoshana  Hoose 

TIME  TO  LEAVE 

I  am  not  prone  to  taking  umbrage  with 
articles  appearing  in  your  pages,  but  felt 
some  response  was  necessary  to  the 
glowing  testimonial  you  gave  that  great 
American  shopper  editor  Richard  Hal¬ 
verson  in  E&P's  January  16,  1982  issue. 

Being  one  of  those  slob  journalists  who 
constantly  endeavored  to  cover  up  the 
misdeeds  of  area  polticians,  which  Mr. 
Halverson  slaved  to  uncover  in  his 
“grand  and  noble  experiment  in  journal¬ 
ism,”  I  do  feel  somewhat  qualified  to 
comment. 

Those  of  us  who  edit  newspapers  in  and 
around  Harrisburg  watched  The  Guide  go 
from  poor  taste  to  poor  journalism,  all 
with  the  avowed  purpose  of  getting  some¬ 
one  to  pick  it  up  out  of  the  gutter.  Mr. 
Halverson  is  right  in  saying  people  truely 
did,  as  I  think  there  is  that  redneck  streak 
in  nearly  all  of  us  which  likes  to  see  peo¬ 
ple  in  high  places  “getting  theirs.” 

This  The  Guide  succeeded  in  doing 
week  after  week  under  Mr.  Halverson’s 
editorship,  jumping  from  place  to  place, 
creating  havoc  wherever  and  on  whoever 
it  might  land. 

Granted,  Mr.  Halverson  was  probably 
right  at  least  50%  of  the  time  .  .  .  but 
that  also  means  he  was  wrong  50%  of  the 
time,  such  as  in  the  case  of  the  county 
commissioner/car  dealer  he  chose  to  use 
as  an  example.  That  is  bad  newspapering. 

This,  along  with  his  newsgathering  tac¬ 
tics,  which  included  lying,  defiant  tres¬ 
pass  and  lots  of  innuendo,  all  billed  as 
“investigative  reporting,”  eventually  did 
him  in.  This,  along  with  problems  when 
his  all-knowing  column  “The  Nose 
Knows”  seemed  to  develop  a  bad  cold 
when  some  of  the  tips  being  fed  to  it 
started  striking  a  bit  close  to  home. 

There  is  a  saying,  uncouth  but 
true  .  .  .  when  you’ve  screwed  every¬ 
body  in  town,  it’s  time  to  leave. 

William  S.  Jackson 
(Jackson  is  editor  of  Hummelstown  (Pa.) 
Sun.) 


COHN 


The  complex  interrelationships  between 
medicine,  health  and  Washington  poli¬ 
tics  ...  a  tough  story  to  cover.  No  one  does 
it  better  than  the  Washington  Post’s  Vic 
Cohn. 


An  extra  dimension  in  the 

Los  Angeles  Times- 
Washington  Post  News  Service 
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you  know 
New^ritQty? 


Can  you  identify  this  N.Y  maiket? 


In  addition  to  being  one  of  the  5  New  York  boroughs,  this  marketer's  gem  enjoys  the  unique 
position  within  New  York  City  of  having  these  enviable  attributes: 

•  The  highest  median  income... $21, 100. 

•  The  youngest  median  age . . .  30.5 

•  The  only  county  in  N.Y.C.  that  is  growing. 

•  Has  no  local  TV  or  Radio  stations. 

•  Over  2000  acres  of  prime  undeveloped  land. 

•  Three-quarters  of  the  adults  are  homeowners. 

•  Total  Retail  Sales... over  one  billion  dollars. 

•  Ranks  2nd  only  to  Manhattan  in  Total  Retail  Sales  per  household. 

•  50%  of  the  female  market  is  employed. 

•  For  the  second  consecutive  year... leads  all  New  York  State  in  new  single  family  building. 

•  Has  only  one  local  daily  and  Sunday  newspaper... reaching  9  out  of  10  adults... one  of  the  highest  readership 
penetration  percentages  in  America. 

•  In  case  you  haven't  already  guessed... the  market  is  Staten  Island  and  the  newspaper  is  the  Staten  Island 
Advance,  represented  by  Newhouse  Newspapers.  For  more  on  this  gem  call  Newhouse  Newspapers 
(212)  697-8020. 
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Marbut  warns  ad  executives 

Proposed  AT&T  settlement 
gives  Bell  unfair  edge 


By  George  Brandon 

The  settlement  between  AT&T  and  the 
Justice  Department  has  reopened  a  “pan¬ 
dora’s  box”  of  public  policy  questions 
about  electronic  publishing  and  ‘  ‘  makes  it 
necessary  more  than  ever  for  the  Con¬ 
gress  to  act”  according  to  the  chairman  of 
the  American  Newspaper  Publishers 
Association  telecommunications  com¬ 
mittee. 

Addressing  the  International  News¬ 
paper  Advertising  and  Marketing  Execu¬ 
tives  sales  conference  in  Washington, 
D.C.  (February  2),  Robert  G.  Marbut  said 
the  proposed  settlement  of  Justice’s  anti¬ 
trust  suit  against  AT&T  means  bills 
adopted  by  the  Senate  and  pending  in  the 
House  “will  have  to  be  changed.  There 
will  have  to  be  a  son  of  S.  898  and  a  son  of 
H.R.  5158.” 

Although  the  settlement  terms  specifi¬ 
cally  bar  the  divested  Bell  local  exchange 
companies  from  offering  electronic  pub¬ 
lishing  services,  Marbut  pointed  out  the 
“national  AT&T”  is  not  and  would  have 
“a  unique  advantage”  if  allowed  to  be¬ 
come  an  electronic  publisher  by  sup¬ 
plying  the  long  distance  network,  “which 
connects  to  their  computers  and  the  ex¬ 
changes  and  the  switching  gear,”  as  well 
as  home  and  business  telephone  termin¬ 
als,  national  AT&T  has  the  ability  to  inte¬ 
grate  information  services  and  distribu¬ 
tion  that  no  other  electronic  publisher 
could  develop,  he  said. 

Price  discrimination 

AT&T’s  ownership  of  more  than  90% 
of  the  nation’s  long  distance  telephone 
network  provides  the  “potential  to  price 
in  a  discriminatory  way,”  Marbut  said, 
“by  producing  their  information  at  cost 
so  as  to  build  up  traffic  over  their  net¬ 
work.” 

“As  an  electronic  publishing  network 
grows,  one  of  the  advantages  of  com¬ 
munications  technology  is  that  ...  the 
local  newspaper  can  be  a  retailer  of  in¬ 
formation  of  all  sorts,”  Marbut  told  the 
advertising  executives.  “You  can  tap  into 
various  data  bases  across  the  country, 
which  are  wholesalers  if  you  will,  of  in¬ 
formation.  We  have  been  doing  this  for 
years  with  the  wire  services.  They’re 
wholesaler  and  we  retail .  But  there  will  be 
literally  dozens  and  dozens  of  other 
potential  data  bases  for  us  to  ‘tap  into’  in 
the  future,”  he  said. 


“We  being  the  local  information  com¬ 
pany — the  retailer — would  have  to  tap  in 
nationwide  to  some  sort  of  interstate  net¬ 
work  and  90%  of  that  network  is  owned 
by  national  AT&T,  which  has  suddenly 
been  deregulated,  disconnected  to  the 
local  control  that  both  the  Senate  and  the 
House  bills  would  have  put  over  AT&T 
and  the  prohibition  against  becoming  an 
electronic  publisher.” 

Discounts  claims 

Marbut  discounted  claims  by  AT&T 
and  assistant  Attorney  General  William 
Baxter  of  existing  competition  for  long 
distance  service  and  alternative  distribu¬ 
tion  networks  such  as  cable  television 
systems  and  satellite  to  ground  links. 

“As  a  practical  matter,  in  a  local  mar¬ 
ket,  if  you  want  to  be  an  electronic  pub¬ 
lisher  you  have  no  choice  but  to  deal  with 
the  local  telehone  company,”  Marbut 


In  a  letter  to  ANPA  chairman  Kathar¬ 
ine  Graham,  January  19,  Rep.  Timothy  E. 
Wirth  (D-Colo.),  chairman  of  the  House 
Telecommunications  Committee,  said, 
he  believes  “the  proposed  settlement 
does  not  obviate  the  need  for  legisla¬ 
tion.” 

“Instead,  it  makes  passage  of  legisla¬ 
tion  in  this  Congress  even  more  critical,” 
Wirth  said,  “in  particular,  the  fight  is  by 
no  means  over  with  respect  to  ensuring 
the  development  of  a  competitive  electro¬ 
nic  information  market  through  the  leg¬ 
islative  adoption  of  general  competitive 
safeguards  that  would  be  applicable  to  the 
offering  of  information  publishing  ser¬ 
vices  by  all  traditional  telephone  carriers 
and  specific  safeguards  relating  to  the 
publishing  by  AT&T  of  any  information 
service  it  owned  or  controlled  over  its 
monopoly  transmission  facilities. 

“While  initial  concern  in  this  area  was 
centered  on  the  offering  of  electronic  in¬ 
formation  services  over  local  bottleneck 
facilities,  the  same  anticompetitive  threat 
is  posed  by  the  use  of  monopoly  long 
distance  facilities.” 

Despite  Wirth’s  seeming  willingness  to 
continue  to  push  for  a  ban  on  AT&T 


said.  “There  is  no  other  two-way,  in¬ 
teractive  system  in  town.  The  cable  op¬ 
erations  that  are  now  becoming  two-way 
are  very,  very  small  in  terms  of  total 
penetration  .  .  .  and  they  are  certainly 
not  interconnected  to  a  nationwide  net¬ 
work  where  you  can  dip  in  and  out  of  data 
bases  across  the  country — as  any  future 
electronic  publishing  (operation)  would 
have  to  do.” 

In  an  interview  with  E&P,  Marbut  said 
his  remarks  did  not  mean  ANPA  already 
has  decided  to  ask  Congress  to  override 
the  settlement  terms  and  bar  AT&T  from 
electronic  publishing.  ANPA's  Board  of 
Directors  adopted  a  brief  policy  state¬ 
ment  at  their  mid-winter  meeting  saying 
the  association  would  not  object  to 
AT&T  becoming  an  electronic  publisher 
“when  real  competition  exists  among  in¬ 
tercity  transmission  carriers.”  But  the 
statement  said  ANPA  is  “concerned” 
that  the  intercity  phone  network  may  not 
be  competitive  and  suggested,  “The 
courts  and  Congress  should  examine  the 
advisability  of  deferring  AT&T’s  author¬ 
ity  to  provide  information  over  its 
monopoly  facilities.” 

Marbut  told  E&P  the  mere  existence  of 
(Continued  on  page  13 i 


offering  information  services  where  it 
owns  the  transmission  lines,  Marbut  sug¬ 
gested  an  avenue  Congress  might  explore 
in  light  of  the  settlement  agreement  would 
be  a  “triggering  mechanism”  approach  to 
restricting  AT&T  involvement  in  electro¬ 
nic  publishing.  Rather  than  an  outright 
ban,  legislation  might  “define  the  condi¬ 
tions  for  fair  competition”  in  the  intercity 
exchange  market,  Marbut  explained, 
allowing  AT&T  to  become  an  informa¬ 
tion  provider  only  when  those  conditions 
are  met. 

“I  don’t  think  anyone  at  ANPA  is 
saying  national  AT&T  should  not  be  in 
any  area  in  which  there  is  fair  competi¬ 
tion,”  Marbut  told  E&P. 

New  ANPA  position 

Following  is  the  relevant  portion  of  the 
statement  approved  by  the  ANPA  board 
at  its  mid-winter  meeting  in  Puerto  Rico: 
“The  proposed  consent  decree  settling 
the  government’s  antitrust  action  against 
AT&T  appears  to  be  consistent  with 
ANPA’s  statement  of  principle  with  re¬ 
gard  to  the  service  which  will  be  offered 
by  the  divested  Bell  local  operating  com- 

(Continued  on  page  13) 


Wirth  says  present  bill 
is  good  enough 


RJ.  Reynolds  to  leign  in  ’82 
as  top  advertiser  in  daiiies 


By  Bill  Gloede 

A  resounding  round  of  applause 
greeted  an  announcement  by  Gerald 
Long,  president  and  chief  operating  offic¬ 
er  of  the  R.J.  Reynolds  Tobacco  Com¬ 
pany,  that  the  cigarette  maker  intends  to 
be  newspapers'  largest  national  advertis¬ 
er  in  1982. 

Long,  speaking  during  a  session  con¬ 
cerning  his  company’s  advertising  plans 
for  the  near  future  at  this  week's  Interna¬ 
tional  Newspaper  Advertising  and 
Marketing  Executives  Winter  Sales  Con¬ 
ference  in  Washington  D.C.,  stated,  “I 
am  pleased  to  tell  you  that  in  1982,  R.  J. 
Reynolds  will  again  be  the  largest  nation¬ 
al  user  of  newspaper  advertising  in  the 
United  States.” 

Long  explained  that  the  company, 
which  had  pulled  much  of  its  advertising 
out  of  newspapers  two  years  ago,  credits 
newspapers  to  a  large  degree  with  helping 
the  firm  achieve  its  marketing  goals.  ”I 
strongly  believe  that  newspapers  helped 
get  our  company  on  the  move,”  he  said. 
And  move  it  did. 

39  new  brands 

Long  reported  that  some  39  new  brand 
styles  had  been  introduced  over  the  past 
two  years.  Together,  he  said,  the  new 
brands  have  a  5.8%  share  of  the  cigarette 
market.  Nine  of  the  new  brand  introduc¬ 
tions  were  R.J.  Reynolds  entries,  and 
those  nine  have  captured  2%  of  the  mar¬ 
ket,  leaving  the  other  30  brands  with  the 
remaining  3.8%  share  of  the  market. 

He  said  the  79  year-old  Camel  brand 
experienced  a  12%  growth  in  1981,  which 
catapulted  the  brand  line  from  seventh  to 
fifth  among  all  brands  sold  in  the  U.S. 
Camel  non-filters  ranked  third  in  overall 
growth  in  1981,  the  first  growth  year  for 
the  “straights”  since  1951.  RJR’s  new 
product  introductions  have  met  market¬ 
ing  goals,  and  Long  thinks  newspapers 
have  had  a  lot  to  do  with  their  success. 

Said  Long,  “One  of  the  major  reasons 
for  our  success  in  the  past  two  years  has 
been  our  media  strategy,  which  has  relied 
heavily  on  newspaper  advertising.  News¬ 
papers  give  us  the  immediacy  and  flexibil¬ 
ity  we  need  to  address  specific  marketing 
needs.  We  are  better  able  to  target  our 
advertising  to  areas  of  opportunity  for 
specific  brand  families — the  closer  that 
the  advertising  is  to  the  people  who 
purchase  our  products,  the  more  effec¬ 
tive  the  advertising.  This  is  the  dimension 
that  newspapers  give  to  us.” 

He  continued,  “Through  the  use  of 
full-page  ads  in  color  as  well  as  innovative 
ad  configurations  such  as  L-shape  and 
U-shape  ads  and  the  Camel  Scoreboard, 
which  you’ve  heard  about — sometimes  1 


think  too  much  about — Reynolds  Tobac¬ 
co  has  established  a  local  presence  in 
markets  throughout  the  country.” 

Long  was  followed  on  the  program  by 
Martin  Orlowsky,  director  of  marketing 
services  for  RJR.  Orlowsky  further  ex¬ 
plained  why  RJR  uses  newspapers. 

Newspaper  strategy 

“Impact”  and  “effectiveness”  are  the 
two  major  goals  of  RJR’s  advertising. 
Orlowsky  said.  “Newspapers  help  build 
local  market  impact,”  he  added. 

“We  are  no  longer  looking  at  pure  cost- 
per-thousand  as  the  primary  or  exclusive 
determinant  in  developing  our  media  acti¬ 
vities,”  he  explained.  Whether  the 
medium  is  newspapers,  magazines,  or 
out-of-home,  Orlowsky  said  RJR  seeks  to 
target  the  “right”  consumers  “where 
they  live.”  That  is  why,  he  said,  that  RJR 
does  not  advertise  in  all  newspapers  in  all 
markets. 

“Various  brands  have  differing  oppor¬ 
tunities  in  specific  markets,”  he  ex¬ 
plained.  “Each  individual  brand  selects 
groups  of  markets  that  reflect  the  best 
opportunity  for  that  brand  to  grow  and 
increase  its  share  of  the  market.” 

Orlowsky  said  RJR  first  picks  the  mar¬ 
ket,  and  then  chooses  the  newspaper 
within  that  market  which  satisfies  RJR’s 
criteria.  The  decision  concerning  which 
newspaper  to  run  with  is  “highly  depen¬ 
dent”  on  the  newspaper’s  coverage  pat¬ 
terns.  He  said  RJR  looks  beyond  pure 
numbers  and  makes  a  subjective  judg¬ 
ment  about  which  newspaper  within  a 
market  best  satisfies  the  company’s 
goals.  Reach  and  frequency,  cost-per- 
thousand  and  circulation  “do  not  play  a 
singular  role  in  the  selection  of  media,” 
he  said.  The  decision  is  based  on  a  “bal¬ 
ance”  of  the  numbers  and  RJR’s  judg¬ 
ment.  The  judgment  is  based,  in  part,  on 
“how  well  the  individual  media  interact 
with  their  users.” 

Wants  best  position 

RJR,  he  said,  seeks  the  best  positioning 
possible,  but  that  does  not  always  mean 
just  right-side  pages  far  forward.  “We 
must  go  one  step  further  to  cut  through 
the  clutter  and  maximize  exposure,”  he 
said.  In  magazines,  he  said  RJR  is  using 
multi-page  units  and  is  exploring  special 
sections.  In  out-of-home,  the  company  is 
using  larger  billboards  and  three- 
dimensional  props.  In  newspapers,  RJR 
is  looking  for  larger  space  units,  some  in 
L  and  U  units  for  Winston,  and  color.  It  is 
also  using  the  Camel  Scoreboard  for  that 
brand. 

Regarding  the  Scoreboard,  Orlowsky 
said,  “It  was  not  our  intention,  nor  was  it 


INAME  elects  new 
slate  ef  officers 

International  Newspaper  Advertising 
and  Marketing  Executives  elected  Joseph 
F.  Flanagan,  senior  vicepresident/ 
marketing  for  Milwaukee  Journal  and 
Milwaukee  Sentinel,  to  a  one-year  term 
as  the  organization’s  president  this  week 
at  its  annual  winter  sales  conference  in 
Washington,  D.C. 

Leo  L.  Kubiet,  ad  director  for  the  St. 
Petersburg  Times  and  St.  Petersburg  In¬ 
dependent  was  elected  to  the  president¬ 
elect  post;  Woodrow  G.  Shadid,  advertis¬ 
ing  director  for  Bloomington  (III.)  Panto¬ 
graph  was  elected  first  vicepresident;  and 
James  E.  McKearney,  Jr.,  advertising 
director  for  Kansas  City  (Mo.)  Times  and 
Star  was  elected  second  vicepresident. 

Elected  to  the  board  of  directors  were 
Ken  MacMannis  of  the  Bangor  (Me.) 
News;  Mark  Atkinson  of  Eau  Claire 
(Wise.)  Leader-Telegram;  Gates  Oliver 
of  Oklahoma  City  (Okla.)  Oklahoman 
and  Times;  Frank  Flood  of  Denver  Post; 
and  James  Marchal  of  Courier-Journal 
and  Louisville  Times. 

our  desire,  to  encroach  on  the  editorial 
product  of  any  publication,  although 
some  believed  it  was.”  He  said  RJR’s 
intention  was  to  “raise  the  level  of  in¬ 
terest  in  newspapers  as  an  advertising 
medium  to  a  new  height.” 

Said  Orlowsky,  “We  did  not  come  to 
you  and  demand  or  request  in  any  real 
sense  any  special  consideration.” 

He  said,  “While  there  are  several  addi¬ 
tional  papers  we  would  have  liked  to 
schedule  the  unit  in,  this  has  not  been 
possible.  But  we  hope  over  time,  units 
such  as  the  Camel  Scoreboard  will  be¬ 
come  more  acceptable  and  more  univer¬ 
sally  available.” 

In  a  question  and  answer  session  fol¬ 
lowing  the  RJR  presentation.  Long  said 
Liggett  &  Meyers’  introduction  of  gener¬ 
ic  cigarettes  had  captured  only  .6%  of  the 
market,  and  he  said  RJR  has  no  plans  to 
introduce  generics  of  its  own.  He  said  the 
generics,  as  could  be  expected,  are  selling 
best  in  areas  with  high  unemployment 
rates  and  low  incomes. 

Responding  to  a  question  concerning 
the  Standard  Advertising  Unit  system, 
Orlowsky  said  there  has  been  “some  con¬ 
fusion  in  terms  of  the  pricing  concept,” 
and  he  urged  the  industry  to  “standardize 
the  SAU  a  little  bit  more.” 

Eastham  named 

San  Francisco  Mayor  Dianne  Feinstein 
(January  19)  named  San  Francisco  and 
Washington  newsman  Tom  Eastham  as 
her  Press  Secretary. 

Eastham,  the  San  Francisco  Examin¬ 
er's  executive  editor  since  1965, 
Washington  bureau  chief  and  Hearst 
Newspaper  writer,  will  take  up  his  new 
duties  in  mid-February. 
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May  drop  ROP  ads 


Sears  exec  warns  newspapers 
of  impending  iinage  iosses 


Is  the  love  affair  between  Sears, 
Roebuck  and  Co.  and  the  newspaper 
medium  over? 

Some  newspaper  advertising  execu¬ 
tives  who  heard  Sears’  national  retail 
advertising  manager,  David  W.  Slothow- 
er,  speak  at  this  week’s  International 
Newspaper  Advertising  and  Marketing 
Executives  meeting  surely  felt  the  rela¬ 
tionship  had  cooled  considerably. 

Slothower  began  his  address  on  a 
bright  note,  recalling,  “Sears’  rela¬ 
tionship  with  daily  newspapers  goes  back 
to  1887,  when  Richard  Sears  ran  a  classi¬ 
fied  ad  in  the  Chicago  Daily  News  for  a 
watchmaker.  As  a  result  of  that  ad,  he 
hired  Alvah  C.  Roebuck.  Sears  and  news¬ 
papers  grew  together  over  the  years — 
your  newspapers  are,  and  always  have 
been.  Sears’  number  one  means  of  com¬ 
municating  with  our  retail  customers.’’ 

Turns  somber 

His  remarks  then  turned  somber  as  he 
delivered  a  scathing  attack  on  newspaper 
advertising  policies. 

“Significantly,  all  of  the  major  media, 
except  daily  newspapers,  have  more  or 
less  kept  pace  with  the  growth  of  house¬ 
holds.  In  the  last  decade,  U.S.  house¬ 
holds  grew  from  69.5  million  in  1974  to 

82.2  million  in  1981 ,  an  increase  of  18%,’’ 
he  said.  “Daily  newspaper  circulation,  at 

62.2  million  in  1981 ,  has  grown  only  1 .4% 
in  the  same  period.  Gross  household 
coverage  has  dropped  from  94%  in  1974 
to  76%  in  1981.’’ 

Slothower  said  newspapers  had  failed 
to  transport  the  high  degree  of  coverage 
they  had  in  the  “compact  city  of  the  50’s’’ 
to  the  newly  developing  suburbs. 

“Still,’’  he  said,  “daily  newspapers  re¬ 
mained  essentially  the  whole  of  Sears’ 
media  mix  through  the  60’s  with  the  bulk 
of  our  advertising  in  ROP  ads  in  your 
paper.  Through  the  70’s  and  80’s,’’  he 
continued,  “newspapers  were,  and  still 
are,  the  biggest  element  of  Sears’  mix  of 
media.  But,  situations  change,  media 
change.  Daily  newspapers  began  to  lose 
their  share  of  Sears’  total  advertising  out¬ 
lay,  and,  even  within  the  dollars  retained, 
change  was  taking  place.  The  challenge  of 
change  will  continue  into  the  80’s.  Your 
newspaper’s  role  in  Sears’  media  mix  will 
depend  on  how  successfully  we  can  meet 
these  challenges  together.’’ 

ROP  usage  drops 

Slothower  reported  that  Sears’  invest¬ 
ment  in  ROP  has  plummeted  from  80%  of 
the  retailer’s  total  local  print  budget  in 
1974  to  30%  in  1981.  Why? 

“First,”  he  said,  “a  108%  increase  in 
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ROP  unit  space  cost  from  1974  to  1981 — 
in  excess  of  the  rate  of  inflation  and 
Sears’  growth  in  sales.” 

“Secondly,  there  were  more  and  more 
newspaper  formats  and  page  size  varia¬ 
tions  to  deal  with.  We  know  of  your 
A.D.S.  efforts  in  the  mid-70’s  and  your 
current  SAU  program.  I  realize  that  the 
first  applications  of  the  SAU  system  was 
designed  for  national  advertisers.  It’s  the 
philosophy  behind  them  that  bothers  me. 
Like  A.D.S. ,  the  system  attempts  to  sim¬ 
plify  ad  placement — but  at  the  expense  of 
the  advertiser.  Because  SAUs  are  not  re¬ 
lative  to  one  another  in  size,  we  can’t 
design  a  flexible  ad  service  with  inter¬ 
changeable,  proportionate  elements  to  fit 
the  SAU  sizes.  Further,  the  advertiser 
pays  for  float  which  doesn’t  produce  one 
more  dollar  in  sales.  The  net  result  is  a 
system  that  is  still  diffcult  for  a  retail 
advertiser  to  use  and  an  added  expense.” 

“Third,  advertisers  like  color.  Four- 
color  advertising  in  ROP  requires  a  28% 
to  45%  premium  over  the  space  cost  of  a 
full  page,  and  the  quality,  while  impro¬ 
ving,  is  not  equal  to  that  offered  by  pre¬ 
prints  for  a  10%  to  20%  premium.” 

He  continued,  “Fourth,  preprints  total 
out-of-pocket  cost  for  the  same  amount  of 
space  is  12%  to  30%  less  than  the  equiva¬ 
lent  space  in  ROP,including  our  printing 
costs.  Use  of  color  increases  the  cost  dif¬ 
ference.” 

“Finally,”  he  said,  “ROP  distribution 
lacks  flexibility.  Even  when  zoned,  ROP 
cannot  be  targeted  effectively  to  delete 
unwanted  coverage  or  to  supplement 
weak  coverage  areas.” 

Slothower  concluded,  “The  outlook 
for  ROP  in  Sears’  media  mix  is  unfavor¬ 
able.  Markets  are  currently  experiencing 
12%  to  15%  ROP  rate  increases  with,  at 
best,  no  increase  in  circulation  and  audi¬ 
ence.  Sears  simply  cannot  afford  ROP 
advertising  on  a  significant  basis.” 

He  reported  that  news/editorial  ad¬ 
jacency  of  ROP  advertising,  which  is 
often  a  major  selling  point  in  newspaper 
ROP  sales  efforts,  has  a  minimal  effect  on 
sales,  according  to  studies  conducted  by 
Sears. 

More  preprints 

Sears  is  moving  more  and  more  into 
preprints,  Slothower  said.  “Continued 
double  digit  ROP  rate  increases  will  only 
accelerate  the  trend  to  preprints,”  he 
said.  “As  a  merchant,  I  do  not  under¬ 
stand  your  pricing  philosophy.  If  a  pro¬ 
duct  is  not  selling  and  there  is  no  change 
in  the  product  to  increase  its  value,  it 
seems  unlikely  that  raising  the  price  will 


move  more  of  the  product.” 

The  nation’s  largest  retailer  plans  to 
double  its  dollar  investment  in  shared 
occupant  and  selective  credit  mailing  in 
1982,  and  it  plans  to  use  weekly  newspap¬ 
ers  and  alternative  delivery  systems  to 
get  its  advertising  message  to  its  custom¬ 
ers,  he  said.  Sears  is  shifting  preprints  out 
of  newspapers  for  several  reasons:  inser¬ 
tion  rates,  lack  of  coverage,  increased 
printing  costs  which  when  combined  with 
insertion  rates  make  the  cost  of  newspap¬ 
er  delivery  “almost  prohibitive,”  and  the 
lack  of  subscriber/non-subscriber  lists 
and  zip  code  distribution  at  most  news¬ 
papers. 

“We  applaud  the  300  plus  newspapers 
who  have  developed  TMC  programs. 
Breaking  your  circulation  out  by  zip  code 
is  needed  to  fully  evaluate  these  prog¬ 
rams,”  said  Slothower. 

“Sears  is  committed  to  preprints,”  he 
continued,  and  he  said  the  outlook  for 
newspapers  as  a  primary  preprint  deliv¬ 
ery  medium  is  good.  But,  he  said,  “The 
keys  to  whether  your  newspaper  con¬ 
tinues  to  get  Sears’  preprint  business  are 
cost  competitiveness,  ability  to  target 
preprints  and  how  well  your  paper  fits 
into  Sears’  mix  of  newspapers.” 

He  called  the  range  of  newspaper  pre¬ 
print  insertion  costs  “incredible.”  He 
said  that  Sears  now  spends  from  $14  to 
$81  per  thousand  preprints  for  a  16-page 
tab  or  a  eight  page  standard  midweek  pre¬ 
print. 

“$81  per  thousand  is  a  signal  that  you 
do  not  want  Sears’  business,”  he  said. 
“However,  if  you  reach  all  of  my  credit 
customers  and  the  balance  of  customers 
that  account  for  90%  of  my  sales  at  an 
out-of-pocket  cost  lower  than  any  other 
means,  let’s  talk.” 

“Take  a  good  hard  look  at  your  inser¬ 
tion  rates,  we  certainly  are,”  Slothower 
said.  “Are  you  fully  aware  of  the  com¬ 
petition  in  your  market.  It  is  coming  from 
other  newspapers,  shoppers,  marriage 
mail,  credit  customer  will,  alternate  de¬ 
livery  systems,  and,  yes,  electronic 
media.”  He  called  on  newspaers  to  halt 
pricing  insertions  based  on  page  counts. 

“Sears,  as  part  of  its  total  media  mix,  is 
committed  to  a  strong  print  presence  in 
the  local  market,”  Slothower  resolved. 
“All  local  print  efforts  will  be  evaluated 
for  cost  effectiveness.  You  will  see  more 
variations  of  print  media  usage  in  the  80’s 
in  an  effort  to  maximize  our  print  invest¬ 
ment.  Reaching  the  right  market,  the  right 
people,  with  a  dominant  print  message 
that  produces  more  sales  per  ad  dollar, 
will  take  priority  over  traditional  pat¬ 
terns.” 

Today  names  Y&R 

Young  &  Rubicam  has  been  selected  as 
the  advertising  agency  for  USA  TOD  A  Y, 
the  new  national  general  interest  daily 
newspaper  which  Gannett  Co.  Inc.  will 
begin  publishing  this  fall. 
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Ad  bureau  predicts  geed 
ad  year  fer  newspapers 


If  the  seers  and  analysts  of  the  News¬ 
paper  Advertising  Bureau  are  correct, 
1982  should  be  a  good  year  for  the  news¬ 
paper  business. 

The  NAB’s  annual  report  to  the  Inter¬ 
national  Newspaper  Advertising  and 
Marketing  Executives  this  week  in 
Washington  took  three  directions.  The 
bureau  reported  on  last  year’s  perform¬ 
ance,  projected  this  year’s  performance, 
announced  the  start-up  of  the  Newspaper 
Co-Op  Network  and  gave  retiring  NAB 
president  Jack  Kauffman  a  resounding 
roast. 

Craig  Standen,  executive  vicepresi- 
dent/sales  for  the  bureau,  predicted  that 
advertising  expenditures  in  daily  news¬ 
papers  in  1982  should  reach  $19.4  billion, 
representing  a  12%  increase  over  1981. 

“It  won’t  come  automatically,  though, 
we’ll  have  to  dig  for  it,’’  said  Standen. 
National,  he  said,  should  be  up  14%  to 
$3.2  billion;  retail  should  climb  10%  to 
$10.5  billion;  and  classified  should  rise 
12%  to  $5.7  billion. 

1981  results  reported 

The  NAB’s  preliminary  analysis  of 
1981  results  show  that  newspapers  had  a 
$17.4  billion  year,  up  12.1%  from  1980. 
National  is  expected  to  be  up  19%  to  $2.8 
billion;  retail  climbed  11.7%  to  $9.6  bil¬ 
lion;  and  classified  was  up  9.5%  to  $5.1 
billion. 

Leo  Bogart,  the  bureau’s  executive 
vicepresident  and  general  manager, 
noted  that  in  1981,  while  total  advertising 
investments  in  all  media  grew  by  10.8% 
and  the  consumer  sector  of  the  economy 
was  up  by  11.1%,  newspaper  advertising 
outperformed  them  both  with  its  12.1% 
gain. 

“National  was  the  brightest  part  of  our 
business  last  year,’’  said  Bogart,  “with 
dollars  up  19%  while  network  tv  was  up 
8%,  national  spot  13%,  radio  14%  and 
magazines  13%. 

“One  key  element  was  the  success  of 
the  Newsplan  discount  program.  42%  of 
all  national  advertising  is  now  run  at  a 
discount  averaging  12%  from  the  open 
line  rate  ...  a  substantial  change  from 
the  no-discount  situation  of  a  few  years 
ago.’’ 

Val  Corradi,  vicepresident  for  automo¬ 
tive  advertising,  told  the  ad  directors  that 
automotive  advertising  in  newspapers 
was  up  24.3%  for  the  first  ten  months  of 
1981.  “Local  dealer  expenditures  have 
climbed  40%,’’  he  said,  “even  though 
2,400  dealers  went  out  of  business  during 
the  past  two  years.’’ 

Olds  campaign  plans 

Corradi  announced  that  this  spring 
Oldsmobile  will  run  a  $2  million  newspap- 


ers-only  ad  campaign,  structured  to  en¬ 
courage  dealer  tie-in  advertising.  “It 
could  generate  as  many  as  three  large- 
space  national  ads  per  paper,”  he  said, 
“plus  five  similar  insertions  by  local  Olds 
dealers.” 

James  Hollis,  vicepresident  for  mass 
merchandising,  reported  to  the  ad  direc¬ 
tors  on  the  growing  threat  to  newspapers 
posed  by  shared  mail  in  which  two  or 
more  retailers  divide  the  cost  of  a  joint 
mailing  of  advertising  material  similar  or 
identical  to  the  preprinted  newspaper  in¬ 
serts  which  currently  account  for  50%  of 
discount  stores’  advertising  budgets.  He 
announced  a  multi-faceted  program 
aimed  at  keeping  the  discount  merchan¬ 
disers’  advertising  in  newspapers  includ¬ 
ing  a  research  study  of  the  readership  of 
shared  mail  versus  newspaper  inserts  and 
run-of-paper  newspaper  advertising. 

Eric  Anderson,  vicepresident  for  clas¬ 
sified  advertising,  told  the  audience  that 
Century  21  will  be  spending  as  much  as  $8 
million  in  new  money  in  newspapers 
through  its  local  affiliates  in  1982,  that  the 
armed  services  will  place  more  recruiting 
advertising  in  newspapers,  and  that 
national  trademark  classified  advertising 
is  now  a  reality,  with  some  500  newspap¬ 
ers  having  cooperated  in  a  recent  national 
trademark  buy  organized  by  the  bureau 
for  AC/DELCO. 

Kauffman  roasted 

One  of  the  highlights  of  the  NAB  show 
was  an  impromptu  “roast”  of  NAB  presi¬ 
dent  Jack  Kauffman,  who,  after  23  years 
with  the  NAB,  is  retiring  on  June  7. 

In  honor  of  his  accomplishments,  the 
INAME  presented  Kauffman  with  a  turn- 
of-the-century  antique  playing  card  hol¬ 
der  cast  in  silver.  Kauffman  is  an  avid  gin 
rummy  player.  He  was  also  presented 
with  a  case  of  vintage  French  wines — 
he’s  also  a  lover  of  great  wines. 

After  the  700  plus  attendees  at  the  IN¬ 
AME  conference  rose  to  applaud  Kauff¬ 
man,  he  stepped  up  to  the  podium  and 
said,  “I  didn’t  expect  any  of  this.  These 
23  years  have  gone  by  in  the  blink  of  an 
eye.” 

Happy  years 

He  continued,  emotionally,  “They 
have  been  a  happy  23  years,  and  the 
things  I  value  most  are  the  tremendous 
friendships  I’ve  made  and  I  thank  you.” 

The  start-up  of  the  Newspaper  Co-Op 
Network  came  at  a  Tuesday  morning  ses¬ 
sion  of  the  INAME  conference  featuring 
Jim  Marchal,  chairman  of  the  INAME 
Co-Op  committee  and  advertising  direc¬ 
tor  for  the  Courier-Journal  in  Louisville, 
and  Frank  Hennessey,  vicepresident/co¬ 
op  for  the  NAB. 


INAME  recommends 
rate  card  standard 

International  Newspaper  Advertising 
and  Marketing  executives  issued  recom¬ 
mendations  for  standardized  retail  rate 
cards  during  the  group’s  annual  winter 
meeting  this  week. 

The  recommendation,  which  is  similar 
to  a  program  developed  by  the  California 
Newspaper  Advertising  Executives 
Association  last  year,  was  made  by  the 
INAME  Retail  Advertiser  Relations 
Committee  “as  a  result  of  repeated  re¬ 
quests  by  countless  regional  and  national 
retailers  to  make  buying  newspaper 
advertising  easier.”  The  proposal  covers 
standardization  of  size  and  numerical 
sequence  only. 

The  recommendations  are; 

1. )  Size  of  retail  rate  cards  would  be 
standardized  at  8  '/z”  X  11”.  Rate  cards 
may  be  a  single  sheet  or  as  many  pages  as 
necessary. 

2. )  Information  would  be  presented  in 
the  same  numerical  sequence  as  used  in 
standard  rate  &  data  service.  In  those 
instances  in  which  a  category  is  not  ap¬ 
plicable  to  your  newspaper,  simply  show 
the  number,  the  category  and  indicate 
that  it  does  not  apply. 

3. )  Rate  cards  should  be  printed  to 
allow  for  a  three-hole  punch  in  a  vertical 
format. 

The  INAME  has  received  highly  favor¬ 
able  comment  from  such  retail  giants  as 
K-Mart,  Montgomery  Ward,  J.C.  Penney 
and  Sears,  Roebuck. 

One  of  the  major  retail  executives  ex¬ 
pressed  a  desire  to  see  SAU  units  pre¬ 
sented  with  thumbnail  sketches  showing 
each  size  relative  to  a  page  and  indicating 
the  equivalent  linage. 

School  board  votes 
to  drop  NIE  program 

The  board  of  education  in  Union  City, 
New  Jersey,  voted  this  week  (February  2) 
to  drop  a  Newspaper  in  the  Classroom 
program  from  its  school  system.  A  major¬ 
ity  of  the  board  stated  that  it  had  no  edu¬ 
cational  value. 

The  school  system  was  using  both  the 
Jersey  Journal  and  The  Dispatch  in  Un¬ 
ion  City  as  classroom  newspapers. 

Dispatch  publisher  Harry  Haines  said 
the  school  system  was  receiving  150 
copies  of  the  Dispatch  at  half  price  every 
Tuesday  and  Thursday.  He  said  the  total 
cost  to  the  school  board  each  week  was 
$37.50  for  the  Dispatch. 

Political  insiders  in  the  community  said 
despite  the  official  reason  given  by  the 
board,  the  NIE  program  was  cancelled 
because  a  majority  of  the  board  members 
were  upset  with  articles  about  a  bribery 
trial  involving  former  Union  City  officials 
that  have  been  appearing  in  both  papers 
each  day. 
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longdistance  telephone  competitors  such 
as  MCI  Communications  Corporation 
and  SP  Communications,  doesn’t  mean 
an  electronic  publishing  system  could  use 
them  to  bypass  AT&T  Long  Lines. 
“They  are  not  nationwide,"  he  said. 
“And  there  are  a  lot  more  than  100  mar¬ 
kets  in  this  country.”  AT&T’s  long  dis¬ 
tance  competitors  serve  only  selected 
major  metropolitan  areas. 

Marbut  conceded  that  existing  satellite 
distribution  systems  could  be  an  alterna¬ 
tive  for  large  electronic  publishing  ven¬ 
tures  but  pointed  out  that  about  80%  of 
the  nation’s  daily  newspapers  have  cir¬ 
culations  less  than  50,000  and  little  hope 
immediately  of  financing  such  a  venture. 
“I  still  only  see  one  national  newspaper 
today,”  Marbut  said,  “and  that’s  the 
Wall  Street  Journal." 

Marbut  said  ANPA’s  legal  staff  has 
been  instructed  to  research  in-depth  the 
availability  of  alternatives  to  national 
AT&T  for  intercity  calls  between  local 
exchanges  if  the  settlement  is  put  into 
effect.  He  said  he  expects  to  produce  re¬ 
sults  of  that  study  at  hearings  to  be  held 
by  the  House  Telecommunications  Com¬ 
mittee  next  month. 

“What  we  say  at  that  hearing  will  be 
determined  in  part  by  what  unfolds  over 
the  next  few  days,”  Marbut  said,  as  it 
becomes  clearer  what  AT&T  intends  to 
do  to  implement  the  settlement  terms. 

The  Federal  District  Court  in  Washing¬ 
ton  that  now  has  jurisdiction  over  the 
proposed  consent  decree  has  opened  up 
the  settlement  proceedings  for  public 
comment  for  60  days,  and  Marbut  told  the 
ad  executives  ANPA  would  likely  file  its 
own  comments. 

Trenton  Times  taps 
executive  editor 

Linda  Cunningham  was  named  execu¬ 
tive  editor  of  the  Trenton  (N.J.)  Times, 
which  was  recently  acquired  by  Joseph 
Allbritton. 

Cunningham  is  also  executive  editor  of 
Allbritton’s  other  two  New  Jersey 
dailies — the  Paterson  News  and  The  Dis¬ 
patch  of  Union  City.  According  to  an 
Allbritton  corporate  executive,  Cunning¬ 
ham  will,  in  effect,  be  “corporate  editor” 
of  the  company’s  New  Jersey  newspap¬ 
ers  and  will  supervise  news  and  editorial 
coverage  at  all  three. 

Cunningham  joined  the  Allbritton  orga¬ 
nization  last  summer.  She  had  been  an 
assistant  managing  editor  with  the  Mor¬ 
ristown  (N.J.)  Daily  Record.  Prior  to  that, 
she  had  been  a  reporter  and  an  editor  with 
the  Roanoke  (Va.)  Times  and  World  Re¬ 
cord. 
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White  House  initiates 
news  ieak  controi  system 


President  Reagan  backed  away  from  an 
earlier  order  that  all  meetings  between 
Administration  officials  and  reporters  at 
which  national  security  matters  are  to  be 
discussed  must  be  cleared  in  advance 
with  the  White  House. 

A  directive  drafted  by  national  security 
adviser  William  P.  Clark,  and  approved 
by  the  President  February  2,  tightens  the 
rules  for  dissemination  of  classified 
National  Security  Council  documents. 
An  earlier  draft  would  have  continued 
Reagan’s  January  12  requirement  of  adv¬ 
ance  notice  of  media  contact.  But  after 
Clark  showed  portions  of  the  draft  to  a 
group  of  White  House  reporters  February 
1  and  heard  their  objections,  the  rule  on 
White  House  clearance  was  dropped. 

At  a  briefing.  White  House  spokesman 
David  R.  Gergen  told  reporters  the  new 
presidential  order  “rescinds”  the  one 
promulgated  last  month  when  Reagan 
and  Clark  began  a  highly  public  counter¬ 
offensive  against  leaks  of  NSC  docu¬ 
ments  and  deliberations. 

The  new  order  requires  that  any  classi¬ 
fied  NSC  document  bear  a  cover  sheet 
that  will  have  to  be  signed  by  any  official 
given  access  to  it — thus  providing  a  paper 
trail  for  investigators  should  leaks  occur 
subsequently. 

The  notice  reads:  “The  attached  docu¬ 
ment  contains  sensitive  National  Secur¬ 
ity  Council  information.  It  is  to  be  read 
and  discussed  only  by  persons  authorized 
by  law. 

“Your  signature  acknowledges  you  are 
such  a  person,  and  you  promise  you  will 
show  or  discuss  information  contained  in 
the  document  only  with  persons  who  are 
authorized  by  law  to  have  access  to  this 
document. 

“Persons  handling  this  document  ack¬ 
nowledge  he  or  she  knows  and  under¬ 
stands  the  security  law  relating  thereto 
and  will  cooperate  with  any  lawful  inves¬ 
tigation  by  the  United  States  govenment 
into  any  unauthorized  disclosure  of  clas¬ 
sified  information  contained  herein.” 

Gergen  said  Attorney  General  William 
French  Smith  will  form  a  group  of  repre¬ 
sentatives  of  federal  agencies  by  March  I 
to  study  the  effectiveness  of  current  laws 
prohibiting  disclosure  of  classified  in¬ 
formation. 

The  presidential  directive  was  circu¬ 
lated  to  15  cabinet  departments  and  feder¬ 
al  agencies  that  handle  sensitive  NSC  in¬ 
formation.  An  accompanying  memo  from 
Clark  directed  the  agencies  to  hold  access 
to  such  information  to  “the  absolute 
minimum”  and  institute  efforts  to  control 
strictly  the  dissemination  and  reproduc¬ 
tion  of  NSC  documents. 

Gergen  said  the  new  Clark  directive  on 


leaks  “draws  a  proper  balance  between 
the  public’s  legitimate  right  to  know  and 
the  government’s  need  to  protect  classi¬ 
fied  information.”  He  said  the  earlier  re¬ 
quirement  of  advance  clearance  of  media 
contacts  had  been  dropped  because  re¬ 
porters  complained  it  “had  a  chilling 
effect”  on  the  flow  of  news  and 
threatened  to  restrict  “legitimate  con¬ 
tacts”  between  reporters  and  their 
sources. 


Wirth 
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panies.  These  carriers  cannot  publish  in¬ 
formation  over  their  own  monopoly 
transmission  lines.  This  restriction 
should  create  an  environment  in  which 
numerous  information  providers  will  be 
able  to  utilize  local  telephone  company 
facilities  to  offer  useful  services  to  their 
subscribers. 

“The  provision  of  information  services 
by  ‘national  AT&T’  over  its  own  intercity 
network,  however,  appears  to  be  permit¬ 
ted  by  the  proposed  decree.  While  trans¬ 
mission  alternatives  are  beginning  to  de¬ 
velop,  ANPA  is  concerned  that  this  net¬ 
work  may  not  be  subject  to  effective  com¬ 
petition  at  the  present  time.  If  so,  consis¬ 
tent  with  its  stated  principle,  ANPA  be¬ 
lieves  that  the  free  flow  of  electronic  in¬ 
formation  over  such  transmission  lines 
could  be  impaired. 

“When  real  competition  exists  among 
intercity  transmission  carriers,  ANPA 
would  see  no  objection  to  AT&T’s  entry 
into  electronic  publishing.  However,  un¬ 
til  a  showing  is  made  that  adequate 
alternative  facilities  are  available  to  pub¬ 
lishers  who  must  rely  on  the  interex¬ 
change  network  to  reach  the  public,  the 
courts  and  Congress  should  examine  the 
advisability  of  deferring  AT&T’s  author¬ 
ity  to  provide  information  over  its 
monopoly  facilities.  In  the  meantime, 
AT&T  should  be  required  to  make  its 
facilities  and  services  available  to  all  in¬ 
formation  suppliers  on  a  nondiscrimina- 
tory  basis.” 

New  supplement 

SUNDAY,  a  new  monthly  supplement 
designed  for  insertion  in  Catholic  dioce¬ 
san  newspapers,  was  announced  by  Our 
Sunday  Visitor,  Inc.  The  12 — page,  slick 
magazine  will  be  provided  free  of  charge 
to  papers  starting  in  September.  National 
advertising  is  expected  to  make  it  self — 
supportive,  according  to  Rev.  Vincent  J. 
Giese,  editor  in  chief. 
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Philadelphia: 

By  Andrew  Radolf 

A  spirit  of  brave  optimism  prevailed  in 
the  newsroom  of  the  Philadelphia  Bulle¬ 
tin  as  reporters  and  editors  completed 
their  final  working  day  on  January  28. 

The  paper’s  last  edition  was  Friday, 
January  29.  The  Bulletin  published  its 
premier  edition  on  April  12,  1847. 

“It’s  a  family  breaking  up,  and  every¬ 
body’s  out  for  himself,”  commented  Ron 
Goldwyn,  reporter  and  columnist,  who  is 
one  of  the  lucky  ones.  He  went  to  a  new 
job  as  a  reporter  for  the  Philadelphia 
Daily  News. 

For  most  of  the  staff,  uncertainty  lay 
ahead.  When  asked  about  their  plans, 
most  shrugged  or  smiled  and  talked  about 
having  “prospects”  and  “some  things 
cooking.”  F  :w  gave  any  details. 

A  farewell  party  was  scheduled  for  I 
P.M.  the  next  day,  but  on  Thursday  the 
reporters  were  busy  completing  their  last 
stories,  preparing  resumes,  and  gathering 
clips.  Occasionally,  two  or  three  would 
gather  by  the  bulletin  board  to  scan  the 
list  of  newspapers  which  had  called  in  to 
say  they  were  looking  to  hire  people. 

Said  food  editor  Sarah  Casey,  who 
spent  6  years  at  the  paper,  “Right  now  I 
just  want  to  close  the  place.  Then  I’ll 
think  about  what  I’ll  do  with  the  rest  of 
my  life.” 

“I  have  no  plans  right  now,”  said  Nes- 
sa  Forman,  arts  and  leisure  editor. 
“Sometimes  I  worry  about  it.” 

Forman,  a  14  year  veteran,  said  work¬ 
ing  at  the  Bulletin  was  “my  only  job.  I 
started  working  here  right  out  of  grad 
school.”  She  received  an  M.A.  in  art  his¬ 
tory  from  the  University  of  Pennsylvania, 
just  a  few  blocks  away  from  the  Bulletin. 

“I  didn’t  think  it  was  in  that  much  trou¬ 
ble.  I  thought  I’d  have  a  year,”  com¬ 
mented  Debber  Van  Tassel,  a  copy  editor 
on  the  features  desk.  The  last  person 
hired  in  the  newsroom,  she  joined  the 
Bulletin  last  December  from  the  Wood- 
bridge  (N.J.)  News  Tribune.. 

“It  was  a  gamble  worth  taking.”  Van 
Tassel  said.  “It’s  fun  to  work  on  a  large 
paper  .  .  .  There  appears  to  be  jobs  out 
there,  some  not  paying  very  well.” 

Van  Tassel  learned  that  the  old  blues 
song,  “Nobody  Knows  You  When  Your 
Down  and  Out,”  is  also  true  of  the  news¬ 
paper  business.  She  wanted  to  attend  the 
U.S.  Professional  Indoor  Tennis  Tourna¬ 
ment  on  January  30  and  3 1  in  Philadelphia 
but  discovered  “there  were  no  free  tick¬ 
ets  available  for  the  Bulletin.  If  we  were 
thriving  and  profitable  they  couldn’t  do 
enough  for  us.” 

“Don’t  ever  let  anybody  tell  you  you 
can  be  prepared  for  something  like  this,” 
said  Peggy  Higgins,  a  financial  news  re¬ 
porter.  “My  heart  goes  out  to  the  New 
York  Daily  News." 
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Craig  Ammerman,  executive  editor, 
said  “15  newspapers  so  far”  contacted 
him  to  say  they  have  editorial  openings. 
“I’m  sure  I  haven’t  heard  from  all  of  them 
yet.” 

Ammerman  commented  he  has  yet  to 
line  up  anything  for  himself. 

“I’m  going  to  be  spending  the  next  two 
months  finding  jobs  for  my  people,”  he 
said. 

His  “people”  number  over  260  writers, 
editors,  photographers,  artists,  and  copy 
staff. 

Ammerman  remarked  that  the  Bulletin 
approached  Knight-Ridder  for  a  third 
time  in  January  about  a  joint  operating 
agency  with  Philadelphia  Newspapers, 
Inc.,  publisher  of  the  Daily  News  and 
Philadelphia  Inquirer. 

“Knight-Ridder  said  no,”  he  stated. 

Several  newspapers  notified  the  Bulle¬ 
tin  that  they  were  sending  editors  to  Phi¬ 
ladelphia  to  interview  potential  em¬ 
ployees. 

Jim  Willse,  assistant  managing  editor 
for  news  of  the  San  Francisco  Examiner, 
spent  most  of  the  day  in  the  newsroom 
“trying  to  meet  some  people.  We  can 
make  room  for  someone  who’s  good.” 

Willse,  who  worked  with  Ammerman 
at  AP’s  New  York  bureau,  said  the  two 
“had  discussed  my  visiting  a  while  ago.” 

Steve  Seplow,  assistant  managing  edi¬ 
tor  for  news  of  the  Detroit  Free  Press, 
also  was  one  of  the  first  to  arrive. 

“We’re  looking  to  fill  specific  spots,” 
he  said.  “If  I  really  get  lucky,  three. 
There’s  talent  around  here.” 


the  Bulletin 

Publishers  mourn  loss 

The  following  statement  was  released 
to  Editor  &  Publisher: 

“It  is  ironic  that  the  Pennsylvania  News¬ 
paper  Publisher’s  Association  (PNPA) 
board  should  be  meeting  in  Philadelphia  on 
the  day  that  the  Bulletin  published  its  last 
edition. 

“The  Bulletin  has  been  a  vital  part  of 
Pennsylvania  throughout  its  long  history. 
Anyone  who  has  worked  as  intimately  with 
its  staff  as  we  have  can  fully  appreciate  the 
contributions  they  have  made  to  the 
advancement  of  excellence  in  journalism. 

“We  all  feel  a  great  loss  as  yet  another 
voice  of  the  free  press  passes  from  the  scene. 

“At  the  same  time,  we  sense  a  streng¬ 
thened  resolve  of  the  other  newspapers  in  the 
state  to  provide  the  same  kind  of  leadership 
that  the  Bulletin  did.” — Uzal  H.  Martz, 
Jr.,  PNPA  president,  and  president  and 
publisher,  Pottsville  Republican. 

Gannett  Co.  posted  a  notice  that  it 
would  be  interviewing  February  1 , 2,  and 
3.  San  Diego  Union  managing  editor, 
J.D.  Alexander,  also  planned  to  arrive  on 
February  1. 

Buffalo  Courier-Express,  Miami 
News,  and  Louisville  Courier-Journal 
also  were  scheduled  to  conduct  inter¬ 
views  at  the  Bulletin. 

Robert  Keim,  Bulletin  advertising 
director,  said  those  on  his  staff  who 
“want  to  work  will  be  employed  in  30 
days.  We’ve  gotten  calls  from  local  and 
industrial  publishers  and  broadcast 
media.  We’ve  also  been  contacted  by 
number  of  rep  firms  about  their  own  staffs 
and  the  staffs  of  their  newspapers.” 

Publisher  N.S.  “Buddy”  Hayden  said 
there  were  “four  very  serious  parties  in¬ 
terested”  in  purchasing  the  Bulletin. 
“We  gave  a  price  and  our  information  but 
never  got  into  the  negotiation  stage.” 

Charter  Co.,  which  owns  the  Bulletin, 
went  so  far  as  to  offer  prospective  buyers 
“a  sweetheart  deal,”  Hayden  noted. 

The  proposed  terms  called  for  no  cash 
down  payment.  The  deal  consisted  of  two 
Charter  held  notes  for  a  total  of  $29.5 
million.  One  note  for  $10  million  required 
repayment  in  five  years  at  14%  interest. 
The  other  note,  for  $19.5  million,  was 
repayable  only  if  the  new  owner  turned  a 
profit. 

“It  was  a  matter  of  coming  up  with  the 
money  needed  to  run  the  paper,”  Hayden 
said.  The  Bulletin  in  January  was  losing 
money  at  the  rate  of  $100,000  a  day. 

Hayden  commented  that  Charter  Co. 
“owned  the  Bulletin  free  and  clear,  ’  ’  hav¬ 
ing  paid  off  $29  million  in  promissory 
notes  held  by  the  McLean  family  when  it 
sold  the  Jacksonville,  Florida  oil  and  in- 
(Continued  on  page  15) 
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surance  conglomerate  the  paper  for  a  tot¬ 
al  of  $31  million  in  April  1980. 

Ray  Pilewski,  the  Bulletin's  director  of 
operations,  said  he  received  “two  dozen 
inquiries  about  our  equipment." 

The  Bulletin  will  be  selling  its  mailroom 
and  inserting  equipment,  81  press  units, 
VDT’s,  library,  production  computers, 
and  fleet  of  trucks  among  other  things. 

Rup)ert  Murdoch,  owner  of  the  New 
York  Post,  is  among  those  interested  in 
acquiring  the  Bulletin's  equipment. 

The  Bulletin's  plant,  which  covers  an 
area  of  575,000  square  feet,  including 
200,000  square  feet  of  office  space,  also  is 
for  sale,  niewski  said  a  local  real  estate 
^ent,  John  Binswanger,  “is  taking  all 
inquiries  for  the  building  and  land." 

Pilewski  said  the  management  of  the 
Bulletin's  production  department  would 
not  have  much  trouble  flnding  jobs  but 
felt  the  outlook  was  bleak  for  the  “craft 
people." 

“There's  maybe  50  jobs  locally,"  he 
said,  for  his  crew  of  130  pressmen.  He 
remarked  “at  least  half”  of  the  36 
platemakers  and  camera  men  “will  have  a 
tough  time." 

The  Bulletin's  non-contract  em¬ 
ployees,  which  includes  most  of  the  news 
staff,  receive  one  day  of  severance  pay 
for  every  month  worked  to  a  total  of  225 
days,  or  45  weeks.  Employees  with  18 
years  and  9  months  of  service  or  more 
receive  the  maximum. 

The  paper's  pension  plan  terminated 
on  January  29  and  anyone  who  “partici¬ 
pated"  became  100%  vested.  Employees 
were  given  the  option  of  having  their  con¬ 
tributions  plus  interest  refunded  or  leav¬ 
ing  their  money  in  the  plan  to  collect  be¬ 
nefits  when  they  retire,  but  not  before  age 
55. 

The  last  edition  carried  84  pages,  in¬ 
cluding  a  special  12  page  “obituary."  In¬ 
stead  of  breaking  news,  the  paper's  main 
section  concentrated  on  stories  updating 
the  major  issues  its  reporters  had  been 
covering  over  the  past  months. 

The  first  press  run,  with  an  order  for 
85,000  copies,  began  at  2  A.M.  The 
second,  and  final,  run  started  at  8  A.M. 
and  went  straight  through  to  2:48  P.M., 
turning  out  over  400,000  copies. 

60,000  copies  were  added  to  the  press 
run  during  the  final  hours  to  meet  the 
over-the-counter  demand.  News  dealers 
around  the  city  were  reported  to  be  sell¬ 
ing  the  paper  for  one  dollar  or  more. 

Ammerman  convened  the  final  news 
meeting  at  4:30  P.M.  on  Thursday.  He 
gave  instructions  to  drop  the  stock  tables 
if  necessary  in  order  to  make  room  for  all 
the  stories  about  the  Bulletin's  history. 

The  meeting  lasted  about  15  minutes. 

Around  6  P.M.  on  January  28,  Buddy 
Hayden  huddled  by  a  VDT  with  Nick 
Nagumy,  day  managing  editor,  and  Don 
Harrison,  a  copy  editor,  to  write  the  Bul¬ 
letin's  last  headline. 

They  decided  on  “Goodbye." 
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New  York  Post 
promotes  Koch 
for  Governor 

A  page  3  article  in  the  New  York  Post, 
which  urged  New  York  City  Mayor  Ed 
Koch  to  announce  his  candidacy  for  gov¬ 
ernor,  has  drawn  criticism  of  some  of  the 
newspapers  reporters,  its  competition 
and  “media  watchers." 

Post  reporters,  who  refused  to  be  iden¬ 
tified,  feel  running  an  editorial  opinion  in 
the  guise  of  a  news  story  in  the  front  of  the 
newspaper  is  shoddy  journalism.  They 
also  feel  the  one-way  poll,  which  encour¬ 
ages  readers  to  respond  only  if  they  agree 
that  Koch  should  run,  compromises  the 
integrity  of  the  newspaper. 

“I  don't  know  if  there  are  any  reporters 
who  feel  this  way,  but  if  there  are,  they 
should  go  to  work  for  the  Tonight  edition 
where  there  is  a  lot  more  integrity  but  no 
jobs,"  said  Post  metro  editor  Steve  Dun- 
leavy.  He  made  his  comment  in  reference 
to  the  Tonight  edition  of  the  competing 
New  York  News  which  folded  last  fall 
after  operating  for  just  one  year.  The 
News  had  hoped  that  the  edition  would 
syphon  readers  away  from  the  Post. 

The  article  in  question  was  headlined: 
“Let's  Draft  Ed  Koch  for  Governor." 
The  opening  paragraph  told  readers  to 
read  an  editorial  (on  page  34  of  the  paper) 
urging  Koch  to  declare  his  candidacy  and 
if  they  agree,  to  send  in  the  coupon  below 
the  story. 

A  huge  picture  of  Koch  appeared  on 
the  page  with  an  underline  that  read:  “Ed 
Koch:  He  combines  long  political  experi¬ 
ence  and  acumen  with  an  awesome  re¬ 
cord  of  achievement." 

The  article  stated:  “Help  make  up  his 
mind.  Send  your  coupon  in  today.  En¬ 
courage  your  friends  to  do  the  same. 
Let's  get  Ed  Koch  to  Albany — ^for  the 
sake  of  the  city — and  the  sake  of  the 
state." 

Ken  Auletta,  a  columnist  for  the  com¬ 
peting  New  York  News,  criticized  the 
Post  by  stating,  “A  popular  Ed  Koch  is  a 
convenient  prop  to  boost  the  Post's  cir¬ 
culation." 

Auletta  added,  “We  are  not  talking  ab¬ 
out  the  Post's  right  to  editorially  endorse 
Koch  for  governor.  We  are  not  talking 
about  racy  headlines  and  hyped  stories 
and  mistakes  of  fact.  Ail  of  us  in  the  press 
have  been  guilty  of  these — occasionally, 
that  is,  not  habitually. 

“In  the  case  of  the  Post,  we  are  talking 
about  turning  over  the  news  pages  to 
propaganda.  We  are  talking  about  polls 
that  only  permit  people  to  vote  one  way. 
We  are  talking  about  a  quarter-page  pic¬ 
ture  of  Mayor  Koch  .  .  .  We  are  talking 
about  a  newspaper  that  routinely  volun¬ 
teers  to  become  a  bulletin  board  for  the 
candidates  it  supports,  as  it  did  for  Koch 
(Continued  on  page  16) 


Richard  L.  Jones,  Jr 

Richard  L  Jones,  Jr. 
succumbs  to  cancer 

Richard  Lloyd  Jones,  Jr.,  72,  president 
and  chairman  of  the  board  of  the  Tulsa 
Tribune  and  a  former  vicepresident  of  the 
Associated  Press  board  of  directors,  died 
January  27  of  cancer  in  St.  Francis  Hos¬ 
pital,  Tulsa. 

Jones  was  first  vicepresident  of  the  AP 
board  in  1970-71  and  first  vice  chairman 
in  1972. 

His  father,  Richard  Lloyd  Jones, 
purchased  the  Tulsa  Democrat  in  1919, 
changing  the  paper's  name  to  the  Tri¬ 
bune.  His  brother,  Jenkin  Lloyd  Jones,  is 
editor  and  publisher. 

Jones  was  inducted  into  the  Oklahoma 
Aviation  and  Space  Hall  of  Fame  in  De¬ 
cember  having  served  on  the  Tulsa  Air¬ 
port  Authority  for  30  years  with  16  as 
chairman.  During  World  War  II,  he  was 
with  the  Navy  in  the  Pacific. 

Among  the  newspaper  executive's 
posts  were  those  of  chairman  of  the 
Bureau  of  Advertising  of  the  American 
Newspaper  Publishers  Association  and 
president  of  the  Southern  Newspaper 
Publishers  Association. 


Koch  for  Governor  page 
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Newspaper  ad  execs  told 
to  protect  their  franchise 


“It’s  hard  to  find  much  humor  except 
of  the  gallows  variety  in  the  newspaper 
industry  right  now.” 

So  said  newspaper  analyst  John  Mor¬ 
ton  of  the  firm  Lynch,  Jones  &  Ryan  to  an 
audience  of  newspaper  advertising  direc¬ 
tors  who  were  meeting  for  the  first  time  in 
the  history  of  the  International  News¬ 
paper  Advertising  and  Marketing  Execu¬ 
tives  without  their  colleagues  from  the 
Philadelphia  Bulletin  and  the  Washing¬ 
ton  Star. 

Both  Morton,  and  Katharine  Graham, 
chairman  of  the  Washington  Post  Com¬ 
pany  and  current  president  of  the  Amer¬ 
ican  Newspaper  I^blishers  Association, 
cited  three  major  problems  facing  news¬ 
papers  today  in  their  addresses  to  the 
INAME. 

Graham,  the  conference’s  keynote 
speaker,  opened  her  address  on  an  opti¬ 
mistic  note. 

“With  the  closing  of  the  Philadelphia 
Bulletin  just  last  Friday  and  the  Washing¬ 
ton  Star  here  last  August,  with  the  New 
York  Daily  News  up  for  sale,  and  a  couple 
of  other  large  metropolitan  dailies 
apparently  in  deep  financial  trouble,  one 
inevitably  hears  questions  raised  about 
the  future  of  newspapers,”  she  said. 
“Well,  just  so  there  can  be  no  mistake 
about  it,  I  would  like  to  state  that  the 
newspaper  business  is  not  only  alive  and 
well,  but  I  believe  the  newspaper  industry 
could  come  to  view  the  1980’s  as  a  very 
good  decade  indeed.” 

However,  she  cautioned,  “That  is  not 
to  say  that  more  big  city  dailies  may  not 
pass  from  the  scene.” 

Graham  noted  that  daily  newspapers 
located  outside  the  city  centers  have,  in 
many  cases,  “flowered.”  She  noted  that 
five  new  suburban  dailies  have  sprung  up 
in  the  Washington  metropolitan  area  in 
the  past  year. 

“The  fact  is,”  she  said,  “that  more 
American  communities  today  have  daily 
newspapers  than  at  any  previous  time  in 
our  country’s  history.” 

Graham  spoke  of  the  challenges  posed 
by  new  information  technology  and 
newspaper  competitors. 

“The  challenge  is  great,  and  while  we 
are  in  good  competitive  shape  to  meet  it, 
we  can  hardly  afford  to  rest  on  our  record 
of  the  past  ten  years.  In  fact,  the  numbers 
suggest  that,  to  a  great  extent,  newspap¬ 
ers  for  the  past  decade  have  been  passing 
through  a  static  period.”  She  noted  that 
circulation  has  fallen  behind  population 
growth,  newspapers  share  of  total  adver¬ 
tising  spending  declined  by  half  a  percen¬ 
tage  point  and  a  serious  decline  in  house¬ 
hold  coverage  has  posed  a  major  threat. 


“There  is  no  reason  for  these  trends  to 
continue,”  proclaimed  Graham.  “We 
can  do  something  about  it — both  in  terms 
of  rebuilding  household  penetration  and 
recapturing  a  greater  advertising  share.” 

She  continued,  “In  the  past  year,  I 
fear,  newspaper  people  have  become  a 
little  too  caught  up  in  learning  about — and 
worrying  about — all  of  the  new  electronic 
technologies.  But  I  think  a  lot  of  the  more 
exciting  ways  of  providing  information  to 
homes  ...  are  not  likely  to  be  real  fac¬ 
tors  in  American  life  anytime  soon.” 

She  added,  “For  the  most  part,  these 
new  electronic  media  will  be  the  threat  of 
the  1990’s.” 

“There  is,  however,  a  threat  for  the 
1980’ s — it  comes  from  shoppers,  marriage 
mailers,  and  unpaid  publications  offering 
total  market  coverage.  The  threat  they 
pose  to  newspapers  is  real  and  immediate.” 

Graham  said  it  is  “imperative  that 
newspapers  resume  real  growth  in  the 
coming  decade,  both  in  terms  of  absolute 
numbers  of  readers,  but  most  important 
in  the  percentage  of  households  we  reach 
in  our  communities.  The  only  way  news¬ 
papers  can  gain  a  larger  share  of  advertis- 


Koch  draft 

(Continued  from  page  15) 


in  1977  and  1981  .  .  .  ” 

Dunleavy  responded  by  stating,  “Who 
made  the  rules?  If  we  have  a  fashion 
story,  does  that  mean  we  cannot  put  it  on 
page  three,  but  only  in  the  fashion  sec¬ 
tion?  Do  we  always  have  to  put  a  Reggie 
Jacksotl  story  on  the  sports  page,  instead 
of  page  one? 

“If  we  go  along  with  that  arrogant  type 
of  reasoning,  the  entire  newspaper  would 
have  to  be  categorized.  We’ll  put  stories 
wherever  we  see  fit.  Why  does  the  New 
York  Times  run  bird  watching  stories  on 
page  one?  They  do,  you  know.” 

Dunleavy  denied  that  urging  Post  read¬ 
ers  to  urge  Koch  to  run  for  governor 
means  that  the  newspaper  will  become  a 
bulletin  board  for  pro- Koch  material. 

“Past  editorials  have  been  critical  of 
Koch  and  we  have  run  many  stories 
slashing  out  at  Koch,”  he  said.  “Our 
coverage  has  been  down  the  middle.” 

Dunleavy  called  “media  watchers” 
who  were  critical  of  the  Post’s  Koch 
promotion  “profound,  arrogant,  elitists, 
who  spend  most  of  there  time  in  colleges 
flirting  with  journalism.” 

“We  make  no  excuses  for  being  an  opi¬ 
nionated  paper  if  we  think  we’re  right,” 
the  Post  metro  editor  said.  “Anyone  who 


ing  revenue  is  if  they  are  able  to  deliver 
more  households  than  competing  media 
in  the  markets  they  reach.  And  if  adver¬ 
tisers  want  total  market  coverage  news¬ 
papers,  which  already  have  a  big  head¬ 
start  with  their  subscriber  base,  have  to 
find  a  way  to  provide  total  market  cover¬ 
age  for  them.” 

Graham  noted  that  newspapers  are 
posed  on  the  verge  of  a  great  opportunity 
in  national  advertising.  Because  cable 
television  penetration  of  American 
households  has  eroded  the  viewership  of 
the  “average”  network  television  prog¬ 
ram  from  31%  of  the  tv  homes  in  any  city 
three  years  ago  to  28%  currently,  national 
advertisers  should  view  newspapers  with 
high  household  penetration  as  an  alterna¬ 
tive  to  television. 

Morton  also  became  more  optimistic  as 
he  continued  his  speech. 

“All  of  you,  as  newspaper  advertising 
executives,  of  course  know  that  the  num¬ 
ber  of  newspapers  in  financial  trouble  is 
small — really  only  a  handful  of  the  1 ,750 
or  so  dailies  in  the  country.  The  dailies 
that  have  closed  or  that  have  financial 
troubles  share  some  charateristics — they 
tend  to  be  in  highly  competitive  mar¬ 
kets — they  tend  to  have  a  significantly 
lower  share  than  their  competitors  of  the 
circulation  in  the  market,  or,  as  in  New 
York,  a  lower  share  of  the  circulation  that 
advertisers  seem  to  want.  Their  markets 
tend  to  have  mature  substantial  develop¬ 
ment  with  a  substantial  suburban  press.” 


criticizes  us  insults  our  readers. 

“There  is  nothing  conspiratorial  or  de¬ 
vious  about  this,”  he  said.  “We  just  think 
he  is  the  best  guy  for  the  job.  We  say 
Mayor  Koch  has  shown  above  and 
beyond  he  has  saved  New  York  City. 
Now  New  York  (State)  needs  saving.” 

As  far  as  certain  Post  staff  members  are 
concerned,  this  is  not  the  first  time  a  rift 
over  Koch  has  alienated  them  from  their 
management. 

“When  Ed  Koch  ran  for  mayor  for  the 
first  time  five  years  ago,  the  staff  was 
upset  over  an  incident  involving  use  of 
the  news  pages  to  promote  Koch,”  one 
Post  staffer  said.  “The  staff  petitioned 
Rupert  (Post  publisher  Rupert  Murdoch), 
asking  that  the  news  pages  not  be  used  to 
support  Koch.  His  response  was  that  it 
was  his  newspaper  and  not  ours  and  any¬ 
body  who  thought  their  integrity  was 
compromised  should  resign.” 

The  feeling  among  those  reporters  up¬ 
set  over  the  most  recent  incident  is  that  to 
complain  to  Murdoch  will  only  “make  a 
bad  situation  worse.” 

“It’s  perfectly  apparent  that  the  pub¬ 
lisher  is  unresponsive  to  reporters’  com¬ 
plaints  that  news  columns  should  be  re¬ 
served  for  news.  As  long  as  nobody  is 
forced  to  write  the  copy  or  have  their 
byline  put  on  it,  there  is  very  little  that  can 
be  done  under  the  Guild  grievance  proce¬ 
dure.” 
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Series  on  Indian  oil  abuses 
wins  Heywood  Broun  award 


A  year-long  series  of  more  than  80  arti¬ 
cles  dealing  with  dollar  thefts  of  crude  oil 
and  millions  in  delinquent  royalty  pay¬ 
ments  due  Indian  Tribes  and  federal  and 
state  governments  by  Denver  Post  energy 
writer  William  R.  Ritz  is  the  1981  winner 
of  the  Newspaper  Guild’s  Heywood 
Broun  Award. 

In  accepting  a  check  for  $1,000  and  a 
citation  for  the  Post,  Ritz  told  a  luncheon 
audience  at  the  National  Press  Club  in 
Washington,  D.C.,  January  25  that  the 
series  had  begun  as  an  “isolated  story”  in 
January  1981  when  he  went  to  a  “god¬ 
forsaken  Indian  reservation”  in  Wyo¬ 
ming  to  check  into  complaints  that  oil  was 
being  stolen  from  leases  held  by  the 
Shoshone  and  Arapaho  tribes. 

By  the  end  of  the  year,  Ritz  said,  he  had 
travelled  more  than  50,000  miles  in  fol¬ 
lowing  the  story  of  oil  field  thefts  and 
leasing  abuses  to  Washington,  and  state 
capitals  in  oil  producing  regions.  Even¬ 
tually,  the  reports  led  to  formation  of  a 
federal  commission  to  investigate  the 
situation,  special  investigations  by  com¬ 
mittees  in  both  the  House  and  the  Senate, 
separate  investigations  by  three  state 
governments,  several  indictments  and 
some  guilty  pleas  to  oil  theft. 

By  the  end  of  last  year,  Ritz’s  series  in 
the  Post  had  reported  on  crude  oil  thefts 
of  as  much  as  $6  billion  a  year  from  pro¬ 
ducing  oil  fields,  thefts  of  as  much  as  $1 
billion  annually  in  drilling  and  production 
equipment — creating  a  black  market  that 
sometimes  saw  theft  victims  buying  back 
their  own  property — and  $8  million  in  de¬ 
linquent  royalty  payments  for  crude  oil 
taken  from  Indian  or  federal  and  state 
lands. 

Ritz’s  series  also  portrayed  the  agency 
in  charge  of  policing  the  royalty  pay¬ 
ments — the  U.S.  Geological  Survey — as 
making  only  half-hearted  efforts  to  assure 
payment.  The  stories  pointed  to  “almost 
totally  inadequate  management  and  con¬ 
trol”  by  the  agency  of  some  18,000  Indian 
and  federal  oil  leases  producing  more 
than  $30  billion  a  year  in  crude  oil.  Ritz 
also  found  virtually  all  producing  states 
do  not  control  their  own  oil  fields  ade¬ 
quately. 

Daniel  Schorr,  one  of  the  three  judges 
who  selected  Ritz’s  series  for  the  Broun 
award,  said  it  reflected  the  spirit  sought 
by  the  award’s  sponsors  by  uncovering 
and  exposing  “injustice  on  a  small  scale 
and  injustice  on  a  large  scale.” 

Albert  A.  Eisele,  another  Broun  Award 
judge,  said  he  was  “enormously  impress¬ 
ed  by  both  the  quantity  and  quality  “of 
this  year’s  entries.  We  saw  a  number  of 
really  small  outlets  (whose  stories)  were 
quite  impressive,”  said  Eisele,  former 


Washington  correspondent  for  Knight- 
Ridder  and  press  secretary  to  former 
Vicepresident  Walter  F.  Mondale. 

Eisele  said  the  judges  considered  four 
criteria  in  sifting  the  154  entries  for  the 
top  prize:  stories  that  show  a  concern  for 
the  “underdog,”  the  oppressed,  or  dis¬ 
advantaged;  reporting  that  results  in  cor¬ 
rective  action  or  increased  public  aware¬ 
ness  of  a  problem;  original  reporting;  and 
the  quality  of  writing,  the  ability  of  the 
writer  to  tell  a  story  clearly 

Syndicated  columnist  Georgie  Anne 
Geyer,  the  third  contest  judge,  said  the 
panel  had  no  trouble  agreeing  on  Ritz  and 
the  Post  as  the  winner  but,  nevertheless, 
were  impressed  by  the  “quality,  verve 
and  excellence  .  .  .  of  a  large  majority  of 
the  entries.”  Geyer  read  a  list  of  five 
newspapers  the  judges  chose  to  cite  as 


In  an  announcement  resembling  all  the 
fanfare  accorded  to  a  free  agent  who  signs 
with  another  team,  the  New  York  Post 
disclosed  that  it  hired  New  York  News 
sports  editor  and  columnist  Dick  Young. 

Young,  a  member  of  the  baseball  wri¬ 
ters  division  of  the  Baseball  Hall  of  Fame, 
was  with  the  News  for  45  years. 

Management  for  the  News  said  that 
Young  has  a  contract  binding  him  to  the 
News  through  1984  and  stated  court  ac¬ 
tion  would  be  taken  to  prevent  Young 
from  joining  the  competition. 

The  Post  announced  the  “signing”  of 
Young  by  devoting  half  of  its  back  page  to 
a  family  picture  of  the  sports  columnist 
surrounded  by  his  family.  Young’s  pic¬ 
ture  also  was  carried  at  the  top  of  the  front 
page  inside  a  box  which  contained  a  two- 
line,  red,  boldface  head  proclaiming: 
“Dick  Young  joins  the  Post.” 

Although  no  one  at  the  Post  would  dis¬ 
cuss  the  signing  of  Young,  rumors  were 
circulating  that  he  had  signed  a  contract 
for  an  estimated  $125,000  a  year.  He  was 
paid  $100,000  a  year  by  the  News.  Young 
was  on  vacation  and  unavailable  for  com¬ 
ment. 

Michael  O’Neill,  editor  of  the  News, 
said  the  newspaper  would  take  legal  ac¬ 
tion  to  prevent  the  64-year  old  sports  col¬ 
umnist  from  joining  the  Post,  raising  the 
question  of  whether  or  not  you  can  legally 
force  a  reporter  to  write. 

A  $  1 .5  million  lawsuit  was  filed  (Febru¬ 
ary  3)  by  the  News  against  the  Post  in  an 
effort  to  bar  Young  from  quitting  and  for 
breaching  his  contract. 

In  the  court  papers,  Michael  O'Neill, 
editor  and  executive  vicepresident  of  the 


“semifinalists,”  saying  they  would  have 
felt  “privileged  to  honor  any  and  all.” 

The  five  entries  are: 

•  Eric  Nadler  and  Timothy  Egan  of  the 
Seattle  Post-Intelligencer  for  drawing 
attention  to  an  “archaic”  Washington 
statute  that  allowed  a  pair  of  lawyers  pro¬ 
fit  by  taking  families’  homes  away; 

•  Bruce  D.  Butterfield  of  the  Provi¬ 
dence  (R.I.)  Journal-Bulletin  for  expos¬ 
ing  “grossly  substandard  pay  and  work¬ 
ing  conditions”  in  the  state’s  largest  in¬ 
dustry,  jewelry  manufacturing; 

•  Madeline  Drexler  of  the  Cleveland 
Plain  Dealer  for  reporting  the  rape  of  a 
girl  that  was  recorded  on  video  tape  and 
shown  to  a  jury  that,  nevertheless,  ac¬ 
quitted  the  rape  suspect; 

•  Bob  Zeller  of  the  Long  Beach  (Calif.) 
Independent  Press-Telegram  for  a  series 
on  police  brutality  that  led  to  reforms; 
and 

•  Craig  Porter,  David  Tumley  and  Taro 
Yamasaki  of  the  Detroit  Free  Press  for  a 
photo  story  on  the  demolition  of  Detroit’s 
“Poletown”  neighborhood  to  make  way 
for  a  General  Motors  assembly  plant. 


News,  said  Young’s  move  to  the  Post 
would  “jeopardize  a  future  sale”  of  the 
Tribune  Co.  paper,  and  his  leaving  will 
result  in  a  “loss  of  readership.” 

Lawyers  for  the  dailies  agreed  in  State 
Supreme  Court  in  Manhattan  that 
Young’s  first  column  in  the  Post,  sche¬ 
duled  for  February  8,  would  be  post¬ 
poned  pending  a  hearing  next  Thursday 
on  the  request  by  the  News  for  a  prelimin¬ 
ary  injunction  to  block  the  move. 

O’Neill  criticized  Young  for  “running 
out  on  the  newspaper  that  has  employed 
him  for  45  years  just  when  it  is  in  difficul¬ 
ty.”  The  editor  added,  “It  is  even  more 
incredible  that  he  would  desert  his  many 
colleagues  who  are  working  loyally  to 
help  the  paper  through  its  crisis.” 

Both  O’Neill  and  News  columnist  Jim¬ 
my  Breslin  rapped  Young  for  not  practic¬ 
ing  what  he  preached  over  the  years. 
Young,  in  past  columns,  had  been  critical 
of  major  league  athletes  who  attempted  to 
renegotiate  contracts  or  who  attempted 
to  break  their  contracts  to  jump  clubs. 

In  a  tv  interview.  Young  said  he  had 
asked  News  publisher  Robert  Hunt  if  he 
would  guarantee  the  remaining  two  years 
on  his  contract  should  the  News  go  out  of 
business. 

“I  wanted  to  end  my  career  with  the 
News.  They  said  no.  1  said  than  it  is  no 
contract.” 

Les  Bridges,  director  of  marketing  at 
the  News,  said,  “Dick  Young  had  a  valid 
contract  with  the  Daily  News.  Despite  his 
excuses  and  mealy-mouthed  statements 
to  the  contrary.  Young  broke  that  con¬ 
tract.  That’s  the  issue.  That’s  why  the 
Daily  News  is  taking  legal  action.” 


N.Y.  Post  hires  Dick  Young, 
N.Y.  News  sports  coiumnist 
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Compromise  settles 
shield  law  question 


Rep.  Fenwick 
opposes  leaks 
to  the  press 

By  Carla  Marie  Rupp 

She’s  introduced  as  “Thoroughly 
Modem  Millie”  ...  as  one  of  the  lead¬ 
ing  characters  of  “Doonesbury”  .  .  . 
and  as  the  only  woman  in  Congress  to 
smoke  a  pipe  (at  least  in  public). 

Millicent  Fenwick,  one  of  the  better 
known  and  respected  members  of  Con¬ 
gress,  was  once  called  “the  conscience  of 
Congress”  by  Walter  Cronkite.  She  is 
considered  a  woman  of  principle,  as  well 
as  a  colorful  character. 

Just  two  days  after  the  Republican 
from  New  Jersey  announced  her  candida- 
cy  for  the  U.S.  Senate,  Fenwick 
appeared  before  the  New  York  chapter  of 
Women  in  Communications  in  a  meeting 
on  January  22  at  the  Equitable  Life  Build¬ 
ing  to  prod  the  conscience  of  the  com¬ 
munications  industry. 

Fenwick  gave  a  “pep  talk”  on  what  the 
media  is  not  doing  to  let  the  public  know 
about  how  the  government  is  being  mn. 
Addressing  the  full  house  of  communica¬ 
tors,  Fenwick  said,  “If  you  don’t  care, 
the  public  is  never  going  to  care.  Isn’t  it 
true,  the  press  gives  us  what  we 
want  .  .  . 

“We’ve  got  an  honor  problem  we’ve  got 
to  take  into  consideration.  We’re  all  in 
this  together.”  Fenwick  said  press  mem¬ 
bers  are  at  the  absolute  focal  point  of  the 
problem.  “The  outrageous,  the  good,  the 
pulp  all  come  together.  You’re  our  ally, 
our  spokesman,  our  hope  of  having  an 
honorable  and  peaceful  discussion.” 

Fenwick  talked  about  the  responsibili¬ 
ties  of  the  press  to  have  the  courage  to 
report  difficult  issues  and  stand  up  to 
what  they  believe,  because  the  Constitu¬ 
tion,  independent  judiciary  and  the  Free 
Press,  she  said,  are  what  protects  the 
public. 

“If  the  press  doesn’t  consider  its  own 
standards  as  to  what  the  public  has  a  right 
to  expect  from  the  public  servant,  how 
can  the  public  form  a  consensus?”  Fen¬ 
wick  questioned. 

“We  have  to  try  to  have  a  consensus  in 
the  press.  It’s  critical.” 

Fenwick  made  clear  her  opposition  to 
leaks. 

“Are  you  respectable  if  you  keep  leak¬ 
ing?”  she  asked.  “What  is  a  respectable 
press  person?  What  do  you  do  about  a 
press  person  who  leaks  a  source?  If 
you’re  going  to  be  honorable  about  pro¬ 
tecting  your  sources,  we’ve  got  to  be  hon¬ 
orable  about  protecting  our  people,” 
Fenwick  said. 

“You  can’t  do  a  job  with  leaks,”  she 
said.  “When  is  a  leak  not  a  leak.”  Fen¬ 
wick  said  she  wouldn’t  be  on  a  committee 
where  it  leaks.  She  asked  the  audience  to 
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An  Oakland,  California,  judge  (January 
25)  rescinded  his  previous  ruling  that  de¬ 
clared  the  state’s  Shield  Law  unconstitu¬ 
tional  after  he  reached  a  compromise  with 
CBS  News  over  the  submission  of  “60 
Minutes”  outtakes. 

Under  the  terms  of  the  agreement,  CBS 
will  allow  Superior  Court  Judge  Stanley 
Golde  to  listen  in  private  to  the  audio 
version  of  outtakes  of  a  1977  Mike  Wal¬ 
lace  interview  with  Barry  Braeseke. 

Braeseke  was  convicted  of  murder  in 
1977  but  the  conviction  was  overturned 
by  the  state  Supreme  Court  on  the 
grounds  that  his  confession  to  the  police 
was  obtained  illegally  because  he  had  not 
been  advised  of  his  rights. 

The  state  is  seeking  to  retry  Braeseke 
and  wants  to  use  the  Wallace  interview  as 
evidence.  In  the  aired  part  of  Wallace’s 
interview  with  Braeseke,  the  25-year-old 
suspect  admitted  killing  his  parents  and 
grandfather  because  of  the  effects  of  the 
drug  PCP,  also  called  angel  dust. 

On  January  18,  Judge  Golde  rejected 
CBS’s  invoking  of  the  shield  law,  which 
specifically  includes  outtakes.  Golde 
ruled  that  the  shield  law — overwhelming¬ 
ly  added  to  the  state  constitution  by  vo¬ 
ters  in  1980 — was  unconstitutional  in  that 
it  violated  a  full  and  fair  trial  as  guaran¬ 
teed  by  the  constitution  {E&P,  January 
23). 


The  judge  ordered  CBS  to  produce  the 
outtakes  in  court  or  face  a  contempt  cita¬ 
tion.  At  that  time,  CBS  attorney  Ed 
Heafey  said  the  network  would  refuse  to 
come  in  with  the  non-aired  segments  of 
the  interview,  thus  setting  the  stage  for  an 
appeal.  The  compromise  makes  the 
appeal  moot. 

Golde  said  that,  after  hearing  the  tapes, 
he  will  announce  a  decision  on  whether 
they  can  be  used  as  evidence  in 
Braeseke’s  new  trial. 

Heafey  said  of  the  compromise:  “CBS 
has  come  to  this  decision  with  reluctance 
since  it  believes  that  unpublished  mate¬ 
rial  should  be  protected  by  the  California 
shield  law  and  the  First  Amendment.  But 
the  circumstances  of  this  case  are  un¬ 
ique.” 

Rep.  Jerry  Lewis,  (R-San  Bernardino), 
author  of  shield  law  legislation  in  1977 
while  a  state  assemblyman,  said  CBS’s 
use  of  the  shield  law  was  weak  because 
the  interview  did  not  invoke  confidential 
sources. 

He  said  he  hoped  that  CBS  attorneys 
“took  a  hard  look”  at  what  might  be  lost 
in  the  case  before  they  made  their  deci¬ 
sion  to  use  the  law. 

A  modified  version  of  Lewis’  proposal 
was  adopted  in  1980,  two  years  after  he 
left  the  Assembly  for  Congress. 


consider  how  a  press  person  would  feel  if  and  sick — and  finally  we  have  a  question 
she  or  he  were  “leaked  about.”  of  honor.” 


Fenwick  is  a  member  of  a  congression¬ 
al  ethics  committee.  She  had  this  positive 
remark  to  make  about  journalists:  “I 
have  been  40  years  with  the  press  (in  pub¬ 
lic  life)  and  have  never  been  misquoted. 
Never  have  I  been  betrayed.  There’s  a 
system  of  honor.  Why  haven’t  we  got  that 
standard  of  honor  out  of  Congress?  Are 
you  respectable  if  you  keep  leaking?”  A 
member  of  the  audience  suggested  that 
“sometimes  leaks  are  honorable.” 

Fenwick  brought  up  the  agitation  on 
the  unrelated  clause  in  the  Black  Lung 
bill.  “There  should  have  been  an  uproar 
in  the  press  about  it.” 

On  another  point,  Fenwick  said,  “I 
would  hate  to  see  any  censorship.  Any 
regulating,  I  tremble.” 

The  participation  of  the  press  at  this 
moment  in  reporting  the  goings-on  of 
Congress  is  more  important  than  ever  be¬ 
fore,  said  Fenwick. 

“We’ve  got  to  have  trust  in  our  institu¬ 
tions  and  how  to  arrive  at  that  is  so 
important.” 

She  commented  on  the  “tremendous 
problems  of  unemployment  and  govern¬ 
ment  regulations.”  She  added  her  view 
that  it  is  the  duty  of  a  decent  society  to 
care  for  the  poor,  the  battered,  the  elderly 


This  question  of  honor,  she  said,  is  as 
important  for  members  of  Congress  as 
well  as  the  press. 

Hatch/Reagan  bill 
opposed  by  KPA 

The  Kentucky  Press  Association 
unanimously  passed  a  resolution  on  Janu¬ 
ary  23  opposing  the  Hatch/Reagan  bill  in 
Congress. 

The  resolution,  approved  at  the  175- 
member  association’s  winter  meeting  in 
Lexington,  Ky.,  states  that  the  proposed 
legislation  “would  authorize  broad  new 
secrecy  powers  by  federal,  state  and  local 
agencies.” 

“The  provisions  of  this  ill-conceived 
piece  of  legislation  are  so  insidious  that 
one  would  believe  that  the  ghosts  of 
Nikolai  Lenin  and  Adolf  Hitler  are  alive 
and  well  in  the  nation’s  capital  .  .  .  The 
Congress  should  remember  that  Abra¬ 
ham  Lincoln  stated,  'Let  the  people  know 
the  facts  and  the  country  will  be  safe.’” 

Donald  B.  Towles,  Courier  Journal 
and  Louisville  Times,  is  president  of 
KPA. 
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I  turn  out  nothii 
but  top  quality 
So  luse  nothing  buT 
topquiUyi 
offset  news  inK 


It  takes  a  quality  offset  news  ink  like  Huberset  to 
turn  out  a  newspaper  that  meets  my  tough 
standards.  Huberset  makes  everything  I  print  look 
great  and  it  gives  me  great  economy  with  less  paper 
waste,  increased  mileage  and  no  lost  press  time 
due  to  ink  problems.  And  I  know  I’ll  get  quick  start 
ups  and  trouble  free  runs  time  after  time.  In  every 
way,  Huberset  offset  news  ink  meets  my  high 
.  standards  for  quality  and  performance. 

When  you  match  Huberset’s  quality  with  Huber’s 
extremely  dependable  delivery  and  highly  skilled 
j  service  people,  you  have  all  the  reasons  why— 

I  Huberset  is  the  smart  choice! 

Serving  the  entire  nation, 


For  further  information  contact; 

J.M.  Huber  Corp.,  Printing  Ink  Division 
Thornall  St.,  Edison,  N.J.  08817 
(201)  549-8600 


Be  sure  to  see  our  Representatives  and  Technical  Service  people 
at  the  Metro-Users  Group  Meeting  Fetxuary  14th  thru  February  17th 
We  will  be  available  to  talk  with  you ,  answer  any  questions ,  and 
stuply  you  with  any  inlormation  you  need  about  our  offset  news  ink . 


‘■Vi 


H.  Gardner  Pate,  assistant  business 
manager/operations  of  the  Pittsburgh 
Press,  was  named  business  manager  of 
the  Stuart  (Fla.)  News,  also  a  Scripps- 
Howard  paper.  Additionally,  Pate  will  be 
responsible  for  the  Jupiter  (Fla.)  Courier, 
published  three  times  weekly  in  northern 
Palm  Beach  County.  James  L.  Over- 
ton,  whom  Pate  succeeds  as  business 
manager,  retains  the  position  of  Courier 
general  manager. 

♦  *  * 

Charles  L.  Howe  was  appointed 
news  editor  of  Data  Communications,  a 
McGraw-Hill  publication.  Prior  to  recent 
editorial  consultant  posts,  he  was  night 
city  editor  of  the  San  Francisco 
Chronicle. 

*  *  * 

William  Mitchell  was  promoted  to 
the  newly  created  position  of  director  of 
operations,  circulation  department,  of 
the  Los  Angeles  Daily  News  and  assumes 
responsibility  for  all  functions  related  to 
distribution  of  the  newspaper. 

•  *  ♦ 

Darryl  W.  Everett  and  Angelo  D. 
Juarez  have  been  named  retail  advertis¬ 
ing  manager  and  marketing  services 
director,  respectively,  of  the  Columbus 
(Ohio)  Citizen-Journal  and  the  Columbus 
Dispatch.  Everett  returned  to  the  Col¬ 
umbus  newspapers  which  he  left  in  1978 
for  advertising  posts  in  Kansas  City  and 
San  Angelo.  Juarez  was  formerly  with  the 
Chicago  Sun-Times  and  most  recently  a 
consultant  in  marketing  and  media  re¬ 
search. 


Reid  MacCluggage  is  the  new  man¬ 
aging  editor  of  the  Hartford  (Conn.) 
Courant,  replacing  Irving  M.  Krav- 
sow,  who  was  named  associate  editor. 
With  the  paper  since  1%1,  MacCluggage 
has  been  associate  managing  editor  since 
1974.  In  his  new  post  Kravsow,  with  the 
Courant  since  1948,  will  write  columns  on 
Hartford  and  the  Greater  Hartford  area 
for  the  Connecticut  section  and  also  rep¬ 
resent  the  paper  in  many  community  acti¬ 
vities. 

♦  «  * 

Susan  C.  Thomson,  assistant  city  edi¬ 
tor  of  the  St.  Louis  Post-Dispatch,  has 
been  named  business  editor,  becoming 
the  first  woman  to  hold  the  job  on  the 
daily. 

«  *  * 

Staff  changes  in  the  Dallas  Morning 
News  advertising  department  include: 
Tony  Carr,  assistant  retail  advertising, 
to  sales  development  manager;  Dial 
Amos,  to  assistant  retail  advertising  man¬ 
ager;  Lynn  Britton,  sales  development 
manager,  to  Amos’  former  position  of 
rotogravure  advertising  manager. 

*  «  * 

Gary  L.  Eliassen  was  named  news 
editor  of  the  Lewiston  (Wash.)  Morning 
Tribune,  replacing  Kenton  Bird,  who 
was  named  city  editor  at  the  Moscow 
Idahonian.  Eliassen,  a  former  editor  of 
the  Pullman  (Wash.)  Herald,  had  been 
assistant  sports  editor  and  deskman  at  the 
Tribune  since  1980. 
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Stephen  W.  Conaway  was  appointed 
director  of  operations  of  the  International 
Herald  Tribune,  Neuilly,  France.  He  was 
with  Inca-Fiej  Research  Association, 
which  serves  over  500  member  newspap¬ 
ers  throughout  Europe,  most  recently  as 
director  of  advisory  services.  Conaway 
will  be  responsible  for  the  newspaper’s 
computer-related  operations,  as  well  as 
its  telecommunication  systems  and  re¬ 
search  and  planning  functions  involving 
technology. 

# 

Luis  A.  Villares,  managing  editor  of 
El  Mundo,  San  Juan,  Puerto  Rico,  was 
appointed  editor  of  El  Diario-La  Prensa, 
New  York,  and  will  take  on  his  new  re¬ 
sponsibilities  February  22.  Villares  has 
worked  at  El  Mundo  since  1%9,  as  chief 
of  correspondents,  news  editor  and  city 
editor  before  becoming  managing  editor 
in  1976.  He  holds  a  master’s  degree  in 
journalism  from  Columbia  University 
and  worked  as  a  journalist  in  Peru  before 
joining  El  Mundo. 

*  *  * 

Manley  P.  Ludwig  was  promoted  to 
president  of  Hearst  Business  Com¬ 
munications,  Inc./UTP  Division  from 
vicepresident  of  the  division,  which  is  lo¬ 
cated  in  Garden  City,  N.Y. 

Robert  J.  White,  associate  editorial 
page  editor  of  the  Minneapolis  Tribune, 
was  named  editor  of  the  editorial  pages. 
He  replaces  Leonard  Inskip,  who  be¬ 
comes  an  associate  editor  of  the  daily  and 
public  affairs  columnist. 

*  * 

Stephen  J.  Cheski  was  appointed 
assignment  editor  of  the  Jacksonville 
(F\si.)  Journal,  replacing  Lloyd  Brown, 
who  transferred  to  the  editorial  page. 
Cheski  was  news  editor  of  the  Owensboro 
(Ky.)  Messenger-Inquirer  the  past  two 
and  one-half  years. 

*  *  * 

Wade  W.  LaDue  and  Gene  Harper 
have  been  named  editor  in  chief  and  man¬ 
aging  editor,  respectively,  of  Soldiers 
Magazine,  the  U.S.  Army’s  official  pub¬ 
lication. 

♦  ♦ 

Donald  G.  Asher  was  named  manag¬ 
ing  editor  of  the  Elgin  (Ill.)  Daily  Courier- 
News,  a  Copley  newspaper,  succeeding 
David  M.  Stamps,  who  became  director 
of  sales  and  marketing.  Asher  joined  the 
Courier-News  in  1973  as  senior  news  edi¬ 
tor  from  the  Wheaton  (Ill.)  Daily  Journal. 
Stamps  joined  Copley  in  1970  as  manag¬ 
ing  editor  of  the  Daily  Journal  and  moved 
to  the  Courier-News  in  1973. 

Richard  McGlaughlin  was 
appointed  circulation  director  of  the 
Courier-News,  from  the  Zanesville 
(Ohio)  Times  Recorder. 
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IN  THE  NEWS 


A.  Blethen  F.  Blethen  AAcCall 


SEATTLE  APPOINTMENTS — Appointments  to  key  executive  positions  at 
the  Seattle  Times  were  announced  by  John  A.  Blethen,  publish^. 

Frank  A.  Blethen  was  named  vicepresident-sales  and  marketing;  John  A. 
McCall,  assistant  vicepresident-circulation  nranager,-  Alden  J.  Blethen, 
national-advertising  manager;  James  AAoce,  promotion/research  manager; 
Gerald  E.  Ellis,  assistant  advertising  manager  and  Stephen  Howes,  assistant 
advertising  manager. 

Frank  A.  Blethen,  with  the  Times  since  1968,  has  served  as  publisher  of  the 
Walla  Walla  Union-Bulletin,  a  Times-owned  newspaper,  and  most  recently 
was  circulation  manager  of  the  Times.  AAcCall,  with  the  Times  since  1966, 
served  in  management  posts  and  as  assistant  vicepresident  and  promotion 
director.  Alden  Blethen,  with  the  Times  since  1 973,  worked  in  general  and 
advertising  nranagement  posts.  AAoce  nrast  recently  was  assistant  to  the 
advertising  manager  and  nation-advertising  manager;  Ellis  held  positions  in 
the  advertisng-sales  department  and  Hawes  most  recently  was  assistant  to  the 
advertising  manager. 


Edited  by  LENORA  WILLIAMSON 


Staff  changes  at  the  San  Diego  Tribune 
include: 

Tom  Cushman,  named  sports  editor; 
Betty  Liddick,  promoted  to  metropoli¬ 
tan  editor  from  city  editor,  and  T.  Wayne 
Mitchell,  promoted  to  city  editor  from 
assistant  city  editor. 

Cushman  joins  to  the  Tribune  from  the 
Philadelphia  Daily  News  and  is  moving  to 
California  via  a  nostalgic  writing  journey 
across  the  country. 

4^  *  * 

George  G.  Belton  and  James  M. 
Cooper  have  been  elected  senior 
vicepresidents  of  Sawyer  Ferguson  Wal¬ 
ker  Co.,  Inc.,  newspaper  representa¬ 
tives.  Belton,  vicepresident  and  San 
Francisco  regional  manager  since  1972, 
has  been  with  the  firm  over  24  years,  and 
Cooper,  vicepresident  and  Dallas  region¬ 
al  manager  since  1966,  has  been  with  the 
firm  over  27  years. 

*  * 

Philip  M.  Schoch  has  been  promoted 
to  editor  of  the  San  Angelo  (Texas)  Stan¬ 
dard-Times  from  executive  editor. 
Tucker  Sutherland  has  served 
as  both  editor  and  publisher  and  also  is 
president  of  the  Metro  Newspaper  Group 
of  Harte-Hanks  Communications  Inc. 

Jim  Batts,  managing  editor  of  the 
Standard-Times,  resigned  January  8  to 
accept  an  appointment  as  associate  pro¬ 
fessor  of  journalism  at  Angelo  State  Uni¬ 
versity. 

Alisa  Stingley  was  promoted  to 
news  editor  of  the  Standard,  from  fea¬ 
tures  editor  of  the  Standard-Times.  Re- 


Armin  J.  Richter,  a  veteran  Scripps- 
Howard  advertising  man,  was  named 
promotion  director  of  the  Pittsburgh 
Press  Company  after  serving  as  travel 
and  resort  advertising  coordinator  since 
last  August.  Before  Pittsburgh,  Richter 
was  with  the  Cleveland  Press,  most  re¬ 
cently  as  director  of  development  and 
promotion. 

«  «  ♦ 

J.  P.  Huskins,  publisher,  executive 
editor  and  editorial  page  editor  of  the 
Statesville  (N.C.)  Record  <6  Landmark, 
has  retired  from  the  newspaper. 


Thomas  P.  Young  joined  the  corpo¬ 
rate  staff  of  Gannett  Co.,  Inc.,  as  a  staff 
attorney.  He  replaces  Thomas  K. 
McKnight,  who  became  vicepresident/ 
telecommunications  development  of  the 
Gannett  Satellite  Information  Network. 
Young  was  with  a  Rochester  law  firm. 

♦  *  • 

Lex  L.  Lester  has  joined  the  Quincy 
(Ill.)  Whig  as  classified  advertising  mana¬ 
ger.  He  was  classified  advertising  mana¬ 
ger  of  the  Elkhart  (Ind.)  Truth. 

(Continued  on  page  22) 


placing  Stingley  as  features  editor  is  Re¬ 
nee  Kientz,  moving  up  from  assistant 
features  editor 

:4c  *  * 


Richard  H.  Montgomery  was 
named  general  manager  of  the 
Okeechobee  (Fla.)  News,  in  a  move  from 
general  manager  of  the  Wetzel  Chronicle, 
a  weekly  in  New  Martinsville,  W.Va. 
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Notes  on  people 

Paul  Newman  Kenneth  Thomson 


In  the  March  issue  of  Penthouse, 
movie  star  Paul  Newman  takes  print  and 
broadcast  journalists  to  task.  “I  would 
say  that  90%  of  what  people  read  about 
me  in  the  newspapers  in  untrue,  90%  is 
garbage. 

“.  .  .  Reporters  make  a  name  for 
themselves  at  our  expense.  I’ve  been  in 
situations  where  people  I  know  are  get¬ 
ting  a  divorce.  I’ve  gone  to  their  h  )use  to 
play  ping-pong,  and  all  of  a  sudden  I’m 
the  guy  who  broke  up  the  marriage.  That 
kind  of  stuff  is  printed  all  the  time  about 
me.” 

Jeremy  Treglown 

Jerry  Treglown,  who  became  the  new 
editor  of  The  Times  Literary  Supplement, 
London,  says  the  weekly  tabloid  of  The 
London  Times  is  not  going  to  “go  down¬ 
market”  since  there  are  plenty  of  people 
in  the  world  clever  enough  to  read  it. 

But  he  does  want  to  improve  circula¬ 
tion  in  the  U.S.  “Our  prestige  is  very 
much  ahead  of  our  sales  in  America.” 
Treglown  won  out  over  three  other  candi¬ 
dates  for  the  job  to  succeed  John  Gross, 
now  publishing  director  of  Weidenfeld  & 
Nicolson,  Ltd.,  with  Times’  owner 
Rupert  Murdoch  making  the  final  deci¬ 
sion. 

Vernon  E.  Jordan,  Jr. 

Vernon  E.  Jordan,  Jr.,  former  presi¬ 
dent  of  the  National  Urban  League,  Inc., 
was  elected  a  member  of  the  board  of 
directors  of  Dow  Jones  &  Company,  Inc. 
Jordan  is  a  partner  in  the  Washington, 
D.C.  and  Dallas  law  firm  of  Akin,  Gump, 
Strauss.  Hauer  &  Feld. 

Jordan  has  held  a  number  of  federal 
appointments,  among  them  positions  on 
the  Advisory  Council  on  Social  Security 
and  the  American  Revolution  Bi- 
Centennial  Commission.  He  is  a  director 
of  13  other  companies  and  foundations, 
including  American  Express  Company, 
Rockefeller  Foundation  and  Xerox  Cor¬ 
poration. 

George  Vecsey 

George  Vecsey,  author  of  12  books  and 
with  the  New  York  Times  covering  reli¬ 
gion,  Appalachia  and  sports  for  13  years, 
has  joined  Dave  Anderson  as  a  regular 
writer  on  the  Sports  of  the  Times  column. 
Red  Smith  was  a  regular  columnist  until 
his  death  January  IS. 

Vecsey,  who  worked  for  Newsday  un¬ 
til  1968  when  he  joined  the  Times,  wrote 
“Coal  Miner’s  Daughter”,  the  book  on 
which  the  movie  about  country  music  sin¬ 
ger  Loretta  Lynn  was  based. 
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Kenneth  Thomson  is  once  again  presi¬ 
dent  of  Thomson  Newsapers  Ltd.,  in 
addition  to  chairman  and  chief  executive 
officer.  Margaret  Hamilton  resigned  as 
president  and  chief  operating  officer  on 
December  31,  following  her  marriage  to 
St.  Clair  McCabe,  her  predecessor  who 
now  is  president  of  the  company’s  U.S. 
subsidiary,  Thomson  Newspapers,  Inc., 
Tampa. 

Thomson,  president  from  1953  to  1979, 
said  executive  vicepresident  Brian 
Slaight  will  become  chief  operating  offic¬ 
er.  Hamilton  continues  as  a  director  until 
the  annual  meeting  in  May.  She  joined  the 
organization  in  1949  as  accountant  at  the 
Galt  Reporter,  succeeded  Thomson  as 
the  general  manager  in  1953,  and  was  ex¬ 
ecutive  assistant  to  McCabe  from  1955  to 
1%9  when  he  was  managing  director  of 
Thomson  Newspapers  Ltd.  Hamilton  be¬ 
came  a  vicepresident  in  1969;  senior 
vicepresident  in  1979  and  executive 
vicepresident  in  1980. 

Ottmar  Mergenthaler 

One  of  the  posthumous  inductees  into 
the  National  Inventors  Hall  of  Fame  at 
the  Patent  and  Trademark  Office,  Arling¬ 
ton,  Va.,  this  weekend  is  Ottmar  Mergen¬ 
thaler,  who  got  one  patent  in  1885  on  a 
“Machine  for  Producing  Printing  Bars” 
and  another  in  1894  for  a  “Machine  for 
Producing  Linotypes,  Type-Matrices, 
etc.” 


Tuggle  Ruinsky 


NEWSDAY  APPOINTMENTS— Sam 
Ruinsky  was  appainted  communications 
director  of  Newsday,  Long  Island,  and 
Reginald  Tuggle,  communications  mana-^ 
ger.  The  two  executives  comprise  o  new 
department  responsible  for  community 
relations  and  employee  communications. 
Also,  Tuggle  was  named  equal  opportun¬ 
ity  administrator.  Ruinsky  joined  News- 
day  in  1977  after  demise  of  the  Long 
Island  Press,  where  he  was  managing  edi¬ 
tor.  Tuggle,  who  holds  o  master  of  divin¬ 
ity  degree  and  o  master  of  arts  in  social 
ethics  and  corporate  responsibility, 
joined  Newsday  lost  year  os  community 
relations  manager. 


Roger  A.  Gafke 

Roger  A.  Gafke,  chairman  of  the  de¬ 
partment  of  broadcasting  at  the  Universi¬ 
ty  of  Missouri  School  of  Journalism,  suc¬ 
ceeds  Milton  Gross  as  associate  dean  of 
the  school.  Gross  is  retiring  after  40  years 
on  the  faculty. 

Gafke,  with  the  school  since  1%8, 
spent  a  sabbatical  leave  in  1978  as  nation¬ 
al  news  editor  for  National  Public  Radio 
in  Washington.  His  research  interests  in¬ 
clude  audience  analysis,  and  the  roles  of 
the  mass  media  in  politics  and  govern¬ 
ment  and  curriculum  design. 


Newspeople 

(Continued  from  page  21) 


Jerry  Dyer,  former  city  editor  of  the 
Ventura  (Calif.)  Star-Free  Press,  became 
managing  editor  of  the  Bremerton 
(Wash.)  Sun.  Succeeding  Dyer  as  city 
editor  at  the  Ventura  paper  is  Timm 
Herdt.  Tom  Gordon  also  moved  to 
Bremerton  to  run  the  news  desk  opera¬ 
tion.  Succeeding  Gordon  as  sports  editor 
at  the  Star-Free  Press  is  sports  reporter 
Doug  Williams.  Both  papers  are  mem¬ 
bers  of  John  P.  Scripps  Newspapers 
group. 

*  *  * 

J.C.  Pennington  was  appointed  assis¬ 
tant  publisher  for  newspapers  of  Pioneer 
Press,  Wilmette,  Ill.  He  will  supervise 
display  advertising  and  development  of 
marketing  strategies.  Pennington  pre¬ 
viously  was  Pioneer’s  regional/national 
advertising  manager  and  display  adver- 
tisng  coordinator. 

*  ♦  ♦ 

H.  A.  Thompson  has  become  pub¬ 
lisher  of  the  Mankato  (Minn.)  Free  Press 
and  chief  executive  officer  of  The  Free 
Press  Company.  He  succeeds  Jared 
How,  who  was  publisher  of  the  Free 
Press  for  26  years  and  will  remain  the 
company’s  president.  Thompson,  with 
the  newspaper  since  1955,  was  publisher 
of  the  company’s  other  daily,  the  Owa- 
(Minn.)  from  l%7to  1981.  A 
vicepresident  of  the  company  since  1976, 
he  became  general  manager  and  assistant 
publisher  of  the  Free  Press  last  January. 

H/i  Hfi  if 

Jack  Shea  was  appointed  general 
manager  of  Citizen  Group  Publications, 
Brookline,  Mass.  He  moved  from  Fair- 
child  Publications,  where  for  the  last 
eight  years  he  held  editing  and  publishing 
positions  in  New  York  City  on  three  busi¬ 
ness  and  consumer  publications. 

*  *  * 

Richard  R.  Edmonds  is  now  editor  of 
Florida  Trend,  St.  Petersburg.  He  had 
been  a  financial  writer  and  editor  with  the 
Philadelphia  Inquirer  since  1977.  He  suc¬ 
ceeds  Walker  Roberts,  who  left  the 
business  magazine  after  eight  years  as 
editor. 
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Media  mash  in  Michigan 

Everything  made  just  right 
for  Super  Bowl  reporters 


By  Allan  Wolper 

The  crush  outside  the  San  Francisco 
49er’s  locker  room  after  the  Super  Bowl 
produced,  if  you  pardon  the  hyperbole,  as 
much  body  contact  as  the  game. 

Cameras  crashed  into  cameras,  pencil 
people  poked  photographers,  and  repor¬ 
ters  jostled  reporters.  A  real  live  Media 
Mash  if  ever  there  was  one. 

The  object  of  all  this  attention,  of 
course,  were  the  victorious  49ers  on  the 
other  side  of  the  door.  The  journalistic 
pack  wanted  to  ask  the  players  how  it  felt 
to  be  professional  champions  of  the  Un¬ 
ited  States. 

Despite  reports  to  the  contrary,  the 
Canadian  Football  League  does  not  rec¬ 
ognize  the  National  Football  League 
champions  as  the  Pigskin  King  of  the 
World. 

Locker  room  coverage 

Once  inside,  the  pack  headed  for  the 
lockers,  trying  to  get  to  the  players  who 
had  already  been  on  the  CBS  post-game 
show  and  felt  that  they  had  done  enough 
for  fandom  across  America. 

Brent  Musberger,  a  flower  in  his  lapel, 
congratulated  the  players  and  made  sure 
they  whooped  properly  into  the  lens.  It 
wasn’t  all  that  easy.  The  49ers  were  damn 
happy  that  they  won — but  they  weren’t 
all  that  hysterical  about  it.  One  player,  in 
fact,  could  be  seen  wandering  the  locker 
room  asking  people  if  they  had  any  cham¬ 
pagne.  He  was  joking,  but  you  get  the 
idea. 

Musberger  summed  up  the  cold  day 
here  inside  the  Silverdome  by  proclaim¬ 
ing  that  his  network  had  done  the  best  job 
of  reporting  since  Super  Bowldom  began. 
There  might  even  have  been  a  tear  in  his 
CBS  eye. 

Media  story 

Everything  was  just  right.  Jerry  Fal- 
well  would  have  loved  it.  But  what  you 
saw  on  your  tube  was  very  often  only  half 
the  story.  The  big  story  was  us.  The 
media. 

The  big  issue  leading  up  to  Super  Sun¬ 
day  was  whether  Paul  Zimmerman,  a 
sports  writer  for  Sports  Illustrated,  was  a 
bom  again  Ne w  Y ork  bum  for  claiming  on 
Good  Morning  America  that  covering  a 
game  in  the  alleged  Tundra  of  the  Mid¬ 
west  wasn’t  as  much  fun  as  he  thought  it 
would  be. 

Zimmerman  also  said  that  he  didn’t 
really  get  to  see  much  of  the  Detroit  area 
because  the  National  Football  League 
(Allan  Wolper  is  sports  media  columnist 
for  the  Washington  Journalism  Review  and 
the  Soho  Sews). 


wasn’t  giving  him  a  chance  to  do  that.  He 
also  complained  that  the  security  people 
at  the  Silverdome  were  not  nice  people. 

That’s  when  the  fans  hit  the  pack. 

Outraged  residents  of  the  area  bom¬ 
barded  newspapers  and  stations  with 
calls.  There  was  a  television  editorial 
proclaiming  that  Zimmerman  was  a 
generally  inconsiderate  person. 

Reporter  rapped 

Mike  Duffy,  a  television  writer  for  the 
Detroit  Free  Press,  wrote  a  column 
attacking  Zimmerman  for  misspeaking 
and  asked  local  readers  write  letters  to 
Sports  Illustrated  and  call  the  writer  at  his 
hotel  room. 

“The  first  three  days  after  it  happened, 

I  kept  getting  calls  all  night,’’  Zimmerman 
said.  “It  kept  ringing  every  half  hour.” 

One  Detroit  sports  writer  said  anyone 
who  sets  his  galoshes  down  on  a  place 
other  than  New  York  City  should  be 
grateful  for  the  privilege. 

Zimmerman  struck  back  by  writing  a 
reply  in  the  Detroit  News,  and  promising 
to  leave  town  right  after  the  game  was 
over.  He  warned  the  locals  in  the  process 
that  they  wouldn’t  have  him  to  kick 
around  anymore. 

It  was  quite  a  week. 

The  national  television  commentators 
kept  getting  confused  about  how  to  de¬ 
scribe  the  setting  of  the  game.  The  Michi¬ 
gan  Host  Committee  kept  plugging  De¬ 
troit,  but  the  stadium  was  really  an  hour’s 
ride  away  from  there.  The  only  stadium  in 
Detroit  is  called  Tiger  Stadium.  It  has 
peeling  walls  and  is  used  only  for  base¬ 
ball. 

Center  of  attention 

Aside  from  the  media,  the  biggest  story 
was  the  weather.  It  is  always  cold  in  De¬ 
troit  in  the  winter,  but  the  National 
Freeze  that  gripped  America  created 


havoc  here. 

The  Most  Important  Person  on  the 
evening  news  tends  to  be  the  weather¬ 
man.  The  media  moaned  about  the  weath¬ 
er  and  the  residents  moaned  about  the 
media  moaning  about  the  weather. 

The  main  gripe  of  reporters  was  having 
to  travel  an  hour  to  talk  to  the  players 
practicing  indoors  in  the  stadium. 

Most  of  the  media  action  took  place  in 
the  Hyatt  Regency  Hotel  in  Dearborn, 
where  most  of  us  were  quartered. 

Interestingly,  the  activities  there  re¬ 
sembled  those  one  sees  at  a  political  con¬ 
vention  rather  than  one  at  a  football 
game. 

tials  that  got  reporters  in  and  out  of  va¬ 
rious  functions.  Those  credentials  were 
picked  up  at  special  desks  where  repor¬ 
ters  were  given  tote  bags,  a  Super  Bowl 
ballpoint,  and  a  nice  pad.  No  big  deal. 

But  that  giant  media  room  was  in  a  huge 
ballroom  that  included  lots  of  tables  and 
workspace,  plenty  of  coffee  and  soft 
drinks  and  a  telex  wire. 

Free  Pac-Man  games 

Across  the  hall  was  a  media  leisure 
room  that  included  a  bar  that  opened  ear¬ 
ly  and  remained  that  way  until  late  at 
night,  sponsored  by  the  National  Football 
League.  Inside  another  room  were  four 
video  games  that  didn’t  need  quarters  to 
operate. 

One  reporter  allegedly  fell  asleep  at  a 
Pac-Man  game,  to  be  roused  at  6  a.m.  by  a 
NFL  official  trying  to  make  sure  that  ev¬ 
erything  was  all  right. 

The  game  credentials,  which  one  hung 
through  a  button  hole,  were  exactly  the 
same  size  and  look  of  those  given  out  at 
last  year’s  political  conventions.  Even  to 
the  perforated  tear  across  the  bottom. 

There  also  were  copies  of  daily  pro¬ 
nouncements  by  the  coaches  and  players 
of  the  49ers  and  the  Bengals.  As  the  week 
wore  on,  pool  reporters  produced  pool 
stories.  Just  the  way  things  are  done  on 
the  campaign  trail. 

Cars  and  parties 

Buses  picked  up  reporters  and  brought 
them  to  various  events,  although  the 

{Continued  on  page  31) 
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^TO  ANYWHERE 


(Registered  and  Copyright  —  Columbian  Co.  Ltd.) 

•  Builds  goodwill  of  retail  auto  dealers. 

•  Sustained  radio  and  in-paper  promotion  contest 
for  newspaper  readers. 

•  Adds  10,000  to  200,000  lines  of  auto  advertising  in 
1 3-week  period. 

PACKAGED  PROMOTION  KIT  •  SAMPLES  •  SCHEDULES 

WRITE:  M.  Lewis 
The  Columbian 


RATES:  $2,000  to  any  Southam 
newspaper,  $100  to  all  others, 
except  only  $2  00  to  INPA  members 


P  O  Box  730 
New  Westminster,  B  C 
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EQUIPMENT  NEWS  SECTION 

Edited  by  EARL  WILKEN 


The  new  S-16  Color  Transmitter 


UPl  introduces 
color  transmitter 

United  Press  International  announced  bureaus.  These  bureaus  will  also  make 
(February  2)  development  and  produc-  use  of  newly-developed  fast  color  print 
tion  of  a  color  picture  transmitter  that  will  materials. 

provide  more  color  photographs  for  the  “UPI  subscribers  will  notice  more  col- 
front  pages  of  America’s  newspapers.  or  photos  from  closer  to  home  on  such 
F.  William  Lyon,  vicepresident  for  subjects  as  sports,  politics  and  breaking 
NewsPictures,  said  the  UPI  16-S  Color  news.  This  will  mean  fast,  usable  regional 
Transmitter  is  being  installed  at  UPI  color,”  Lyon  said, 
bureaus  and  at  several  newspapers  The  16-S  Color  Transmitter  is  different 
around  the  country.  from  the  standard  16-S  in  that  it  is  fitted 

“By  the  end  of  1982,  UPI  bureaus  with  color  separation  filters  to  provide 

across  the  U.S.  will  be  sending  color  of  individual  Unifax-II  picture  receptions 

regional  interest  to  UPI  NewsPicture  for  making  cyan,  magenta  and  yellow 
subscribers,”  Lyon  said.  “There  will  be  printers.  The  separations  are  then  used  to 
more  color  photos,  from  more  locations  produce  a  color  photo  in  the  receiving 
and  on  more  subjects  than  ever  before.”  newspaper. 

UPI  will  also  install  color  transmitters  Papers  that  do  not  have  their  own  color 
in  Asia,  Latin  America  and  Europe,  Lyon  separation  capability  may  use  the  same 

announced.  equipment — the  16-S  Color  Transmitter 

UPI  has  sent  color  telephotos  for  and  a  Unifax-II  picture  receiver — to  pro- 
years,  capturing  such  events  as  presiden-  duce  fast,  inexpensive  in-house  separa- 
tial  inaugurations  and  space  shuttle  laun-  tions.  UPI  offers  the  color  transmitter  to 
ches.  These  color  photos  were  sent  from  newspapers  for  purchase  or  lease,  and 
a  limited  number  of  major  bureaus  that  UPI  also  will  sell  papers  that  already  have 
had  color  separation  capability.  conventional  16-S  transmitters  an  inex- 

The  news  service’s  new  color  transmit-  pensive  “color  conversion  kit”  to  up- 
ter  is  a  technical  modificaton  of  the  popu-  grade  to  color  transmissions, 
lar  UPI  16-S,  considered  the  industry’s  “More  and  more,  newspapers  are  us- 
standard.  UPI  is  increasing  the  number  of  ing  color  photos,”  Lyon  said.  “In  par- 
locations  from  which  color  can  be  trans-  ticular,  editors  are  looking  for  good  spot 
mitted  by  converting  existing  16-S  equip-  color.  UPI  is  taking  the  initiative  to  pro- 
ment  in  more  than  two  dozen  picture  duce  a  greater  range  of  color  selections.” 
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Reuters  buys  LI.  site 
for  technical  services 

Reuters  Limited  took  title  January  19, 
1982,  of  a  $7.5  million  site  and  building  in 
Hauppauge,  Long  Island,  for  its  technical 
operations.  Hauppauge  is  about  40  miles 
from  New  York  City,  where  the  head 
office  for  the  news  organization’s  North 
American  operations  is  located. 

The  building  now  under  construction  at 
the  10.6  acre  site  occupies  40,000  square 
feet.  At  the  time  its  purchase  was  autho¬ 
rized,  Glen  Renfrew,  Reuters  managing 
director,  said  it  would  enable  the  com¬ 
pany  to  bring  together  under  one  roof  the 
technical  services  operations  now  di¬ 
vided  between  two  locations  in  Man¬ 
hattan. 

Plans  call  for  the  installation  of  an  earth 
station  at  the  Hauppauge  site  for  trans¬ 
mission  of  signals  to  Reuters’  satellite 
transponder.  Currently  the  signal  is  re¬ 
layed  to  an  uplink  at  Vernon  Valley,  New 
Jersey. 

“Having  our  own  uplink  will  be  an 
enormous  technical  advantage,”  Ren¬ 
frew  said.  “Purchase  of  the  site,  which 
allows  for  further  expansion,  and  con¬ 
struction  of  the  building  will  also  provide 
our  technical  services  with  space  and 
room  for  the  development  required  to 
keep  pace  with  the  company’s  growth 
and  plans  for  the  future.” 

As  part  of  its  continuing  expansion  and 
intention  to  provide  its  clients  with  news 
and  information  services,  Reuters  recent¬ 
ly  announced  plans  to  establish  11  new 
bureaus  around  the  world  in  1982,  includ¬ 
ing  four  in  North  America.  A  further  eight 
bureaus  will  be  added  in  1983  and  1984. 
Six  of  these  will  be  located  in  the  U.S.  and 
Canada. 

Founded  in  1851,  Reuters  is  a  major 
world  news  organization  serving  subscri¬ 
bers  in  North  America  and  around  the 
world,  including  newspapers,  broadcas¬ 
ters,  commodity  traders,  bankers,  money 
managers,  corporations  and  cable  televi¬ 
sion. 


Sales  rise 

The  results  of  the  first  three  months 
circulation  averages  since  the  conversion 
of  the  Morristown  (N.J.)  Daily  Record 
from  p.m.  to  a.m.  show  an  increase  over 
the  previous  year  of  7.5%  and  Sunday 
sales  are  up  2.67%.  The  Daily  Record  is 
the  only  newspaper  to  date  that  shows  an 
increase  in  net  paid  circulation  the  first 
three  months  following  the  switch  to  a 
morning  publication,  the  paper  said. 


EDITOR  &  PUBLISHER  for  February  6,  1982 


I 


KEEP  ENJO 


LEARN  READ  KEEP  LEARN 


ENJOY  SAVE  READ  KEEP 
LEARN  ENJOY  SAVE  LEARN 
LEARN  READ  KEEP  ENJOY 
E  READ  KEEP  ENJOY  SAVE  LEARN 
^  RN  READ  KEEP  ENJOY 

C|r“|  JOY  SAVE  LEARN  READ 
»  l^r■JL^RN  READ  KEEP  ENJOY 
i  Three  Years  □  Iread 

SAVE 
NJOY 
READ 
NJOY 
READ 
SAVE 
PE  AD 
SAVE 
KEEP 
SAVE 
KEEP 
PEAD 
SAVE 

LEARN  READ  KEEP  ENJOY  SAVE  LEARN  READ  KEEP  LEARN  READ  KEEP 


READ' 


Company _ 

Nature  of  Business _ 


iepartmeni 


Address 


BUSINESS  REPLY  CARD 

FIRST  CLASS  F'ERMIT  NO.  SO  NEW  YORK.  N  Y. 
Postage  will  be  paid  by 

Editor  &  Publisher 

Circulation  Department 
575  Lexington  Avenue 
New  York,  N.Y.  10022 


study  offers 
construction 
suggestions 


Storms  show  reliability 
of  AP’s  satellite  system 


The  Smaller  Newspapers  Committee 
of  the  Southern  Newspaper  Publishers 
Association  (SNPA)  in  1980-1981,  under¬ 
took  as  one  of  their  projects,  a  detailed 
study  of  good  and  bad  situations  experi¬ 
enced  by  more  than  30  publishers  in 
building  or  significantly  remodeling  their 
newspaper  plants. 

The  report  issued  by  the  committee, 
entitled  “New  Construction  Question¬ 
naire  with  Floor  Plans,”  lists  features  of 
the  publishers'  buildings  that  they  would 
recommend  to  other  publishers  as  well  as 
negative  aspects  that  they  wished  to  warn 
against.  Floor  plans  showing  renovations 
and  new  facilities  are  included  in  the  re¬ 
port. 

The  more  than  30  publishers  stress 
planning  and  say,  plan  adequately  for 
both  immediate  needs  and  for  long-range 
needs. 

Based  on  their  experiences,  the  execu¬ 
tives  offered  a  number  of  ideas  on  ways  to 
reduce  energy  costs.  They  suggested: 
allow  for  separate  air  condition/heat 
zoned  computer  room;  establish  indi¬ 
vidual  air  and  heat  for  each  major  depart¬ 
ment;  install  computer-controlled  air 
conditioning,  lighting  and  electrical  use; 
be  sure  to  over-air  condition  the  typeset¬ 
ting/composing  room;  insulate  as  well  as 
possible,  use  thermopane  windows,  look 

Agfa-Gevaert  stock  plan 
gets  Compugraphic  nod 

Compugraphic  Corporation  said  Janu¬ 
ary  22,  1982,  its  stockholders  had 
approved  the  stock  purchase  agreement 
between  Compugraphic  and  the  United 
States  subsidiary  of  Agfa-Gevaert  N.V. 

The  stock  purchase  agreement  pro¬ 
vides  for  the  issuance,  sale  and  delivery 
by  Compugraphic  to  the  Agfa-Gevaert 
subsidiary  of  3,082,000  new  shares  of  the 
company's  common  stock  at  a  price  of 
$14  per  share. 

Compugraphic  stated  the  stockholder 
approval  satisfies  the  substantial  final 
condition  to  the  outstanding  cash  tender 
offer  by  the  Agfa-Gevaert  subsidiary  for 
shares  of  Compugraphic  common  stock 
at  $14  net  per  share  in  cash.  Compug¬ 
raphic  noted  that  Agfa-Gevaert  previous¬ 
ly  announced  that  it  intends  to  purchase 
in  the  tender  offer  all  shares  duly  ten¬ 
dered  and  not  withdrawn  up  to  a  max¬ 
imum  of  2,500,000  shares.  Assuming  this 
maximum  number  of  shares  is  purchased, 
the  issuance  of  new  shares  under  the 
stock  purchase  agreement  will  give  Agfa- 
Gevaert  an  aggregate  equity  interest  of 
approximately  69  percent  in  Compug¬ 
raphic. 
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AP's  fast-growing  satellite  delivery 
system  proved  its  reliability  during  this 
month's  severe  weather,  described  as  the 
worst  of  the  century. 

Of  the  415  receiving  dishes  in  opera¬ 
tion,  no  more  than  four  or  five  experi¬ 
enced  trouble  at  any  one  time  despite  the 
heavy  snow  and  bitter  cold,  according  to 
Larry  Blasko,  deputy  director  of  com¬ 
munications. 

And,  he  said,  the  severe  weather  had 
only  slowed  slightly  the  installation  of  the 
dishes  at  member  newspapers  and  broad¬ 
cast  stations. 

Normally,  AP  technicians  install  seven 
or  eight  dishes  a  week.  Despite  the  frozen 
ground  and  bad  weather  the  past  two 
weeks,  Blasko  said,  technicians  were 
able  to  put  six  dishes  in  place. 

The  dishes  already  in  operation  make 
the  AP  satellite  distribution  system  one  of 
the  largest  in  the  country. 

Another  178  dishes  are  being  installed, 
Blasko  said.  The  AP  has  commitments 
from  members  for  859  dishes,  he  re- 


at  solar  technology;  use  low- voltage  light¬ 
ing  as  a  cost  savings;  use  set  of  double 
doors  with  alcove  entrances  to  keep 
blasts  of  heat  or  cold  air  out  of  front  office 
area;  and  keep  doors  and  windows  to  a 
bare  minimum  to  help  energy  efficiency. 

Tips  are  also  offered  for  the  circulation 
department  and  include:  build  a  circle 
drive  to  ease  flow  of  carriers  who  pick  up 
papers;  separated  truck  docks  for  news¬ 
print  and  circulation  loading  make  for  saf¬ 
er  and  easier  operation;  do  not  physically 
separate  circulation  department  from 
other  departments;  and  consider  one  or 
more  drive-in  windows  for  subscribers  to 
pay  bills. 

On  the  subject  of  pagination,  satellite 
reception,  and  pressroom  operations  the 
report  advises:  pagination  is  coming, 
composition  rooms  really  won't  require 
much  space  but  the  newsroom  will  need 
more  space  since  that  is  where  the  work 
will  be  done;  satellite  reception  will  be 
crucial  in  the  years  ahead,  thus  make  sure 
building  site  is  situated  properly;  provide 
a  base  on  the  roof  for  location  of  a  dish; 
and  drill  core  under  site  for  new  press  to 
ascertain  composition  of  earth  to  prevent 
settling  of  the  press. 

The  executives  whose  plants  were  fea¬ 
tured  in  the  study  also  made  a  number  of 
general  design  suggestions. 

Copies  of  the  full  report  are  available 
from  the  SNPA  office  while  the  supply 
lasts.  For  copies  write  SNPA,  ATTN: 
Information  Department,  P.O.  Box 
28875,  Atlanta,  Ga.  30328. 


ported,  and  expects  that  total  to  reach 
900. 

At  the  end  of  1981,  with  400  dishes  in 
place,  Ronald  Thompson,  director  of 
commmunications,  praised  the  field  tech¬ 
nicians  for  meeting  that  promised  goal. 
“No  other  group  in  this  industry  could 
have  done  that  or  come  even  close,”  he 
said. 

Using  Western  Union’s  Westar  II 
satellite,  the  AP  transmits  numerous 
high-speed  and  slow-speed  services  and 
the  AP  Radio  network. 

The  AP  has  247  slow-speed  circuits 
most  of  them  state  newspaper  and  broad¬ 
cast  wires.  Blasko  said  114  of  these  cir¬ 
cuits  now  are  being  sent  by  satellite  and 
the  remainder  will  be  up  by  June. 

The  AP  announced  the  satellite  prog¬ 
ram  in  1979  and  began  installing  dishes  in 
1980. 

Upon  completion,  the  program  is  ex¬ 
pected  to  save  AP  $3.6  million  a  year  in 
what  American  Telephone  &  Telegraph 
leased  circuits  would  have  cost  without 
satellite  delivery. 


Poland  restricts 
AP’s  local  staff 

Poland's  military  rulers  have  restricted 
the  ability  of  its  natives  to  work  for  fore¬ 
ign  news  media,  reports  AP. 

“They  said  Polish  staffers  in  our  em¬ 
ploy  can’t  do  any  journalistic  work  ex¬ 
cept  translation,”  said  Lou  Boccardi,  AP 
executive  editor.  “Travel  outside  War¬ 
saw  must  be  done  by  an  accredited  cor¬ 
respondent.  They  can  be  accompanied  by 
a  national,  but  the  national  can't  go  alone 
(to  report  a  story).” 

Boccardi  said  AP  has  three  Polish 
nationals  on  its  Warsaw  staff. 


SAVE  25% 

on  your  black  ink  bill! 

If  you  are  currently  buying  black 
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Radio  Shack  unveils 
16-bit  microcomputer 


Radio  Shack,  a  division  of  Tandy  Cor¬ 
poration,  has  announced  the  more  power¬ 
ful  TRS-80  computer  that  features  16-bit 
technology,  dual  processor  architecture 
and  a  multi-user  operating  system. 

The  new  TRS-80  model  16  computer  is 
capable  of  5 1 2K  of  internal  RAM  memory 
storage  and  2.5  MB  (megabytes)  of  disk 
memory  using  two  built-in  all-new  “thin 
line"  double-sided  8  inch  disk  drives  with 
additional  external  disk  storage  that  may 
be  added.  This  combination  of  large  RAM 
and  disk  memory  capacity  will  allow  the 
Model  16  to  use  more  sophisticated,  user- 
friendly  software  with  large  file  capaci¬ 
ties. 

The  Model  16  desktop  computer  will  be 
available  in  the  second  quarter  of  1982  in 
two  versions,  both  with  128K  memory.  A 
single  drive  version  with  1.25  MB  of  disk 
storage  (26-6001)  will  be  available  for 
$4999  at  Radio  Shack  Computer  Centers 
and  the  two-drive  version  (26-6002)  with  a 


ationally,  the  Z-80A  relieves  the 
MC68000  of  time-consuming  “house¬ 
keeping  chores”  (like  input/output  con¬ 
trol,  for  example). 

Model  II  software  compatibility  means 
the  Model  16  can  put  Radio  Shack’s  sub¬ 
stantial  library  of  off-the-shelf  Model  II 
software  to  work  immediately.  Model  16 
COBOL  will  be  available  at  the  same  time 
as  the  Model  16;  new  software  that  will  be 
able  to  take  full  advantage  of  the  Model 
16’s  advanced  capabilities  (including 
FORTRAN  and  both  compiler  and  inter¬ 
preter  BASIC)  will  be  announced  shortly. 

The  TRS-80  model  16  has  been  de¬ 
signed  to  permit  its  expansion  to  multi¬ 
use  operation  with  the  addition  of  one  or 
two  low-cost  terminals,  which  may  be 
located  remotely.  This  lets  as  many  as 
three  users  access  programs  and  informa¬ 
tion  at  the  same  time,  with  no  perceptible 
loss  of  performance. 

Low-cost  video  data  terminals  (like 


Radio  Shack’s  just  announced  DT-1),  can 
be  used  as  remote  workstations  for  the 
Model  16,  as  can  TRS-80  Model  II  com¬ 
puters. 

The  Model  16  also  offers  TRS-80  hard¬ 
ware  compatibility.  It’s  equipped  with 
two  RS-232C  serial  interface  ports  and  a 
parallel  interface  port.  One  of  its  serial 
ports  is  capable  of  bisynchronous  com¬ 
munications  to  IBM  and  other  main¬ 
frames.  A  hard  disk  port  may  be  added  to 
permit  the  use  of  up  to  four  of  Radio 
Shack’s  8.4-Megabyte  hard  disk  drives. 

A  Model  16  system  has  the  option  of 
growing  with  a  wide  variety  of  “off-the- 
shelf’  peripherals,  including  printers, 
plotters,  digitizers,  telephone  modems 
and  more. 

The  TRS-80  model  16  is  compatible 
with  Radio  Shack’s  previously 
announced  ARCNET  local  network. 
TRS-80  ARCNET  will  support  any  com¬ 
bination  of  as  many  as  255  Model  II  and 
Model  16  computers. 

The  TRS-80  model  16  comes  with  thor¬ 
ough  and  easy  to  understand  manuals  and 
the  Radio  Shack  TRSDOS  operating  sys¬ 
tem,  which  includes  an  assembly  lan¬ 
guage  development  system. 


total  of  2.5  MB  storage  capacity  will  be 
available  for  $5798. 


TRS-80  model  16  is  a  self-contained 
microcomputer  using  16-bit  technology. 


The  new  TRS-80  model  16  uses  two 
microprocessors:  the  Z-80A  (used  in 
TRS-80  Model  I,  Model  II  and  Model  III 
microcomputers);  and  a  state-of-the-art 
16-bit  microprocessor,  the  MC68000,  de¬ 
veloped  by  Motorola. 

The  MC68000  microcomputer  offers 
several  advantages.  First,  it  allows  the 
Model  16  to  access  much  more  memory 
than  systems  using  8-bit  microp¬ 
rocessors.  The  Model  16  comes  with 
128K  of  RAM,  but  can  be  expanded  in 
128K  steps  to  512K  ('A-Megabyte). 
Second,  because  the  data  path  is  a  full 
sixteen  bits  wide,  and  because  the 
MC68000  can  perform  internal  32-bit  op¬ 
erations,  more  complex  data  can  be  pro¬ 
cessed,  and  at  much  higher  speeds. 
Together,  these  advantages  give  the 
Model  16  the  capability  to  process  more 
sophisticated  programs. 

Using  the  Z-80A  as  a  second  microp¬ 
rocessor  brings  additional  advantages,  in¬ 
cluding  software  compatibility  with  ex¬ 
isting  TRS-80  Model  II  software.  Oper- 


Paper  dust 
eliminated 
by  system 

Dust  generated  in  the  folding  of  half  a 
million  80-page  newspapers  daily  is  effec¬ 
tively  controlled  by  Atlanta  Newspapers 
with  an  automatic  dust-control  system 
from  the  Torit  division  of  the  Donaldson 
Company  Inc.,  located  in  Minneapolis, 
Minnesota. 

The  system  was  installed  at  the  Atlanta 
Journal  and  the  Atlanta  Constitution  in 
April  1981,  to  combat  paper  dust  which 
coated  the  presses  after  each  run. 

Paul  Kasper,  building  superintendent 
for  the  Atlanta  papers,  said  dust  was  a 
very  big  problem  and  crews  had  to  work 
every  weekend  to  blow  down  the  presses. 

The  system  not  only  collects  2 'A  55- 
gallon  drums  of  dust  weekly  from  six  fol¬ 
ders  but  also  has  eliminated  the  cost  and 
task  of  weekend  maintenance. 

The  dust-control  system  consists  of 
three  MIC  (Mechanical  Intermittent 
Cleaning)  tube  houses  from  Torit  which 
were  installed  by  Gardner  &  Son  of 
Atlanta.  The  units  (tube  houses)  are 
timed  to  begin  collecting  when  the  press¬ 
es  are  started  and  continue  operating  until 
15  minutes  after  the  presses  stop.  Filters 
are  autoi.iatically  shaken  after  every  run 
and  the  dust  drops  into  55-gallon  drums 
beneath  the  collectors’  hoppers  for  dis¬ 
posal. 

Kasper  said,  “Clean  filtered  air  from 
the  collectors  is  recirculated  in  the  plant 
so  our  air  conditioning  bill  would  be  high- 


TWO  of  three  Torit  MIC  (Mechanical 
Intermittent  Cleaning)  dust  collectors  that 
control  paper  dust  in  the  folding  opera¬ 
tion. 

er  if  we  weren’t  able  to  do  this.”  He  also 
said  energy  economies  have  not  been 
calculated. 

Two  of  the  collectors  are  located  inside 
the  building  and  the  third  is  outside.  The 
interior  collector  units,  each  of  which  me¬ 
asures  169  inches  high,  124  inches  deep 
and  72  inches  wide,  are  equipped  with  8 
55-gallon  drums  for  dust  disposal,  while 
the  exterior  collector  has  one. . 

Extensive  ductwork  and  specially  de¬ 
signed  hoods  on  the  folders  tie  the  collec¬ 
tors  to  the  six  dust  sources.  The  longest 
duct  run  is  200  feet  and  the  shortest  is  50 
feet.  The  system  handles  air  at  the  rate  of 
18,000  cfm  (cubic  feet  per  minute) 
through  its  3,708  square  feet  of  filter  area. 
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Mycro-Vision  7000  caUe-tv  generator 
interfaces/Mycro<k)mp  1100  system 


Mycro-Tek  of  Wichita,  Kans.,  has  in¬ 
troduced  Mycro-Vision  7000,  a  cable 
television  character  generator  which  in¬ 
terfaces  directly  to  the  Mycro-Comp  1 100 
editorial  and  class  ad  newspaper  system. 

The  character  generator  is  situated  at 
the  cable  head-end.  It  can  be  operated 
directly  from  an  attachable  keyboard  or 
from  an  MC  1100  terminal  at  a  central 
office  or  newspaper  site.  An  MC  95  Inter¬ 
face/Formatter  transfers  information 
from  the  editorial  system  to  the  character 
generator. 

At  the  newspaper,the  operator  can  sit 
at  a  standard  Mycro-Comp  editing  ter¬ 
minal  or  an  MC  4010  Class  Ad  Terminal 
and  send  news  stories  or  classified  ads 
directly  to  the  cable  head-end  via  tele¬ 
phone  lines  and  modem  interfaces.  Send¬ 
ing  the  material  to  the  Mycro-Vision  7000 
does  not  require  rekeyboarding. 

Ads  can  be  programmed  to  run  at  peak 
consumer  hours.  For  example,  help 
wanted  ads  can  be  scheduled  to  run  early 
in  the  morning,  as  people  are  getting 
ready  to  go  job  hunting.  Real  estate  ads 
can  be  scheduled  for  weekend  hours. 

The  Mycro-Vision  7000  displays  pre¬ 
cise  characters  that  are  clearly  defined 
and  distinguishable  from  adjacent  optical 
images  and  background  light  sources. 
These  high-resolution  characters  are  cur¬ 
rently  available  in  two  sizes  and  three 
fonts:  utility,  upper  and  lower  case  Myc¬ 
ro-Tek  helvetica,  and  a  special  classified 
logo  font  containing  graphic  symbols. 
The  symbols  can  be  used  as  headers  for 
classified  ads  and  community  announce¬ 
ments. 

At  the  Mycro-Comp  terminal,  codes 
can  be  added  to  the  copy  to  determine 
background  color,  character  color  by 
line,  font,  character  size  and  underline. 

The  7000  terminal  can  compose  12 
background  and  character  colors  and 
nine  character  enhancements,  including 
black  and  white  shadows,  boxes  and 
flashing  characters.  Standard  editing  fea¬ 
tures  include  insert,  delete,  move  and  jus¬ 
tify. 

Page  sequencing  can  be  determined 
simply  by  keyboarding  character  gener¬ 
ator  coding  on  a  standard  Mycro-Comp 
terminal,  or  by  calling  a  form  to  the  char¬ 
acter  generator’s  monitor.  Page  sequenc¬ 
ing  determines  the  order  in  which  items 
will  run,  display  mode,  length,  date,  hour 
and  minute  of  display. 

Display  modes  for  the  Mycro-Vision 
7000  include: 

•Roll — text  rolls  up  evenly  into  the  re¬ 
gions,  like  a  movie  credit  roll. 

•Splash — text  prints  on  the  region,  line 
by  line,  starting  at  the  top  of  the  region. 

•Crawl — text  moves  from  right  to  left 
across  the  top  line  of  the  region. 

•Scroll — text  moves  up  into  the  region. 


MYCRO-VISION  7000  character 
generator  displays  precise  characters 
that  are  clearly  d^ined  and  distinguish¬ 
able  from  adjacent  images  and  from 
background  colors.  Codes  can  be  added 
to  the  copy  to  determine  background  and 
character  color  by  line  and  character 
font,  size  ad  to  the  enhancements. 

one  line  at  a  time. 

•Print — text  appears  one  character  at  a 
time,  from  left  to  right. 

•Bang — an  entire  page  can  appear  at 
once. 

•Static — text  appears  and  the  charac¬ 
ter  generator  halts  sequencing  until  a  se¬ 
quencing  code  changes  the  display. 

Information  can  be  displayed  in  three 
speeds.  Display  time  can  remain  static  or 
range  from  one  second  to  two-and-a-half 
hours.  Text  can  be  programmed  up  to 
seven  days  in  advance  for  unattended  op¬ 
eration. 

The  7000  contains  80  pages  by  12  lines 
of  memory.  Additional  page  memory  is 
available.  The  memory  allows  the  oper¬ 
ator  to  display  one  complete  screen  of 
data,  or  split  the  screen  into  several  dis¬ 
play  regions.  Each  region  can  sequence 
through  different  pages  of  information 
and  is  programmable  in  all  background 
and  character  colors. 

Cable  news  channel 
expands  programs 

“Cablevision  12,”  Florida  Publishing 
Company’s  24-hour  local  news  and  in¬ 
formation  cable  TV  channel,  has  begun 
production  on  two  new  video  programs. 

“The  Auto  Shop,”  with  Florida  Times- 
Union  business  writer  Norm  Going,  will 
show  viewers  how  to  service  and  main¬ 
tain  cars.  A  new  show  will  air  each  month 
throughout  the  year. 

“Reporter’s  Notebook,”  a  live,  call-in 
show  featuring  reporters  from  the  Times- 
Union  and  Jacksonville  Journal  will  air 
weekly.  Both  shows  are  scheduled  to  be- 


Cable  news/ad 
venture  Joins 
KRN,  Landmark 

Knight-Ridder  Newspapers  and  Land¬ 
mark  Communications  have  formed  a 
joint  venture  to  bring  cable  news  and 
advertising  to  25,000  subscribers  in  Lex¬ 
ington,  Kentucky. 

The  venture  for  the  “experimental 
pilot  project”  is  between  KRN’s  Herald- 
Leader  Co.,  publisher  of  the  morning 
Lexington  Herald  and  evening  Leader, 
and  TeleCable  Corp.,  a  Landmark  sub¬ 
sidiary. 

The  agreement  calls  for  the  Herald- 
Leader  Co.  to  provide  news  and  advertis¬ 
ing  over  three  channels  on  TeleCable’s 
system  in  Lexington.  Called  Herald- 
Leader  TelePress,  the  operation  will  be¬ 
gin  in  March. 

The  three  channels  are  TelePress 
news,  TelePress  sports,  and  TelePress 
Bulletin  Board  for  classified  ads  and  com¬ 
munity  events. 

The  catagories  for  announcements, 
auto  ads,  real  estate,  merchandise,  and 
professional  services  will  appear  on  cable 
channel  20  on  a  regular  schedule  each 
hour. 

TelePress  News,  on  cable  channel  9, 
will  offer  a  mixture  of  AP  reports  plus 
local  news.  TelePress  sports  will  operate 
on  channel  23,  currently  the  Reuters  Race 
Wire  channel,  and  will  expand  the  chan¬ 
nel’s  coverage  to  include  local  sports  re¬ 
sults  and  AP’s  national  sports  news. 

David  Reed,  Herald-Leader  television 
editor,  was  named  director  of  TelePress. 

“We’ll  be  staffing  our  system  from  6:30 
a.m.to  1  a.m.  and  constantly  updating  the 
local  news,”  Reed  said,  adding  the  three 
channels  will  be  “heavily  promoted.” 

Reed  said  TelePress  will  publish  its 
schedule  for  news  and  sports  breaks  “ev¬ 
ery  half  hour”  in  the  Lexington  newspap¬ 
ers.  He  explained  the  schedule  will  “take 
advantage”  of  broadcast  tv’s  commercial 
breaks  and  coming  attractions  between 

(Continued  on  page  28) 

gin  airing  in  February. 

The  new  shows  add  to  those  already  in 
production,  including  “Consumer  Kitch¬ 
en,”  a  monthly  cooking  show,  “Insight,” 
an  issue-oriented  news  program,  and 
“The  Cable  Report”  and  “Around 
Town,”  two  local  newsmagazine  shows. 

All  programs  are  produced  on  location 
and  at  the  new  studio  facility  just  com¬ 
pleted  at  the  publishing  company. 

When  no  video  programs  are  sche¬ 
duled,  Cablevision  12  provides  local  and 
state  news  and  information  in  alpha¬ 
numeric  form,  input  by  cable  news  staf¬ 
fers  at  the  papers. 

The  channel  appears  on  the  Area  Cab¬ 
levision  system  and  reaches  more  than 
50,000  homes  in  Jacksonville. 
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Gannett’s  film  unit 
eyes  tv  magazines 


In  the  two  years  since  Gannett  ac¬ 
quired  Gateway  Productions,  the  film, 
video,  and  post  production  center  in  New 
York  has  moved  steadily  into  the  realm  of 
adapting  print  into  audio-visual  formats. 

One  of  Gateway’s  projects  in  develop¬ 
ment  is  a  video  program  based  on  Gan- 
nett’s  Sunday  children’s  supplement, 
Pennywhistle . 

“The  merger  with  Gannett  prompted 
us  into  the  development  of  print  maga¬ 
zines  into  tv  magazines.  It’s  become  a 
specialty  for  us,’’  commented  Allan 
Albert,  vicepresident  of  programming. 

Other  projects  being  developed  by 
Gateway  include  programs  based  on 
Variety,  Modern  Bride,  and  Psychology 
Today. 

The  project  with  Psychology  Today 
will  deal  with  “corporate  responsibility 
for  mental  health,”  Albert  said. 

Albert  came  to  Gateway  from  Home 
Box  Office,  where  he  was  director  of 
comedy  development. 

He  is  putting  his  expertise  to  work  for 
Gateway.  Gateway  is  developing  a  com¬ 
edy  series.  On  Your  Feet,  about  impro¬ 
visation  groups  such  as  Second  City,  The 
Committee,  and  The  Proposition. 

Albert  said  Gateway  is  looking  into 
docudramas  on  such  subjects  as  whalers, 
cowboys,  and  truckers,  and  may  develop 
a  made-for-television  police  drama. 

“All  of  these  projects  are  in  develop¬ 
ment.  They  are  not  sold  yet,”  Allan 
stated.  “It’s  all  done  by  step  deals.  We 
don’t  go  into  production  until  the  market 
is  there.” 

He  said  a  sale  can  be  done  in  a  variety 
of  ways — to  the  networks,  syndication, 
or  cable. 

The  cable  programmer.  Showtime,  has 
asked  Gateway  to  develop  a  morning 
show  about  investment  called  Oppor¬ 
tunity. 

The  road  from  development  of  a  prog¬ 
ram  to  its  sale  is  a  precarious  one. 

Gateway  and  the  New  York  Times  Pro¬ 
ductions  had  high  hopes  for  their  13-part 
tv  series  which  they  were  developing 
jointly  for  syndication  about  American 
foreign  policy  since  World  War  II. 

Former  New  York  Times  reporter  Tad 
Szulc  was  to  write  the  series  which  had  a 
$2.3  million  budget  for  production. 

The  project  with  the  Times  “was  never 
sold.  We  never  got  production  money,” 
said  Dick  Hubert,  Gateway’s  president. 

In  association  with  the  Wall  Street 
Journal,  Gateway  produced  a  pilot  for  a 
tv  business  magazine  with  a  format  along 
the  lines  of  60  Minutes  on  CBS. 

The  producers  were  not  happy  with  the 
way  the  pilot  turned  out,  but  Hubert  re¬ 
marked  the  project  with  the  Journal  “is 


not  dead.” 

Gatway  has  had  much  better  luck  with 
its  weekly  program  Louis  Rukeyser’s 
Business  Journal,  which  it  co-produces 
with  Viacom. 

Gateway  handles  the  actual  production 
of  Rukeyser’s  Journal  while  Viacom  does 
the  syndication. 

The  show,  which  debuted  on  October 
1 1 ,  is  taped  Saturday  nights  at  NBC  in  the 
same  studio  used  for  the  Today  show. 
The  tape  is  then  beamed  by  satellite  to 
television  stations  in  86  markets,  in- 
cludng  all  top  20  and  45  of  the  top  50,  for 
airing  on  Sunday  evenings. 

All  of  the  CBS  owned  and  operated 
stations  carry  the  program. 

“Louis  Rukeyser’s  Business  Journal  is 
the  first  public  affairs  program  carried  by 
a  network  that  was  not  produced  by  its 
news  department,”  Hubert  said. 

Gateway’s  “bread  and  butter”  are 
corporate  films  and  videotapes.  “We 
help  companies  solve  their  communica¬ 
tions  problems,”  Hubert  remarked. 

Gateway’s  two  post  production  sub¬ 
sidiaries,  Filmpower  and  Tapepower,  are 
a  significant  part  of  the  company’s  opera- 


Cable  venture 
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programs  to  attract  viewers  to  switch 
channels  to  the  two  to  three  minute  news 
and  sports  updates. 

KRN  and  Landmark  “are  exploring 
the  possibilities”  of  making  TelePress 
two-way  in  the  future,  Reed  said. 

Teleftess  will  run  “full  fledged  video 
commercials”  in  addition  to  ads  in  a  text- 
only  format.  The  news  will  also  be  text- 
only. 

Reed  described  the  news  on  TelePress 
as  being  “more  than  a  headline  service, 
but  no  super  long  stories.  We’re  trying  to 
stay  with  what  newspapers  do  best — to 
write  tight.” 

TelePress  is  considering  doing  live 
newscasts  and  featuring  news  shows 
done  on  video  tapes  and  discs,  Reed  said. 

The  Lexington  papers  will  offer  classi¬ 
fied  tie-ins  with  TelePress  to  advertisers. 
TelePress  will  also  be  available  as  “a 
single  buy”  to  advertisers. 

“We’ve  already  had  a  number  of 
advertisers  and  agencies  call  us  about 
TelePress,”  Reed  commented. 

“Other  Knight-Ridder  newspapers  are 
looking  to  see  what  we  do  here,”  Reed 
said.  He  remarked  Knight-Ridder  and 
Landmark  are  “bidding  together”  for  a 
Tampa,  Florida’s  cable  franchise. 

TeleCable,  the  nation’s  14th  largest 
multiple  systems  operator,  has  a  36  chan- 


tions. 

Tapepower  does  the  post  production 
work  for  Revlon’s  television  commer¬ 
cials  and  for  Toyota’s  “Oh  what  a  feel¬ 
ing”  ads. 

Gateway  recently  moved  into  new  faci¬ 
lities  on  Manhattan’s  East  Side  near  the 
United  Nations  which  tripled  its  office 
space. 

Besides  several  rooms  full  of  the  latest 
in  video  and  film  editing  equipment,  the 
space  also  contains  a  small  studio. 

Before  Gateway  remodeled  the  premis¬ 
es,  the  floor  was  home  to  a  commercial 
printing  plant. 

Gateway  employs  40  people  in  all,  in¬ 
cluding  a  10  member  staff  for  Rukeyser’s 
program. 

Hubert  said  “the  subject  has  never 
come  up”  with  Gannett  about  having 
Gateway  produce  commercials  or  some 
other  kind  of  video  presentation  for  USA 
Today. 

“If  they  (Gannett)  want  us  to  do  some¬ 
thing,  we’re  here,”  he  said. 

Hubert  noted  that  Gateway  cannot  use 
Gannett’s  satellite  network,  GANSAT, 
for  distributing  its  programs. 

“GANSAT  is  totally  devoted  to  news¬ 
paper  and  data  transmissions,”  Hubert 
said,  explaining  that  the  satellite  com¬ 
munications  system  Gannett  was  utilizing 
did  not  have  capabilities  to  distribute 
video  picture  and  audio. _ 

nel  system  in  Lexington. 

The  venture  with  Landmark  marks  the 
second  major  cable  deal  Knight-Ridder 
has  made  in  the  last  couple  of  months. 

On  December  10th,  KRN  and  Tele¬ 
communications,  Inc.,  the  third  largest 
cable  company,  announced  they  were 
forming  an  equally  owned  joint  venture 
named  TKR  Cable  which  will  be  “acquir¬ 
ing,  developing,  and  operating  cable  tv 
systems.” 

TKR  is  projected  to  have  100,000  cable 
subscribers  by  mid-year  and  500,000  sub¬ 
scribers  in  five  years. 

As  part  of  the  venture  agreement.  Tele¬ 
communications  will  sell  TKR  a  system 
with  38,000  basic  subscribers  and  the  new 
company  will  purchase  a  cable  system 
with  42,000  subscribers. 

In  still  another  joint  venture,  Knight- 
Ridder’ s  Long  Beach  Independent  and 
Press-Telegram  and  Times  Mirror  Cable 
will  develop  Long  Beach’s  cable  franch¬ 
ise.  The  Long  Beach  paper  has  held  the 
franchise  rights  for  several  years,  accord¬ 
ing  to  Reed. 

Knight-Ridder  has  also  entered  agree¬ 
ments  with  Affiliated  Publications  and 
Capital  Cities  Communications  to  pro¬ 
vide  them  with  the  results  of  the  mid-i983 
marketing  test  of  Viewtron.  If  that  test 
proves  successful,  KRN  will  help  de¬ 
velop  electronic  information  systems 
similar  to  Viewtron  in  Boston  where 
Affiliated  publishes  the  Boston  Globe  and 
Kansas  City  where  Capital  Cities  pub¬ 
lishes  the  Kansas  City  Star  and  Times. 
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20,000-circulation  daily 
introduces  videotext 


By  Russ  Harvey 

You  can’t  wrap  fish  in  it,  but  editors  of 
a  small  Midwest  daily  still  like  the  poten¬ 
tial  of  their  paper’s  electronic  sister  pub¬ 
lication. 

And  why  not,  since  commonplace 
news  items — a  list  of  stock  market  clos¬ 
ings  is  just  one  example — previously  de¬ 
nied  to  readers  of  sm^l  circulation  dailies 
is  now  possible. 

Debuting  February  1  as  perhaps  the 
first  electronic  kin  to  a  paper  its  size,  the 
Tiffin  (Ohio)  Advertiser-Tribune  made  an 
expanded  version  of  its  printed  paper 
available  on  home  television  sets. 

24-hour  news 

But  while  its  arrival  caused  little  or  no 
fanfare  among  the  publishing  gurus,  the 
computerized  home-delivery  system  in 
this  city  of  20,000  may  make  envious  the 
management  of  even  the  largest  metro 
dailies.  Called  Videotext  by  the  manufac¬ 
turer,  the  Advertiser-Tribune’s  program 
allows  access  to  an  around-the-clock 
hook  up  service,  while  newspeople  from 
the  paper’s  editorial  department  are  man¬ 
ning  the  home  base  computer  daily  from  7 
a.m.  to  10  p.m. 

“With  this  system  you  get  what  you 
want  when  you  want  it,’’  said  Sherry  L. 
Skufca,  manager/editor  of  the  (A-T) 
Videotext.  For  the  staff  that  means  con¬ 
stantly  updating  the  program,  particular¬ 
ly  in  sports  and  local  weather  conditions 
as  well  as  most  recent  events  in  Poland 
and  El  Salvador,  she  said. 

Massive  editing  job 

“It  (the  videotext)  really  presents  a 
massive  editing  job,’’  Ms.  Skufca  ex¬ 
plained.  “It  will  be  an  on-going  process  to 
see  what  will  most  likely  attract  custom¬ 
ers  to  the  service.” 

In  contrast  to  its  average  26-page  print 
edition,  the  Advertiser-Tribune  plans  to 
eventually  construct  a  600-“page”  elec¬ 
tronic  newspaper.  Under  present  capac¬ 
ity,  the  three-piece  computer  equipment 
contains  2,700  frames  of  16  lines  each. 
The  lines  are  32  characters  in  length. 

All  that  represents  a  major  news  over¬ 
haul,  particularly  in  a  medium  traditional¬ 
ly  straddled  by  space  restrictions  and  li¬ 
mited  financial  resources.  Now,  howev¬ 
er,  newspapers  like  the  Advertiser- 
Tribune  can  significantly  boost  its  news 
offerings  that  come  from  “an  inexpensive 
source,”  according  to  its  publisher  Kaj 
Spencer. 

“It’s  what  we  like  to  call  ‘on  demand’ 
publishing,”  Spencer  said  recently. 

Beyond  the  customer’s  initial  expense 
in  the  purchase  of  a  dummy  terminal  (the 
“on  the  shelf’  TRS-80  terminal  retails  at 
$399),  the  videotext  tie-in  charge  of  $6  a 
month  remains  comparable  to  that  of  the 
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OPERATING-Sherry  Skufca  operates 
the  electronic  newspaper  computer  ter¬ 
minal  made  by  Tandy  Corp. 


printed  version.  Attached  to  a  home  tele¬ 
vision  set  and  telephone,  the  terminal 
permits  access  to  the  paper’s  electronic 
news  source.  Individual  news  items  are 
listed  in  a  key-word  index,  Spencer  said, 
to  be  listed  for  several  days  on  a  “menu 
board”  in  the  street  edition.  A  four-digit 
number  has  been  assigned  to  each  avail¬ 
able  news  category  (e.g.  sports),  which 
can  then  be  selected,  appearing  on  the 
screen  until  removed  by  the  home  oper¬ 
ator. 

Production  snags 

But  despite  obvious  advantages  of  this 
“newsroom  to  living  room”  information 
mode,  the  system  is  not  without  its  pro¬ 
duction  snags.  As  Ms.  Skufca  explained; 
“One  problem  is  that  we’re  working  here 
with  a  text  editing  system  from  what  was 
basically  a  business-oriented  computer. 
So  we’ve  had  to  change  a  number  of  soft¬ 
ware  requirements.” 

Tandy  Corp.,  operators  of  Radio  Shack 
and  a  leading  manufacturer  of  computer 
equipment,  supplied  a  modified  piece  for 
the  Tiffin  project.  “This  (publishing  ven¬ 
ture)  has  been  as  much  of  a  learning  ex¬ 
perience  for  Tandy  as  it  has  for  us,”  Ms. 
Skufca  commented. 

Despite  all  the  advances  being  made  in 
the  seemingly  boundless  arena  of  electro¬ 
nic  newspapering,  however,  publisher 
Spencer  quickly  dismisses  any  talk  of  the 
demise  of  the  printed  newspaper. 

He  further  cited  the  proliferation  of 
cable  tv,  with  its  offerings  of  more  than  50 
channels,  actually  “fractionalizing  the 
power  of  tv”  as  a  medium.  Always  giving 
a  “more  thorough”  treatment  of  the 
news,  the  printed  newspaper,  according 
to  one  of  the  innovators  of  electronic  pub¬ 
lishing,  will  remain  healthy,  well,  and 


“around  until  well  into  the  next  cen¬ 
tury.” 

New  audience 

What  the  electronics  provides,  then,  in 
the  case  of  the  Advertiser-Tribune,  is 
greater  financial  and  agricultural  news  to 
area  businessmen  and  farmers.  “We  rec¬ 
ognize  a  new  and  growing  audience  that 
will  want  more  and  more  current  informa¬ 
tion”  in  these  two  areas,  Spencer  noted. 

Spencer,  35,  admitted  to  only  a  modest 
interest  in  computers,  but  said  he’s  fol¬ 
lowed  for  several  years  the  technological 
progress  made  in  the  publishing  field.  Af¬ 
ter  reading  of  an  electronically- 
distributed  agricultural  newsletter  distri¬ 
buted  in  Iowa,  Spencer  was  prompted  to 
meet  with  some  members  of  Tandy’s  re¬ 
search  and  development  team  in  Ft. 
Worth  late  last  spring.  Could  a  compute¬ 
rized  delivery  system  similar  to  that  of  a 
state-wide  newsletter  be  applied  to  an 
11,500-circulation,  county-seat  daily 
back  in  Ohio?,  he  asked. 

After  some  tinkering  with  a  “business” 
computer,  Tandy  sent  the  modified 
equipment  off  to  Tiffin  in  August.  Sherry 
Skufca.  a  reporter  with  no  programming 
background,  was  then  asked  to  edit  the 
vast  amounts  of  news  fed  into  it  by  the 
paper’s  UPI  wire  copy. 

Feedback  received 

The  staff  has  received  feedback  from  a 
local  computer  club,  farmers  and  school 
officials.  Workshops  have  been  planned; 
polls  are  being  taken.  Computers  can 
make  the  world  notoriously  smaller.  “I 
never  thought  barge  movements  on  the 
Mississippi  River  could  affect  grain 
prices  in  northwest  Ohio,  but  it  does,” 
Ms.  Skufca  noted.  “Milk  commodities  in 
Poland  is  now  a  part  of  a  local  agricultural 
story.” 

“Charts  and  graphs  would  be  a  natu¬ 
ral,”  Spencer  said.  “We  plan  to  sell  be¬ 
tween  600  and  800  electronic  subscrip¬ 
tions  over  the  next  three  years.  Our  first 
customers,  however,  will  be  those  who 
already  own  a  home  computer.” 
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Syndicates 

By  Lenora  Williamson 

Miami  Heraid  pians  Spanish  syndication 


A  new  Spanish-language  service  estab¬ 
lished  by  the  Miami  Herald  and  ALA 
(Agencia  Latinoamericana)  will  provide 
newspapers  in  Latin  America  and  Spain 
with  news  reports  of  the  Herald. 

Three  categories  of  syndicated  mate¬ 
rial  will  be  offered  to  client  newspapers: 
correspondents’  reports  and  stories  from 
the  Herald’s  “Viewpoint”  section,  busi¬ 
ness  news  and  local  Miami  stories,  and 
material  from  the  paper’s  “Living”  sec¬ 
tion. 

The  joint  announcement  made  in 
Miami  by  John  McMullan,  executive  edi¬ 
tor  of  the  Herald  and  Arturo  Villar,  direc¬ 
tor  of  ALA,  emphasized  that  all  material 
will  be  transmitted  directly  in  Spanish. 
Material  from  other  U.S.  dailies  syndi¬ 
cated  in  Latin  America  is  sent  mostly  in 
English  for  individual  papers  to  translate. 

Villar  also  announced  signing  of  an 
agreement  between  ALA  and  Reuters  to 
permit  electronic  transmission  of  the  new 
service  to  individual  newspapers  in  Latin 
America  and  Spain. 

Established  in  1948,  ALA  is  the  oldest 
feature  syndicate  serving  Latin  American 
dailies  with  its  headquarters  in  Coral 
Gables,  Fla.  The  Miami  Herald  is  the 
flagship  of  Knight-Ridder  Newspapers. 

Villar  noted  that  the  Miami  Herald  long 
has  been  the  leading  U.S.  daily  in  cover¬ 
age  of  Latin  America  and  the  Caribbean 
and  that  newspapers  in  the  regions  have 
shown  great  interest  in  publishing  Herald 
material.  Nine  Latin  American  dailies 
already  have  contracted  to  receive  mate¬ 
rial  from  the  correspondents  and  View¬ 
point  category. 


McMullan  cited  the  need  for  more  and 
better  communication  between  North 
and  South  America  and  added  the  corres¬ 
pondent’s  reports  that  ALA  will  syndi¬ 
cate  include  stories  from  permanent 
Herald  correspondents  in  Peking,  Jeru¬ 
salem  and  Washington  as  well  as  those 
sent  to  cover  specific  events  elsewhere. 

ALA’s  role  in  the  syndication  will  be 
more  than  a  transmitter,  according  to  Vil¬ 
lar.  “ALA  will  use  its  expertise  and  34 
years  of  experience  in  Latin  American 
publishing  to  select  and  edit  the  Herald 
material  according  to  the  needs  of  the 
client  newspapers  and  the  preferences  of 
Latin  readers.” 

In  addition  to  its  syndication  services 
in  Spanish,  ALA  also  edits  Revista  K,  a 
Sunday  supplement  published  by  six 
Latin  American  newspapers,  and  The 
Latin  American  Market  Report,  a 
biweekly  newsletter  in  English  for  sub¬ 
scribers  in  the  United  States,  Europe, 
Africa  and  Asia. 

*  a|c  ♦ 

Jody  Powell,  former  White  House 
press  secretary,  begins  his  new  column 
for  the  Los  Angeles  Times  Syndicate  on 
March  14,  writing  two  a  week. 

Also  with  his  other  new  role  as  a 
national  political  columnist  for  the  Dallas 
Times  Herald,  Powell  says,  “There  may 
be  those  who  wonder  why  someone  who 
has  spent  the  better  part  of  his  adult  life  in 
politics  and  government  would  get  into 
the  writing  business,  particularly  some¬ 
one  who  has  had  so  little  good  to  say 
about  that  business. 

“1  have  described  columnists  as  the 


Jody  Powell 

kind  of  people  who  view  the  conflict  from 
afar  and  then  come  down  from  the  hills  to 
shoot  the  wounded. 

But  I  love  this  system  of  representative 
government  and  the  grand  game  of  poli¬ 
tics.  This  opportunity  to  view  it  all  from  a 
different  and  more  detached  perspective 
was  just  too  intriguing  to  turn  down. 

Powell  was  graduated  from  Georgia 
State  University  with  a  bachelor’s  in  poli¬ 
tical  science.  While  at  Emory  University 
in  graduate  work,  Powell  joined  Jimmy 
Carter’s  gubernatorial  campaign  and 
when  Carter  won,  Powell  became  his 
press  secretary,  holding  the  position 
through  the  Carter  presidency. 

*  It 

From  his  vantage  point  in  Nashville, 
John  Lomax  III,  president  of  the  National 
Entertainment  Journalists  Association,  is 
writing  a  twice-weekly  column,  “Coun¬ 
try  Rhythms”,  for  United  Feature  Syndi¬ 
cate.  Lomax  is  a  board  member  of  the 
Nashville  Music  Association. 

Lomax,  who  began  his  professional  in¬ 
volvement  in  the  music  industry  as  a  re¬ 
cord  company  publicist,  spent  several 
years  as  an  artist  manager. 


Donald 

The  man  who  wrote 
the  book  on 
government  waste! 

He  wrote  the  bestseller.  Fat  City: 

How  Washington  Wastes  Your  Taxes. 
He  writes  a  twice-weekly  column 
syndicated  to  nearly  100  newspapers. 
For  years  Donald  Lambro  has  been 
reporting  on  mismanagement 
within  the  federal  government. 

Now  he’s  using  television  to  attack 
government  waste!  In  “Star  Spangled 
Spenders,”  a  one-hour  program  airing 


Lambro 

over  PBS  stations  on  February  18, 
Lambro  examines  the  growth,  cost 
and  power  of  the  federal  government. 


To  join  the  growing  list  of 
newspapers  currently  running 
Donald  Lambro’s  column,  call 
Brad  Bushell  toll  free  at 
1-800-221-4816. 


UNITED  FEATURE 
SYNDICATE 

200  Park  Avenue 
New  York,  N.Y.  10166 
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Newspaper  race 
coverage  offsets 
sponsor  cost 

The  1982  Charlotte  Observer  Marathon 
turned  into  a  media  coup  for  the  sponsor¬ 
ing  newspaper,  a  Knight-Ridder  daily. 

The  local  NBC  television  affiliate, 
Westinghouse-owned  WPCQ,  spent  over 
$9,000  and  used  70  people  to  televise  the 
Marathon,  including  over  V/2  hours  of 
live  coverage  that  bit  into  NBC’s  pre¬ 
game  show  for  the  North  Carolina- 
Virginia college  basketball  game.  The  sta¬ 
tion  also  broadcast  a  30-minute  wrap-up 
and  covered  the  pre-race  runners’  clinic. 

Both  of  Charlotte’s  other  commercial 
television  stations  covered  the  races  in 
their  regular  newscasts. 

WSOC  radio  in  Charlotte  provided  live 
coverage  at  the  start  and  finish  and  up¬ 
dates  in  between. 

The  editor  and  publisher  of  Racing 
South  magazine,  Mike  Caldwell,  was  also 
on  hand. 

“Our  bottom  line  cost  for  the  Marathon 
is  $15-20,000,’’  said  Tim  Breiding,  prom¬ 
otion  director  for  the  Charlotte  Observer. 
“That’s  miniscule  compared  to  the 
coverage  and  the  public  good  we  will  re¬ 
ceive  in  return.’’ 

A  complete  list  of  runners  was  pub¬ 
lished  in  the  newspaper  the  morning  of 
the  race.  The  morning  after  a  complete 
(unofficial)  list  of  all  finish  times  of  both 
the  Marathon  and  the  lOK  races  is  also 
published,  with  all  runners  receiving  indi¬ 
vidual  cards  with  their  official  times  with¬ 
in  two  weeks  after  the  race. 

The  Observer’s  computer  systems  staff 
has  fine  tuned  its  finish  line  reporting  pro¬ 
cedures  so  that  each  finishing  runner  in 
the  10,000  meter  race  and  the  marathon 
receives  a  finish  time.  This  year  of  over 
4,000  race  entries,  743  completed  the 
Marathon  and  2.297  finished  the  lOK. 

The  courses  of  the  lOK  and  Marathon 
meander  mainly  through  some  of  Charlot¬ 
te’s  most  beautiful  residential  areas.  The 
hills  on  the  courses,  especially  the  last 
two  miles  of  gradual  upgrade  of  the 
Marathon,  are  becoming  legendary  tests 
of  endurance  and  determination. 

The  date  for  the  sixth  annual  Charlotte 
Observer  Marathon  has  been  set  for 
Saturday,  January  8,  1983. 


Super  Bowl 

(Continued  from  page  23) 

NFL  said  that  there  was  a  limited  number 
of  cars  available  to  press  people  who 
asked  for  them. 

There  was  the  big  party  in  the  Henry 
Ford  Museum  on  Wednesday  that  in¬ 
cluded  a  run  on  bar,  show  from  a  group 
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called  UP  With  People,  Inc.,  and  a  series 
of  buffet  tables.  In  fact,  there  were  parties 
everywhere.  Sponsored  by  the  NFL 
Player’s  Association,  by  NFL  Commis¬ 
sioner  Pete  Rozelle  and  by  CBS. 

There  also  was  a  pre-game  brunch  that 
included  an  endless  supply  of  freshly 
squeezed  juice,  things  like  ham  mousse,  a 
table  where  they  made  omelettes,  a  bar,  a 
salad,  a  wheelbarrow  full  of  fruit,  and  on 
and  on. 

After  the  game,  the  reporters  dined  on 
roast  beef,  spare  ribs,  more  liquid  re¬ 
freshment,  etc.  At  the  front  of  the  bal¬ 
lroom  of  this  food  fest  was  a  huge  screen 
reproducing  the  entire  CBS  telecast  so  no 
one  would  forget  what  they  were  really 
there  for. 

All  of  the  tickets  were  for  two  and 
many  reporters  brought  wives  and 
friends.  There  were  only  a  handful  of 
women  at  the  games,  despite  the  cam¬ 
paign  to  give  women  journalists  a  chance 
to  interview  jocks  in  the  dressing  rooms. 

Program  reports 

Some  journalists,  aside  from  writing 
about  the  pre-game  buildup,  helped  make 
the  program  a  better  magazine  by  writing 
stories  for  it.  Glowing  football  pieces 
were  written  by  Mickey  Herskowitz  of 
the  Houston  Post,  Joe  Falls  of  the  Detroit 
News  and  Larry  Felser  of  the  Buffalo 
Evening  News. 

The  NFL  sold  that  program  for  $3. 
The  only  place  the  controls  broke  down 
was  on  the  way  to  the  stadium  and  on  the 
way  home.  One  press  bus  got  lost  and 
another  got  caught  up  in  traffic.  On  the 
way  back,  some  of  the  buses  turned  out  to 
have  doors  that  didn’t  close  all  the  way. 

At  the  game,  reporters  found  Super 
Bowl  clip  boards  on  their  seats  along  with 
a  nice  tote  bag,  plus  a  box  lunch  of  juice, 
roast  beef,  an  apple,  and  a  nice  brownie. 

All  this  media  attention  was  aimed  at 
making  the  media  maleable. 

And  it  worked.  The  negative  stories 
concerned  the  incredibly  high  unemploy¬ 
ment  in  this  area,  which  seemed  to  give 
substance  to  the  reason  for  holding  the 
Super  Bowl  in  the  Silverdome. 

Hype  on  tv 

The  NFL  and  the  Michigan  Host  Com¬ 
mittee  told  the  world  that  it  would  make 
$60  million  for  the  community,  a  figure 
that  most  people  here  agree  was  pure 
hype.  The  depressed  auto  industry  put 
their  collective  advertising  arms  on  the 
NFL,  reminding  them  how  much  money 
they  have  poured  into  the  sponsoring  of 
games. 

Before  there  even  was  a  Super  Bowl. 
The  public  address  announcer  at  the 
game  played  up  the  philanthropy  of  it  all 
by  telling  the  crowd  of  81 ,000  that  70,000 
had  come  to  participate  in  Super  Bowl 
week. 

Something  that  most  of  the  crowd 
knew  anyway.  But  the  PA  wasn’t  really 
talking  to  the  fans  in  the  stands,  he  was 
talking  to  the  millions  sitting  in  front  of 


their  television  sets. 

The  PA  also  announced  as  fact  that 
visitors  to  the  area  had  spent  $60  million. 
Anyone  who  was  there  for  more  than  two 
days  knew  that  was  way  off.  But  those  in 
television  land  weren’t  giving  time  to 
naysayers. 

And  yet,  in  spite  of  it  all,  the  Super 
Bowl  remains  an  incredible  extravagan¬ 
za.  Something  that  is  actually  better  to 
see  live  than  on  a  small  screen. 

At  this  point,  one  must  quote  Mike 
Downey,  columnist  from  the  Detroit  Free 
Press,  who  analyzed  the  media  goings  on 
this  way: 

— ^Tourist  revenue  for  the  city  of  De¬ 
troit  has  reached  upward  of  $82  and  is  still 
growing. 

— If  I  hear  the  words  media  hype  one 
more  time.  I’m  going  to  hype  somebody 
right  in  the  chops. 

— I  just  bought  one  of  those  Say  Nice 
Things  About  Detroit  T-Shirts.  It  was 
made  in  Cleveland. 

— I  wish  the  media  would  stop  writing 
about  the  media. 

And  so  they  did. 

‘Hot  Dear  offered 
by  Dallas  T  H 

Beginning  December  I,  the  Dallas 
Times  Herald  and  7-Eleven  convenience 
stores  teamed  up  for  an  innovative  coffee 
and  newspaper  promotion  titled,  “The 
Hot  Deal.’’ 

On  weekdays  during  December  and 
January,  7-Eleven  customers  are  offered 
a  6  oz.  cup  of  coffee  and  a  Dallas  Times 
Herald  for  only  39^,  a  savings  of  16^.  An 
extra  incentive  for  sales  clerks  to  push 
“The  Hot  Deal”  is  the  mystery  shopper. 
If  a  sales  clerk  tries  to  sell  the  mystery 
shopper  on  “The  Hot  Deal,”  they  receive 
a  $20  bill. 

“The  Hot  Deal”  is  being  promoted  in 
all  7-Eleven  stores  via  window  banners, 
rack  header  cards,  and  in-store  cards  and 
buttons. 


SYNDICATE  SALES 

Newspaper  Syndication 
Television  Syndication 
Licensing  Development 

We  are  successful,  respected  and  well 
known  in  all  these  areas.  If  you  can  effec¬ 
tively  deal,  produce,  innovate  and  manage 
in  these  fields,  we  want  to  hear  from  you. 

You  must  be  achievement  oriented  and 
willing  to  work.  Attitude  and  motivation 
essential.  Three  years  experience  in  one  of 
the  three  areas  mentioned  absolutely  nec¬ 
essary. 

Equal  Opportunity  Employer. 

Send  confidential  resume,  salaiy  history  end 
roleronco  to  box  3754,  Editor  &  Publisiier. 
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Overtime  pay  for  reporters  at  stake 

Wage  and  Hour  Division 
sues  Concord  Monitor 


By  Joseph  Laura 

A  law  suit  involving  a  New  England 
daily  and  the  U.S.  Labor  Department 
could  open  a  pandora's  box  in  newspaper 
employee  relations,  at  least  according  to 
the  publisher  of  the  Concord  (N.H.) 
Monitor. 

The  Monitor  is  being  sued  by  the  labor 
department's  Wage  and  Hour  Divi¬ 
sion  which  claims  the  21,000-circulation 
daily  owes  overtime  pay  to  54  present  and 
former  employees,  primarily  in  the  edito¬ 
rial  department.  The  newspaper  is  chal¬ 
lenging  the  division's  claim  on  two 
fronts — the  specific  charge  and  the 
methodology  used  to  formulate  the 
charge. 

“We  deny  we  owe  anybody  any  over¬ 
time.  We  object  not  only  to  the  charge  but 
the  methodology  used,”  said  publisher 
George  W.  Wilson. 

The  division  claims  the  newspaper 
owes  $45,000  in  overtime  for  the  period 
from  February  1978  to  January  1980,  and 
it  is  also  suing  for  an  additional  $45,000  in 
damages.  The  division  claims  the  54  indi¬ 
viduals  are  due  amounts  ranging  from 
$16.50  to  $2,387. 

The  case  will  be  argued  in  U.S.  District 
Court  in  Concord  this  fall. 

Wilson  believes  the  claims  were  not 
filed  by  the  employees  but  by  the  division 
after  it  conducted  an  audit  of  the  news¬ 
paper's  books  last  year.  Albert  Ross, 
New  England  Regional  Solicitor  for  the 
department,  would  neither  confirm  nor 
deny  Wilson's  assertions. 

The  publisher  said  the  Monitor  paid 
$31,000  in  overtime  during  the  specified 
period,  and  that  $15,000  of  it  was  paid  to 
employees  named  in  the  suit.  Beyond  the 
specific  charges,  Wilson  believes  the  di¬ 
vision's  charges  and  methodology  pre¬ 
sent  much  larger  implications  for  the  in¬ 
dustry. 

“One  of  our  arguments  is  that  each 
person  filled  out  their  own  time  slips  and 
they  put  in  overtime.  Now,  if  these  peo¬ 
ple  did  not  put  in  the  overtime  then,  how 
do  we  know  what  hours  were  worked 
then,”  Wilson  said. 

But  more  importantly,  Wilson  said,  the 
case  should  answer  the  broader  questions 
of  whether  editors,  reporters  and  photo¬ 
graphers  are  professionals.  He  believes 
these  employees  are  exempt  under  the 
Fair  Labor  Standards  Act  because  they 
are  professionals,  but,  he  said,  the  divi¬ 
sion  uses  administrative  interpretations 
handed  down  in  1%3  that  say  these  em¬ 
ployees  are  not  professionals. 

“We're  asking  the  judge  whether  edi¬ 


tors,  reporters  and  photographers  are 
professionals.  We  think  they  are  and 
that's  the  relationship  we  have  with  them, 
but  this  question  has  never  been  adjudi¬ 
cated,”  Wilson  said.  Only  editorial  wri¬ 
ters  and  columnists  are  considered  pro¬ 
fessionals  under  the  Labor  Department 
guidelines. 

“We  believe  they  (editors,  reporters 
and  photographers)  have  discretionary 
authority  and  we  believe  we  rely  on  their 
integrity,  their  judgment  and  their  profes¬ 
sionalism  every  day — whether  in  report¬ 
ing  or  filling  out  their  time  cards.  If  they 
are  (professionals)  the  Wage  and  Hour's 
point  is  moot,”  Wilson  asserted.  “I  don't 
want  to  say  that  newspaper  employees 
are  more  professional  now  than  they  were 
twenty  or  thirty  years  ago,”  he  added, 
“but  most  of  the  people  we  hire  now  have 
advanced  degrees  and  I  don't  think 
there's  any  questions  that  these  people 
believe  they're  professionals.” 

Wilson  said  another  interesting  facet  of 
the  case ,  at  least  for  a  paper  the  size  of  the 
Monitor,  is  the  question  of  career  ex¬ 
pectations  versus  normal  daily  work  re¬ 
quirements.  “At  least  for  a  paper  like 

Election  polls 
affect  on  voting 
studied  by  paper 

The  publication  of  voter  preference 
poll  results  by  newspapers  does  not  influ¬ 
ence  many  people  to  not  vote,  according 
to  a  survey  conducted  by  Gannett 
Rochester  Newspapers. 

Most  people  who  do  not  vote  choose 
that  alternative  because  they  don't  have 
the  time,  are  not  interested  in  the  election 
or  because  they  consider  all  the  candi¬ 
dates  alike,  the  survey  showed. 

Publisher  George  Dastyck  said  one  of 
his  reasons  for  commissioning  the  survey 
was  to  determine  if  the  publication  of  vo¬ 
ter  preference  polls  before  an  election  in¬ 
fluenced  the  voter  turnout  in  a  negative 
way. 

During  and  after  last  fall's  election,  loc¬ 
al  political  leaders  had  criticized  the 
Rochester  (N.Y.)  Times-Union  and 
Democrat  for  pre-election  stories  that  re¬ 
ported  the  results  of  voter  preference 
polls  taken  by  Gordon  S.  Black  Associ¬ 
ates  Inc.,  a  marketing  research  firm. 

“No  time”  was  the  reason  most  fre¬ 
quently  volunteered  by  29%  of  244  non¬ 
voters  interviewed  during  the  survey. 
The  survey  was  conducted  by  Richard 


ours,  there  seems  to  be  a  question  when 
the  individual  stops  working  for  us  and 
begins  working  for  himself.  Many  young 
reporters  will  rework  and  rewrite  a  story 
for,  say,  the  third  time.  Is  he  doing  it  for 
the  paper  or  for  himself?  It's  an  interest¬ 
ing  point.” 

The  labor  department,  Wilson  be¬ 
lieves,  “has  hit  a  vein  here  that  hasn't 
been  mined  before  (in  newspapers).  I 
don't  know  whether  they're  really  going 
after  the  papers  on  this  but  there  seems  to 
be  a  pattern,  at  least  in  New  England.” 

Middlesex  News  of  Framingham, 
Mass. ,  recently  agreed  to  a  $83,662  settle¬ 
ment  of  back  overtime  to  newsroom  em¬ 
ployees  with  the  labor  department  and 
Wilson  said  he  believes  there  are  “a  few 
other  papers  in  New  England”  currently 
being  audited  by  the  department. 

Ross  said  he  has  “no  knowledge”  of 
these  alleged  audits  but  added  that  he 
could  not  comment  on  any  department 
actions. 

Consolidated  plans 
$75  million  upgrade 

The  board  of  directors  of  Consolidated- 
Bathurst  authorized  January  28, 1982,  the 
corporation  to  proceed  with  and  settle  the 
leasing  arrangements  initiated  in  Decem¬ 
ber  of  last  year  with  Lloyds  Leasing  Li¬ 
mited  of  London,  England,  for  the  financ¬ 
ing  of  up  to  $75  million  of  manufacturing 
equipment  at  its  Bridgewater  division 
newsprint  mill  in  England. 


Niemi,  chairman  of  the  political  science 
department  at  the  University  of 
Rochester. 

“Not  interested”  was  the  reason  16% 
said  they  did  not  vote  and  8%  said  they 
were  sick  on  election  day. 

One  question  asked  if  the  interviewee 
(non-voter)  did  not  vote  because  of  pub¬ 
lished  polls  showing  a  candidate  he  or  she 
liked  to  be  “far  behind.”  Of  the  244  inter¬ 
viewees,  4%  said  this  was  a  “very  impor¬ 
tant  reason”  for  their  not  voting  and  5% 
said  it  was  a  “somewhat  important 
reason”  for  not  voting.  The  remaining 
91%  said  it  was  a  “not  very  important” 
reason  for  not  voting. 

Another  question  asked  if  the  inter¬ 
viewee  did  not  vote  because  the  polls 
showed  a  candidate  he  or  she  favored  to 
be  “far  ahead.” 

Of  the  244  interviewees,  4%  said  that 
this  was  a  “very  important  reason”  for 
not  voting  and  9%  said  it  was  a  “some¬ 
what  important  reason.”  The  other  87% 
said  it  was  “not  a  very  important  reason” 
for  not  voting. 

The  results  of  the  survey  do  not  show 
whether  the  publication  of  poll  results  be¬ 
fore  the  election  influenced  those  people 
who  did  vote.  Similarly,  the  survey  did 
not  measure  what  influence  polls  had  on 
the  campaigns  themselves — the  ability  to 
raise  money  and  to  build  enthusiasm 
among  party  workers. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 

BUSINESS 

MEDICAL 

SMALL  BUSINESS  COLUMN— Popular  and 
practical  feature  for  your  local  business  com¬ 
munity.  Provides  expert  advice  for  the  self- 
employed.  Featured  in  Newsday,  Philadelphia 
Bulletin.  Houston  Chronicle  and  100  fine 
newspapers.  Free  samples.  M  Stevens,  15 

"HEALTHY  AND  WISE’*— A  plain-talking 
weekly  column  about  illness,  health,  medical 
science  and  medical  politics.  4th  year.  Sam¬ 
ples.  M  Ringel.  MD.  933  Newbury,  Ripon  Wl 
54971. 

Breckenridge  Rd,  Chappaqua  NY  10514. 

MONEY 

CARTOONS 

EDITORIAL  CARTCXJNS  and  comment.  Church 
directory  illustrations,  horoscope,  movie  re¬ 
views,  crossword  puzzles,  humorous  cartoons, 
other  quality  features  for  the  weekly  editor 
(offset).  Mark  Morgan,  Inc,  PO  Box  995,  New- 
nan  GA  30264;  (404)  253-5355. 

"FREE  GROCERIES."  Readers  of  this  weekly 
column  can  get  free  groceries  and  other  house¬ 
hold  Items  through  couponing  and  refunding 
tips  and  current  offer  listings.  Written  by 
nationally  known  "Coupon  Queen-Cheryl 
Peart".  Free  samples  and  rates.  Peart  Publica¬ 
tions,  Dept  NCEP,  25-D  West  Fifth  St,  London 
OH  43140. 

COMPUTERS 

LATCH  ONTO  the  technology  with  a  500  word 
weekly  column  on  small  computer  software! 

"MORE  FOR  YOUR  MONEY  "-A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  Mike  LeFan.  1802  S 
13th,  Temple  TX  76501. 

The  next  step  beyond  book  and  record  reviews, 
this  discusses  what's  now  available  in  busi¬ 

MOVIE  REVIEWS 

ness,  home,  and  game  programs.  Interests 
owners  and  non-owners.  Written  by  contribut¬ 
ing  editor  to  Creative  Computing  and  (>}mputer 
retailing.  Write:  D  Archibald.  1817  Third  Av,  N 
Mineapolis  MN  55405. 

GENERAL 

MOVIE  REVIEWS  and  interviews  with  celebri¬ 
ties  and  national  political  figures.  Photographs 
included.  Great  for  weekly  newspapers, 
weekend  section  or  entertainment  pages. 
Issued  weekly.  In  our  9th  year.  International 
Photo  Nevus,  Box  2405,  West  Palm  Beach  FL 
33402;  (305)  793-3424. 

CHILDREN  learn  about  nature  through  "Uncle 
Walt's  Animal  Farm"  column  (illustrated).  Free 
samples.  Cinderella  Adventures,  PO  Box  2216. 
Clearbrook  BC  Canada  V2T  3X8. 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Camera  ready.  Star  photos.  Our  8th  year.  Cine- 
man  Syndicate.  7  Charles  Court.  Middletown 
NY  10940;  (914)  692-4572. 

FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 

local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 

NEWSPAPER  PROMOTION 

answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley,  The  Journal.  Box 
278,  Bruce  MS  38915. 

ALWAYS  PROMOTING  someone  else?  It's  ab¬ 
out  time  you  did  something  for  yourself  and 
your  newspaper!  Our  weekly  promotion  strip. 

HUMOR 

^UR  NEWSPAPER." does itfor you.  Sunday 
color  or  black  and  white.  JOURNAL  PRESS 

TWICE  the  senrice!  R-Gabs  &  Dickson  unite. 
100  features.  DBI,  17700  Western  69e,  Gar¬ 

SYNDICATE,  250  Park  Av,  New  York  NY 
10017;  (212)  873-5849. 

dena  CA  90248. 

PUZZLES 

UFESTYLES 

PUZZLES-COMIC  STRIPS-AND  SPECIAL  FEA¬ 

READERS  LOVE  US!  A  low  cost  column  featur¬ 
ing  custom  home  designs  in  a  complete,  simple 
and  adaptable  format.  For  further  information 
contact:  Landmark  Designs.  PO  Box  2832, 
Eugene  OR  97402;  (503)  345-3429. 

TURES.  Wide  selection  to  choose  from.  Write: 
Dickson-Bennett,  PO  Box  265.  St  Joseph  MO 
64502  or  phone  (816)  279-9315  or  (213) 
515-5047. 

REAL  ESTATE 

nVkUfwAL 

DIFFERENT  STROKES  for  DIFFERENT 
FOLKS!  by  a  recovered  stroke  victim.  165  col¬ 
umns.  some  camera  ready  in  3  ring  border, 
others  types.  3  times  weekly,  $0.47  column. 
Klein,  Box  88.  Palm  Desert  (JA  92261. 

HOUSE  CALLS— MIAMI  HERALD.  DALLAS 
NEWS.  Buffalo,  Rochester.  San  Antonio.  Yaki¬ 
ma.  Pontiac  etc.  7th  year.  National  award  says, 
"concise,  entertaining,  solid  writing  skills, 
wealth  of  real  estate  knowledge."  240  Heming¬ 
way,  Rochester  NY  14620;  (716)  271-6230. 

MEMO  TO:  All  Feature  Writers  and  Artists 
FROM:  E&P  Classified  Dept. 

RE:  JOINING  THE  SYNDICATE 

If  you’re  involved  in  selling  a  column,  cartoon,  comic  strip  or  other 
feature  material  to  weekly  or  daily  newspapers,  that's  strictly  syndi¬ 
cate  business.  That’s  why  we  think  it  would  be  wise  for  you  to  be 
represented  in  the  pages  of  E&P  Classifieds. 

Your  Features  Available  ad  could  help  you  reach  a  large  percen¬ 
tage  of  America's  editors  and  publishers.  And,  you  can  save  with 
our  low  contract  rates.  Use  the  order  blank  in  this  issue  or  call  us 
for  more  information. 

E&P  CLASSIFIEDS— THE  COMMUNICATORS 
(212)  752-7050 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


CIRCULATOR-PROMOTER-BROKER 
Three  year  old  corporatior.  2-plus  years  pre¬ 
sent  location,  $23,000  carry  forward  loss 
1980.  Needs  income  producer.  $1000.  Gives 
you  50%.  An  off  ice-a  phone  and  a  partner.  Call 
or  write  Joe  Whitty.  The  Newspaper  Agency, 
Inc,  35  W  Mam  St.  Suite  5.  Smithtown  NY 
11787;  (516)  979-7805. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX.  partnership, 
loan,  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel, 
Box  88.  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133.  Shawnee  Mission  KS  66207. 


NEWSPAPER  BROKERS 


Appraisals,  Mergers.  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
Box  109.  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


ALAN  G  LEWIS.  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  oublications. 
Ridge  Rd,  Hardwick  MA  01037;  (413)  477- 
6009. 


BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional.  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  d^ime;  (813)  446-0871 
nights:  or  write  Box  3364.  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 


Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86.  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO.  INC 
1311  KSt,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 


MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates.  Inc 
11  Mam  St.  Southboro  MA  01772 
(617)  481-8562 


KREHBIEL-BOLITHO,  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office" 
PO  Box  88.  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO,  "Kansas  City  Office." 
PO  Box  7133.  Shawnee  Mission  KS 
66207.  Office  (913)  381-8280 


MEL  HODELL.  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


*Sell  or  Buy  a  Weekly  Newspaper. 

•Over  20  listings  nationwide. 
•Inquires  and  details  confidential. 

BUSINESS  BROKER  ASSOCIATES 

(615)  756-7635  (24  hours) 


SYD  S  GOULD  ASSOCIATES,  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES.  SERVICE.  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


WE  HAVE  QUALIFIED  BUYERS  for  dailies  and 
large  weeklies.  Information  strictly  confiden¬ 
tial. 

DIXIE  NEWSPAPERS.  INC 
PO  Box  490,  Gadsden  AL  35902 
(205)  546-3356 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


Going  to  Sell 
Your  Newspaper  in  '82? 

Contact  the  Midwest  brokers! 

ROY  HOLDING  AND  ASS(XIATES 
Box  212.  Galva  IL  61434 
Phone  (309)  932-2270  or  879-2412 
Midwest  newspapers-Our  only  business 
‘Sales  •Appraisals 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Or,  Savannah  GA  31411;  (912) 
352-8931.  day  or  night. 


NEWSPAPER  CONSULTANTS 


IMPROVE  YOUR  management  skills,  revenues, 
employee  productivity  and  control  expenses. 
33  years  experierKe  with  Park,  Thomson,  (^ 
pley.  Horvitz. 

Contact:  ROBERT  J  ROSSI 
Management  Consultant  for  Newspapers 
227B.  RRl,  Brookneal  VA;  (804)  376-3021 


JAMES  M  ADKINS.  Sr,  44  years  m  newspaper- 
all  consultant  services  and  special  advertising 
and  advertising  promotions.  (3()3)  841-4C^7, 
8102  Wmdwood  Way.  Parker  CO  80134. 


NEWSPAPERS  FOR  SALE 


CALIFORNIA  WEEKLY  Publisher  must  retire. 
Good  terms  for  experierKe  and  $45K  down. 
Paper  adjudicated  10  years.  10.000  plus  cir¬ 
culation.  Write  now!  ^x  1944,  Carlsbad  CA 
92008 


DAILY  NEWSPAPER  in  Zone  5.  Will  exceed  4 
million  gross  sales.  Excellent  market  with  grow¬ 
ing  subscription  and  advertising.  Serious  in¬ 
quiries  only.  Reply  to  Box  3747,  Editor  &  Pub¬ 
lisher. 


WESTERN  MONTANA  WEEKLY,  skiing,  lakes, 
mountains,  prize  winner.  $135,000  gross,  for 
$160,000. 

WESTERN  MONTANA  WEEKLY,  skiing,  water, 
excellent  value.  $345,000  gross,  for 
$220,000. 

WESTERN  OREGON  WEEKLY,  good  situation 
and  place  to  live.  $137,000  gross,  for 
$130,000. 

WESTERN  WASHINGTON  WEEKLY,  unique 
market,  excellent  potential.  $90.000 gross,  for 
$125,000. 

CENTRAL  WASHINGTON  WEEKLIES  (2), 
county  exclusive,  good  cash  flow.  $80,000 
gross,  for  $115,000. 

SOUTHERN  ALASKA  WEEKLY,  exclusive, 
above  average  equipment,  building.  $150,000 
gross,  for  $130.0(X). 

JOHN  N  JEPSON.  BROKER 
(406)  266-4223 
PO  Box  B.  Townsend  MT  59644 


NEW  MEXICO  county  seat  twin  weekly.  Plant. 

Assets  sale  with  $150.CXX)  down. 
MONTANA  county  seat  weekly  shopper/print- 
ing  IW  times  gross  plus  value  of  assets. 

2  OREGON  weeklies  shoppers:  printing. 
Growth  potential.  Hustling  publisher. 
Reasonable. 

NEVADA  2nd  paper  county  seat  needs  turn¬ 
around.  Small  down,  assume  debts. 

Bob  Houk,  Berman  Associates 
4130  N  Marshall  Way.  Scottsdale  A2  85251. 


NEW  JERSEY  WEEKLY,  otfKial  paper  for  ten 
localities  m  fast  growing  area.  A  "Blue  Ribbon" 
weekly  grossing  more  than  300  thousand.  A 
tum-kmr  property. 

county  SEAT  WEEKLY  and  job  shop  historic 
Maryland.  Gross  plus  ten  percent.  Building  can 
be  bought  or  leased. 

Confidential  information  to  persons  willing  to 
establish  financial  responsibility.  Edwin  0 
Meyer,  Broker.  Suite  101-E,  300  West  Frank¬ 
lin  St.  Richmond  VA  23220;  (804)  643-7816. 

NEW  York  City  established  weekly  publisher 
retiring.  Editor  will  buy  part.  Share  available  for 
space  salesperson.  Excellent  opportunity. 
$35M-payout.  Box  3773.  Editor  &  Publisher. 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification _ 

Authorized  Signature- 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad - Weeks _ Till  Forbidden. 

Please  indicate  exact  ciassification  in  which  ad  is  to  appear. 
Mall  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 

ESTABLISHED  FREE  DISTRIBUTION  WEEK¬ 
LY  tv  shopper  with  all  contract  advertisers, 
strong  net  earnings,  and  solid  distribution  net¬ 
work.  Protected  franchise  territory  with  pre¬ 
approved  co-op  file.  $1  lOK  includes  complete 
training  in  New  York  for  two  people.  Excellent 
high-profit  opportunity  in  clean,  southern  Cali¬ 
fornia  area.  1981  net,  $68K!  Box  3821,  Editor 
&  Publisher. 


FIRE  ISLAND.  NEW  YORK  summer  weekly 
newspaper.  Summer  population  50,000.  5 
years  old.  Best  offer.  (212)  858-5373. 


3  WEEKLY  network  in  Nova  Scotia  with  excel¬ 
lent  growth  potential.  Enhanced  by  offshore  oil 
development.  Excellent  terms,  minimum 
down.  Contact  D  Smith,  Smith  &  Samson,  PO 
Box  849,  Port  Hawkesbury  NS  BOE  2VO. 


NEWSPAPERS  WANTED 


COUPLE  with  rounded  metro  daily  experience 
eager  to  buy  a  country  weekly  in  Zone  1  or  2. 
Will  pay  up  to  $150,(X)0.  Replies  will  be  kept 
confidential.  Box  3791,  Editor  &  Publisher. 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


PERSONALS 


We  announce  with  sorrow  the  passing  of  Tom 
Youngblood,  our  friend  and  sales  representa¬ 
tive.  May  his  soul  rest  in  peace. 

TELERAM  COMMUNICATIONS  CORP. 


PUBUCATIONS  WANTED 


WIDELY-RESPECTED  publisher  is  interested 
in  acquiring  profitable  non-newspaper  publica¬ 
tions  (newspaper  format)  with  gross  or  potential 
in  excess  of  {500,000.  Flexible  arrangements 
to  meet  your  needs  including  you  remaining 
with  the  publication.  Please  send  information 
to  Box  3671,  Editor  &  Publisher.  All  replies 
kept  strictly  confidential. 


SHOPPING  GUIDES 


ARE  WHOLE  CATEGORIES  OF 
ADVERTISERS  MISSING  IN 
YOUR  AD  PAGES? 

Food  stories?  Realtors?  Auto  dealers?  Well 
thought-out  strategy  can  break  the  log-jam. 
Proven  ways  to  break  the  iceberg  of  resistance. 
You  increase  profit  and  equity  fast.  Send  a  copy 
of  your  shopper  and  tell  me  wur  problem.  Estil 
Cradick,  950  Parkwood  Dr.  Dunedin  FL  33528 
or  phone  (813)  733-1678. 


INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 


Publishers  -  Advertisers 
Are  you  in  need  of  a  saturation  delivery  system 
for  your  publication,  product,  or  clients?  Town 
&  Country  Advertising  Distributors  can  provide 
such  a  service,  or  develop  a  company  of  your 
own  to  do  the  same.  Town  &  Country  has  over 
30  years  experience  in  owning  and  managing 
successful  total  market  coverage  distribution 
systems.  Be  competitive  in  your  market  area 
with  a  economical  TMC  system.  For  informa¬ 
tion  write: 

Robert  Williams 

Town  &  Country  Advertising  Distributors 
128  Sayton  Rd 
Fox  Lake  IL  60020 


SINCE  1971  we  have  written  over  500,000 
new  home  delivery  customers  for  major  daily 
newspapers  in  the  United  States  and  Canada. 
We  are  presently  successful  in  4  major  mar¬ 
kets.  If  you  are  planning  crew  or  telephone 
sales  we  can  help.  Our  references  are  available. 
Contact  Mark  Hanssel,  (716)  835-5865.  All 
Zones. 


COMMUNICATIONS  SERVICES 


COMMUNICATIONS  CONSULTING 
Telephone  and  data  systems  professional.  Spe¬ 
cializing  in  analysis,  design,  acquisition  and 
installation  of  telecommunications  systems  for 
the  newspaper  industry.  Information  upon  re¬ 
quest.  DATACOMM,  Box  380455,  Miami  FL 
33138. 


EDITORIAL  SERVICES 


NEED  INTERVIEWS  or  information  from 
Washington?  Got  you  covered!  We'll  do  your 
legwork  for  committee  or  agency  hearings,  in¬ 
terviews,  press  conferences,  demonstrations, 
briefinK.  Tell  us  what  you  need  from  whom. 
Berns  Bureau,  Box  23067,  Washington  DC 
20024;  (202)  484-1840. 


YOUR  STAFF  can  turn  our  cleaner,  tighter, 
brighter  copy.  Experienced  coach  works  by 
mail.  Low  rates.  Send  paper  for  free  analysis. 
Box  3781,  Editor  &  Publisher 


ENGINEERING  A 
INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engineering 
modifications,  rebuilding  ai^  removal.  Single 
width  to  4  plate  wide.  Bramble  Professional 
Press  Engineering,  Rt  2.  Box  2285.  McAllen 
TX  78501.  (512)  682-7011. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  2,  1982 


LINE  ADS 

1  week  — $4.50  per  line. 

2  weeks — $4.00  per  line,  per  issue 

3  weeks — $3  40  per  line,  per  issue 

4  weeks— $2  80  per  line,  per  issue. 


POSITIONS  WANTED 

1  week  — $3.00  per  line. 

2  weeks — $2.50  per  line,  per  issue. 

3  weeks — $2.25  per  line,  per  issue. 

4  weeks — $2  00  per  line,  per  issue. 


Add  $4.50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Avaiiable  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$85  per  column  inch;  2  times-$75  per  column  inch;  3  times-$70 
per  column  inch;  4  times-$65  per  column  inch. 

Contract  rates  available  on  request. 

DEADLINEiEvery  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 
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INDUSTRY  SERVICES 


INK  RECOVERY 


WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  10  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Service  (203) 
443-5890. 


MARKETING  A 
READERSHIP  RESEARCH 


INCREASE  LINAGE  REVENUE! 
Newspaper  Research  at  Cost  Effective  Prices. 
PLUS  the  marketing  tools  needed  to  stimulate 
your  salesforce.  Rewences  and  brochure  upon 
request. 

CONSUMER  DATA.  319  Clematis,  West  Palm 
Beach  EL  33401.  Call  collect.  (305)  655- 
0926. 


MARKETING  SERVICES 


INCREASE  YOUR  SUBSCRIBER  share  of  mar¬ 
ket  with  Mediamax.  Cost  effective  telephone 
and  crew  sales  programs.  National  references 
upon  request.  Cion  White  (716)  631-8220. 


TYPESETTING  SERVICES 


FAST,  ACCURATE  typesetting  on  our  AM  3510 
Comp  Set.  Call  tor  low  quotes.  Copyset,  Box 
194,  South  Pans  ME  04281;  (207)  743- 
6843. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


FOR  SALE — Pakorol  film  processor.  Model  24- 
1  with  Pako  water  chiller.  Good  condition. 
$3000.  Can  be  seen  running  daily  in  our  plant 
during  month  of  February.  Contact  Johnny 
Camp,  Athen  Review.  Athens  TX.  Phone  (214) 
675-5626. 


EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 


IF  YOU’VE  WANTED  to  get  into  computerized 
bookkeeping,  here's  the  way  to  do  it  easily  and 
inexpensively.  We  have  an  accounts  receivable 
program  designed  for  small  to  medium  news¬ 
paper  or  shopper  operations  which  runs  on 
Radio  Shack  Model  II  microcomputer.  It  has 
nine  posting  categories,  including:  display, 
classified  display,  regular  classified,  legal. Job 
printing,  web  printing,  other  and  receipb.  the 
program  is  very  "user  friendly."  You  don’t  need 
a  degree  in  computer  science  to  operate  it.  It 
calculates  service  charges  and  prepares  ite¬ 
mized  statemer.ts  for  end  of  month  billing,  in¬ 
cluding  individual  statements  needed  for  coop 
reimbursement.  The  program  generates  over 
35  information-packed  reports,  and  overall,  is 
an  extremely  valuable  business  tool.  For  a 
brochure  describing  the  program  in  detail, 
write:  The  Chiefland  Citizen.  Drawer  980, 
Chiefland  FL  32626,  or  call  Walter  H  Wilson  at 
(904)  493-4796, 


COMPUTERS 


COPY  CONTROL  III  stand-alone  computer  ter¬ 
minal  for  text  entry,  edit,  disk  storage  and 
phone  communications  to  your  computer;  with 
word  processing.  Terminal  Systems  Corpora¬ 
tion.  Ml  (^umbia  Cr.  Merrimack  NH  03054; 
(603)  424-5033. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler  Hammer,  stackers 
Baldwin  Count-O-Veyors  104A’s 
NORTHEAST  STCjRAGE  &  INDUSTRIES 
(213)  257-7557 


FERAG  COUNTER  STACKER 
Box  3822 
Editor  &  Publisher 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668. 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 


SQUeeze  Lenses,  new  and  trade  ms.  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


CIRCULATION  SUPPUES 


100  CASPER  K-76  racks.  Used  but  in  good 
condition.  No  mechanism.  $50  each.  Gus 
Gusewich,  (305)  350-2080. 


COMPUTER  SOFTWARE 


ACCOUNTS  RECEIVABLE  SOFTWARE 
Designed  Iw  a  publisher  for  the  Radio  Shack 
computer.  I^ints  journals,  bills,  aging  and  tear- 
sheet  reports.  Handles  interest  charges,  calcu¬ 
lates  rates  and  allows  month-end  volume  dis¬ 
counts.  Retains  6-month  detail  for  1000  cus¬ 
tomers.  Both  software  and  hardware  for  under 
$13,000.  Call  or  write  for  sample  reports.  Pub¬ 
lisher,  Control  Systems,  Steve  Kuckuk,  (715) 
526-6188,  PO  Box 476,  Shawano  Wl.  54166. 


CUSTOMIZED  BUSINESS  SYSTEMS 
Looking  for  sophisticated  business  and  circula¬ 
tion  systems  tailored  lor  your  newspaper?  CDS. 
Inc  offers  proven  systems  in  circulation, 
accounts  receivable,  payable,  payroll,  and 
general  ledger.  We  have  installed  and  modified 
systems  for  newspapers  with  circulations 
varying  from  10,000  to  300,000,  Call  collect 
for  more  information  (913)  381-1 109,  or  write 
CDS,  Inc,  c/o  Sun  Publications.  Interstate  435 
at  Metcalf  Av.  Overland  Park  KS  66212. 


NEWSPAPER  COMMERCIAL 
PRINTING  OFFICE  SUPPLY 
ACCOUNTS  RECEIVABLE  system  developed 
by  a  multi-faceted  publisher  to  handle  all  types 
of  receivables  from  invoicing  to  statement  gen¬ 
eration.  Fully  capable  with  our  general  ledger, 
payroll  and  accounts  payable  programs.  Sales 
analysis,  aging  and  service.  Charge  calcula¬ 
tions  are  alT supported.  Requires  Radio  Shack 
Model  II.  Programs  can  be  modified  to  meet 
your  needs  and  size  requirements.  For  further 
information  contact  Richard  Tidwell.  Critten¬ 
den  Publishing  Co.  PO  Box  459,  W  Memphis 
AR  72301;  (Ml)  735-1010. 


IDAB  440  Counter  Stacker  with  programming  | 
unit,  in  excellent  condition.  Available  im¬ 
mediately.  Reply  to  Graphic  Management  ! 
Associates,  (617)  481-8562. 

!  KANSA  4  station  inserter  in  excellent  condi- 
I  tion.  Rebuilt  and  guaranteed.  Available  im- 
'  mediately.  Reply  to  Graphic  Management 
I  Associates,  (617)  481-8562. 


KANSA  INSERTER  MODEL  301 
with  main  and  2  stations 
Box  3823,  Editor  &  Publisher 

I  MULLER  AND  MARTINI  Model  227E.  2  into  1 
inserter  for  sale.  Excellent  condition.  New  cost 
$47,500,  your  cost  $29,950.  For  information 
call  Obie  Lee  (713)  526-2693. 


SHERIDAN  48P  inserter  with  complete 
conveyor  connection  and  spare  parts. 
Sheridan  24P  inserter  with  handfly  table. 
Folded  edge  first  delivery  system  for  Sheri¬ 
dan  inserter. 

Muller  227  inserter. 

Ferag  H500  Counter  Stacker. 

Sta  Hi  257  Counter  Stacker. 

Sta  Hi  251  Counter  Stacker  with  spare  parts. 
Sheridan  5  knife  trimmer. 

Baum  quarter  folder. 

Guilmont  quarter  folder. 

Saxmayer  tying  machine. 

Signode  ML2EE  tying  machine. 

Idab  440  Counter  Stacker 
Cutler  Hammer  spare  parts. 

Kansa  inserter  with  4  stations. 

Kirk  Rudy  equipment,  quarter  folders,  insert¬ 
ers.  labelers. 

All  equipment  in  excellent  condition  and  avail¬ 
able  immediately.  Installation  services  also 
provided.  We  will  purchase  mailroom  equip¬ 
ment  and  complete  newspaper  mailrooms. 

Graphic  Management  Associates,  Inc. 
Newspaper  Mailroom  Systems  Division 
11  Main  St.,  Southboro  MA  01772 
(617)  481-8562 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  540  Frontage  Rd,  Northfield  IL 
60093;  (312)446-7017. 
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EQUIPMENT  &  SUPPLIES 


NEWSPRINT 


NEWSPRINT  FOR  SALE 
Excess  inventory  tonage  in  various  web  sizes 
can  be  shipped  by  rail  or  truck.  Call  (201) 
773-1067  for  further  information. 


PHOTOTYPESETTING 


COMPUGRAPHIC  2961  HS  with  spare  reader. 
$1500;  two  Electro-Set  tape  punches.  $300 
and$80O;  Unisetter  tape  reader,  $1000.  Neal 
Cadieu,  (919)  997-3111. 


COMPSTAR  19rs,  complete  line  of  parts, 
boards,  film  strips,  weight  tapes,  lenses  etc. 
Buy  or  sell.  (201)  744-3014. 


LIKE  NEW  Compugraphic  EditWriter 
7500/wet.  8  fonts.  $12,000 
(415)  349-1244 


TYPESETTING  EQUIPMENT.  Equipment  brok¬ 
ers — 10%  commission.  1000  listings.  Buy 
from  individuals  without  risk.  Bob  Weber, 
(216)  729-2858. 


PLATEMAKING 


FOR  SALE 

2— Masteus  double-plate  cold  li^  ewosure 
units.  15Vi’’x23Vi’’,  model  2435, 115  volts. 
Call  Elmer  Pass  at  (215)  272-2500. 


PRESS  CONVERSIONS 


WEB  WIDTH  REDUCTION 

PRESS  PARTS  *  CONVERSION  LABOR 
Reasonable  delivery  time  *  Expert  Installation 
Over  100  Web  Width  Reductions  (Xxnpleted 
George  R  Hall.  Inc 
(800)  321-3109 


PRESSES 


AVAILABLE  IMMEDIATELY 
EXCELLENT  PRICING 


Baltimore  Sun  Pressroom 

8  units  Hoe  Cok)rmatic-22V4"  Cutoff 
Single  3:2  folder 
3  color  cylinders 
36  units  Hoe  Color  (Xmvertible 
12  color  cylinders 
6  folders-3:2  and  2:1 

Will  divide  components  and  folders  to  meet 
your  needs.  Highly  adaptable  to  offset  conver¬ 
sion. 

For  information  call  or  write 
INLAND  NEWSPAPERS  MACHINERY  CORP. 
105th  and  Santa  Fe  Dr.  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  4-2362 


21  Vi"  CUTOFF  HOE  COLORMATIC,  3  units,  2 
half  decks,  available  now. 

22V4"  Goss  Headliner  unit,  1  color  hump. 
New  ink  oscillating  gear  Gt^  Headliner. 
22V'4’’  cutoff  Hoe  color  convertible  4  units, 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

1  Gregg  imprinter. 

6  unitV15A. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2.  Box  2285,  McAllen  TX  78501 
(512)682-7011 


GOSS  URBANITE  PRESSES 
4  unit  Goss  Urbanite  press.  SN  U-892,  Mfg 
1971. 

6  unit  Goss  Urbanite  press.  SN  U-640.  Mfg 
1968  used  to  print  15,0(X)  daily  newspaper. 

7  unit  Goss  Urbanite  press  with  two  folders. 
SN  U-72S.  reconditioned,  available  for 
immediate  delivery. 

Have  several  (jOss  Urbanite  units  which  can  be 
offered  stacked  or  floor  position,  complete  with 
roll  arms. 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr.  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 


4  UNIT  WEB  PLANT  for  lease  in  south  Florida. 
Now  operating.  Must  have  newsprint  source 
and  capital  to  operate.  Box  3824,  Editor  & 
Publisher. 


EQUIPMENT  &  SUPPLIES 
_ PRESSES _ 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

6  units  2  folders.  1972 

Roll  stands,  motor  drives  and  miscellaneous 
accessories.  We  will  sell  complete  presses  or 
components. 


IPEC,  INC. 


97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


GOSS  COMMUNITY 
ADD-ON  UNIT  (GREASE) 
(415)  873-2640 


GOSS  URBANITE  FOLDERS 

Vi  page  folder.  SN  U-1109.  Mfg  1974,  with 
upper  former,  1979.  100  hp  drive. 

Vi  page  folder.  SN  U-580.  Mfg  1964  with 
100  hp  drive. 

Offered  exclusively  by 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Drive.  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


GOSS  COMMUNITY  1973  units,  oil.  42  ”  roll- 
stand.  $28,000.  Goss  SC  404  folder.  40  HP 
drive,  $36,000.  Rollshafts  and  chucks.  $100.’ 
set.  Custom-built  2-knife  trimmer.  $7500. 
(312)  975-0400. 


GOSS  SC,  7  units,  circumferential.  1978. 
Community.  4  units.  1969. 

Upper  former  for  SC. 

Suburban  1500,  4  units,  1973. 

Urbanite.  3  presses. 

HV  signature.  4  units,  1979. 

HARRIS  V15A,  5  units.  1975. 

V22.  5  units,  remanufactured. 

V25.  8  units.  3  foldecs. 

845,  6  units,  1971. 

1650,  4  units.  1980. 

ONE  offers  the  worlds  most  extensive,  diverse, 
and  far  ranging  inventory  of  offset  web  presses 
available  anywhere.  Your  inquiry  will  confirm 
this  vast  resource. 

ONE  Corp'Atlanta 

(404)  321-3992  Telex  700563 


HARRIS  V-15A,  4  units,  1971. 

Hams  V-15A,  6  units,  1973. 

HamsV-15A,  add-on  units,  1977. 

Hams  845,  6  units,  23  9/16”. 

Hams  V-15A.  8  units.  Upper  former,  1974. 
Cottrell  V-25.  Vk  and  Vi  folder. 

(Soss  Community  add-on  units.  1969-76. 

(jOss  Suburban  add-on  units. 

Goss  folders:  Urbanite.  Suburban,  SU. 

Goss  Urbanite  Vx  folders. 

Goss  4.  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vx",  45  Vi". 

Fincor  motor  and  controls. 

Harris  V-22  5  units. 

Hams  845,  22Vx,  5  units,  1973. 

Hams  V-25  8  units. 

Color  King  8  units  KJ-6.  1977. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


HARRIS  845 

4  units,  RBC2  folder,  Guilmont  Vx  folder,  new 
1975.  Available  immediately.  Can  be  in¬ 
spected  in  Atlanta.  Priced  most  attractively. 
ONE  Corp/Atlanta 

(404)  321-3992  Telex  700563 


LINOTYPE  Newsmaster  offset  newspaper 
press,  5  units  (4  units  are  3/c  units).  45Vi’’ 
(22V’x’’  cut-off)  X  36  web  width,  2  folders.  5 
flying  pasters,  drives  and  all  accessories,  new 
1972,  priced  one-third  of  replacement  cost. 
IPEC,INC 
97  Marquardt  O 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


COLOR  KING  2  unit  web  offset  press,  with  roll 
stands,  folder,  rollers  and  miscellaneous  parts. 
$35,000;  Go^  Community  oil  bath  4  unit  web 
press  with  folder  and  accessories.  $130,000; 
Western  Gear  sheeter,  dateliner,  serial  number 
67-986,  22Vx  ”x36".  $20,000.  (415)  626- 
7020. 
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EQUIPMENT  a  SUPPLIES 
PRESSES _ 


PRESS  EQUIPMENT  FOR  SALE 
Tvm)  6  unit  Goss  UrlMnite  including  pasters, 
silicone  applicators,  ribbon  decks.  Muller  259 
stacker,  ^nt-O-Veyors,  water  systems  etc. 
Alsoall  related  plateroom  equipment  and  spare 
parts.  Call  (201)  773-1067  for  further  in¬ 
formation. 


RECONDITIONED  1973  4  unit  Color  King. 
New  rubber-excellent  condition.  Delivered,  in¬ 
stalled  and  guaranteed,  S130.000. 

InterWeb  Systems,  Inc 
1836  Woodward  St 
Orlando  FL  32803 

Phone:  (305)  896-4330  Telex;  56-7471 
Cable;  INTERWEB 


Vx  UNIT  News  King.  Immediate  de¬ 
livery.  Reference  #1051630.  J  Ridim  Lewis 
Co.  4838  Woodall  St,  Dallas  TX  75247;  (214) 
634-0558. 


3  UNIT  GOSS  Community  with  folder.  4  unit 
Harris  VISA  JF7  folder.  6  unit  Color  King  with 
folder.  Contact  Sid  McDonald,  (214)  934- 
4256. 


5  UNIT  Harris  V22.  RBI  folder 
Vanguard  V-15,  4  and  5  units 
2  units  Community 
4  unit  Harris  V-25,  JF25 
Harris  845,  4  units,  22V4'',4  splicers 
If  you  plan  to  sell  equipment  contact; 

BELL-CAMP  INC 

Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
5  units  Econ-O-Web  press 
Forklifts  with  rotating  clamps 
Hoe  color  convertible  balloons 
Hoe  color  convertible  folders 
Goss  Imperial  folder  Mark  II 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  presvoom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES,  INC. 

(213)  257-7557 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7^.  AMS,  1290 
Central  Av.  Hillside  Nj  07205. 


CUTLER  HAMMER.  Mark  IV  Counter  Stacker  in 
good  condition.  Reply  to  Box  3665,  Editor  & 
Publisher. 


GOSS  COMMUNITY  OIL  BATH, 
with  ^  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


HARRIS  845  printing  unit.  36"  wide  x  22  Vx" 
around.  Good  condition.  Telephone  K  Koessler, 
(716)  876-6410. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


SHERIDAN  48P  inserter  (or  daily  newspaper 
operation.  Must  be  seen  in  operation.  Reply  to 
Eiox  3241,  Editor  &  Publisher. 


WILL  PAY  TOP  CASH  PRICES  for  paper  cut¬ 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines:  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-7301  or  in  Michigan  (313)  547- 
6200. 

M  SELURS  &  ASSOCIATES 
PO  Box  20190 
Ferndale  Ml  48220 


WE  WILL  CONSIDER  all  newspaper  presses. 
Several  presses  for  different  production  needs 
are  required.  Box  3564,  Editor  &  Publisher. 


HELP  WANTED.  .  . 


ACADEMIC 


CALIFORNIA  STATE  UNIVERSITY,  Fresno  has 
three  news-editorial  openings  (two  tenure- 
track,  one  lectureship)  for  Fall,  1982.  Each 
position  involves  teaching  undergraduate 
courses  in  reporting,  editing,  and  related 
courses  in  mass  media.  Earned  doctorate  pre¬ 
ferred  but  applicants  with  Master's  degree  and 
substantial  professional  experience  will  be  con¬ 
sidered.  Send  resume  to  James  8  Tucker, 
Chairman,  Department  of  Journalism,  Califor¬ 
nia  State  University,  Fresno:  Fresno  CA 
93740.  Closing  date;  February  15,  1982. 
Equal  opportunity  employer. 


JOURNALISM  FACULTY  position  open  August 
16,  1982.  Tenure  Track.  Teach  mainly  in 
accredited  news-editorial  sequence.  Other 
courses  as  needed  and  qualified.  Several  years 
recent,  relevant  media  experience.  PhD  or  near 
preferred:  Master’s  required.  Salary  competi¬ 
tive.  Equal  opportunity.  Contact  Swrch  (Com¬ 
mittee.  Journalism  Department,  University  of 
North  Dakota.  Grand  Forks  ND  58202.  Dead¬ 
line  March  1,  1982. 


MASS  COMMUNICATIONS— Opening  for 
faculty  member  to  teach  undergraduate  and 
graduate  courses.  Primary  responsibility  at  the 
graduate  level  includes  teaching  research 
methodology  and  media  analysis.  A  terminal 
degree  is  required.  Applicant  should  have  solid 
record  of  scholarly  accomplishments,  although 
recent  graduate  with  research  potential  will  be 
considered.  A  second  opening,  in  the  area  of 
magazines,  is  anticipated.  Solid  professional 
expertise  is  a  requirement.  Preference  will  be 
given  to  candidates  with  a  terminal  degree. 
Both  positions  are  in  the  tenure  track.  Previous 
record  of  excellence  in  teaching  at  the  universi¬ 
ty  level  is  desirable.  Salary  and  rank  are  omn 
and  competitive.  Apply  by  February  15.  1982 
to  George  T  Crutchfield,  Director,  School  of 
Mass  Communications,  Virginia  (Common¬ 
wealth  University,  Richmond  VA  23284.  VCU 
is  an  affirmative  action/equal  opportunity  em¬ 
ployer. 


ASSISTANT  PROFESSOR  to  teach  Mass  Com¬ 
munication  and  Society  and  Journalism  Skills. 
Rank:  Assistant  Professor.  Responsibilities; 
The  two  primary  concerns  are  teaching  Mass 
(Ximmunication  and  Society  and  Reporting  or 
Editing.  A  typical  semester's  course  load  would 
be  the  required  upper  class  survey  course  in 
Mass  Communication  and  Society  and  one  sec¬ 
tion  of  a  Skills  course.  The  person  would  also  be 
expected  to  conduct  research,  senre  on  school 
committes  etc.  Qualifications;  Dedication  to 
teaching,  demonstrated  excellence  in  teaching 
and  lecturing  or  strong  evidence  of  teaching 
potential.  S^ral  years  of  professional  news¬ 
paper  experience  preferably  recent  PhD  in 
appropriate  area.  Salary  competitive  and  com¬ 
mensurate  with  qualifications.  Starting  date 
July  1  or  August  1.  Application  deadline, 
March  1 .  The  University  of  North  Carolina  is  an 
equal  opportunity/affirmative  action  employer 
and  encourage  applications  from  all  qualified 
persons.  Applicants  should  send  complete  let¬ 
ters,  resumes,  recommendations,  salary  re¬ 
quirements  and  any  supporting  material  to  Dr 
John  B  Adams,  School  of  Journalism,  Howell 
Hall.  No.  021A,  Univeristy  of  North  (Urolina, 
Chapel  Hill  NC  27514. 


ACADEMIC 


TEMPLE  UNIVERSITY 
DEPARTMENT  OF  JOURNALISM 
Tenure-track  faculty  positions  open  Septem¬ 
ber,  1982  in  Boradcast  Journalism  and  Adver¬ 
tising.  PhD  or  equivalent  desired,  professional 
experience  required.  Both  programs  include 
practical  application  of  skills  and  concepts. 
Salary,  rank  commensurate  with  experience. 
Send  applications  with  vita  no  later  than  March 
1,  1982  to:  FB  Farrar,  Search  Committee 
Chairman,  Department  of  Journalism,  Temple 
University,  Philadelphia  PA  19122. 

An  Equal  Opportunity/ 

Affirmative  Action  Employer 


VISITING  PROFESSOR  IN  ADVERTISING 
(ANTICIPATED  TENURE-TRACK  POSITION): 
Teach  undergraduate  courses  in  advertising 
and/or  public  relations  such  as  Fundamentals 
of  Advertising,  Advertising  Copywriting,  Adver¬ 
tising  Layout  and  Design,  Commercial  Copyw¬ 
riting  for  Radio  and  Television,  Public  Rela¬ 
tions,  Ad/Promotion  Sales  and  Ad  Campaigns. 
Coordinate  Advertising/Public  Relations  Sequ¬ 
ence  program  with  other  departmental  and  Uni¬ 
versity  programs.  Establish  and  maintain  rap¬ 
port  with  local  professional  agencies  and 
groups.  Assist  with  the  student  advertising  club 
and  other  duties  required  by  sequence  coordi¬ 
nator. 

Minimum  of  Master's  degree  in  Journalism/ 
Advertising  and  three  to  five  years  of  successful 
professional  experience  in  advertising.  Mini¬ 
mum  three  years  teaching  experience  at  college 
or  university  level.  Some  experience  in  graphic: 
and  broadcast  advertising  as  well  as  sales 
would  be  helpful. 

The  Advertising/Public  Relations  Sequence  is 
the  largest  of  five  in  the  Department  of  Mass 
Communication,  housed  in  a  recently  reno¬ 
vated  building. 

Send  vita  and  three  letters  of  recommendaton 
to:  Wilma  Wirt,  Chairperson,  Department  of 
Mass  Communication,  University  of  Texas  at  El 
Paso,  El  Paso  TX  79968.  Closing  date  for  vita: 
is  April  15,  1982.  The  University  is  an  equal 
opportunity/affirmative  action  employer. 


PROFESSIONAL  JOURNALIST  to  teach  in  the 
William  Allen  White  School  of  Journalism  for 
the  1982-83  academic  year;  beginning  August 
16,  1982.  Position  demands  teaching  interest 
in  reporting,  editing,  editorial  writing,  news¬ 
paper  management  and  strong  professional 
newspaper  backgroud.  Salary  is  attractive  be¬ 
cause  of  a  support  grant  from  the  Gannett 
Foundation.  D^dline  for  applications  March 
1.  1982.  An  Equal  Opportunity  Employer. 
Write  Dean  Del  Brinkman,  School  of  Journal¬ 
ism,  University  of  Kansas,  Lawrence  KS 
66045. 


SOUTHWEST  TEXAS  STATE  UNIVERSITY 
seeks  instructor/assistant  professor  to  teach 
production  courses  and  sen/e  as  director  of  stu¬ 
dent  publications  and  advise  student  newspap¬ 
er  and  magazine.  Master's  degree  required. 
Professional  news  and  production  experience 
necessary,  with  advising  experience  desired. 
Hire  September  1,  1982,  deadline  March  1, 
1982.  Write;  Chairman,  Journalism,  South¬ 
west  Texas  State  University,  San  Marcos  TX 
78666.  The  University  is  an  equal  opportunity/ 
affirmative  action  employer. 


HELP  WANTED 


ACADEMIC 


NEW  MEXICO  STATE  UNIVERSITY  seeks  te¬ 
nure-track  assistant  or  associate  professor  to 
teach  courses  in  advertising-public  relations 
sequence  beginning  Fall  1982.  MA  required; 
doctorate  in  communications  or  related  field 
preferred.  University-level  teaching  and  profes¬ 
sional  advertising  or  public  relations  experi¬ 
ence  highly  desirable.  Salary  competitive.  Re¬ 
sume,  three  letters  of  recommendation  must  be 
received  by  March  29,  1982.  Send  to  Or  Don  R 
Martin,  Search  Committee  Chairman,  Depart¬ 
ment  of  Journalism  and  Mass  Communica¬ 
tions,  Box  3-J,  New  Mexico  State  University, 
Las  Cruces  NM  88003.  NMSLI  Is  an  equal  em¬ 
ployment  opportunity/affirmative  action  em¬ 
ployer. 


ADMINISTRATIVE 


ADVERTISING  DIRECTOR— We  are  looking  for 
a  very  strong  sales  and  promotional  minded 
person  to  head  up  our  advertising  department, 
if  you  are  a  good  leader,  aggressive,  a  pace 
setter  and  have  a  professional  approach  in  deal¬ 
ing  in  a  very  competitive  market  then  we  would 
like  to  talk  to  you.  Salary  range  $25,000- 
$30,000.  This  opportunity  is  with  a  six  day 
afternoon  25,000  circulation,  location  south¬ 
ern  California.  Send  resume  to  Box  3705,  Edi¬ 
tor  &  Publisher. 


CONTROLLER 


Growing  Pennsylvania  newspaper  company  has 
immediate  opening  for  a  controller.  Successful 
candidate  will  have  3-5  years  accounting  ex¬ 
perience  in  industry  and  3-5  years  public 
accounting  experience.  Send  complete  resume 
with  salary  history  and  requirements  to  Box 
3778,  Editor  &  Publisher. 


GENERAL  MAN AGER— For  40,000  +  circula¬ 
tion  daily  located  in  Zone  1.  (^ndidate  must 
have  proven  managerial  ability  in  comparable 
property  in  managing  budgets,  planning, 
marketing  and  personnel.  Excellent  salary  and 
full  company  benefits.  Send  complete  resume 
including  salary  requirements  to  Box  3714, 
Editor  &  Publisher. 


GENERAL  MANAGER  FOR  STUDENT  PUB¬ 
LICATIONS.  Position  will  be  open  September 
1. 1982,  for  General  Manager  of  Texas  Student 
Publications  at  The  University  of  Texas  at  Au¬ 
stin,  Texas.  This  person  will  be  responsible  for 
business,  production  and  advertising  for  the 
student  newspaper,  two  yearbooks,  a  magazine 
and  directory.  A  bachelor's  degree  and  at  least 
seven  years  of  administrative  experience  in  a 
field  related  to  student  publications  are  re¬ 
quired.  Salary  in  the  thirties.  Apply  by  April  1, 
1982,  to  Office  of  Personnel  Services  and  Em¬ 
ployee  Relations,  PO  Drawer  V,  Austin  TX 
78712-7449.  The  University  of  Texas  is  an 
equal  opportunity/affimative  action  employer. 

MARKETING/sales  manager  wanted  at  strong 
southeast  Michigan  daily  to  develop  newspap¬ 
er-related  potential  revenue  sources.  Back¬ 
ground  should  include  knowledge  of  all  phases 
of  print  sales,  production,  preparation  and  job 
estimating.  Retail  skills  in  alternate  media  de¬ 
sirable.  Bright  future  for  person  with  right 
skills,  ability  to  visualize  and  manage  opportu¬ 
nities  heretofore  unexplored.  Send  resume  to 
Grattan  Gray,  Resident  and  General  Manager, 
Monroe  Evening  News,  PO  Box  666,  MonroeWI 
48161. 


MARKETING 

DIRECTOR 

Zone  5  daily  in  resort  town.  You’ll  be  number  2 
person  at  newspaper  with  direct  responsibili¬ 
ties  for  advertising,  circulation  and  business. 
Strong  sales,  administrative  background  a 
must.  $30,000  plus  benefits.  Apply  with  cur¬ 
rent  resume  to  Box  3830,  Editor  &  Publisher. 


PUBLIC  RELATIONS  DIRECTOR 

Major  southern  California  publishing  company 
is  offering  an  immediate  employment  oppor¬ 
tunity  to  a  public  relations  executive  who  is  goal 
oriented. 

You  will  have  had  at  least  three  years  experi¬ 
ence  developing  your  talents  in  publishing  or 
other  communications  media  and  will  possess 
excellent  person-to-person  communication 
ability  as  well  as  planning  and  writing  skills. 
Your  program  will  put  you  in  contact  with  lead¬ 
ers  of  businesses  and  industry. 

You  will  receive  an  excellent  benefits  package 
and  salary  from  our  growth  oriented  company. 
Please  send  resume,  outline  of  achievements 
and  salary  history  in  confidence  to:  Box  3777, 
Editor  &  Publisher. 


THE  INDUSTRY’S 
MEETING  PLACE.  .  . 

When  you  need  to  reach  newspaper  people,  you 
can  meet  all  the  people  you  want  to  meet — 
Buyers,  sellers,  employers,  job-seekers,  and 
more,  in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 

For  rates  and  info:  (212)  752-7053 
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HELP  WANTED 
CIRCULATION 


AO  MANAGER — Someone  who  can  be  effective 
in  a  vety  competitive  market.  8000  circulation 
PM  daily  in  beautiful  lake  area  of  southern 
Michigan.  Experience  should  include  past  re¬ 
tail  sales  management,  meeting  goals,  and 
staff  motivation.  Send  resume  with  salary  his¬ 
tory  to  Leo  R  Smith,  General  Manager,  Coldwa- 
ter  Daily  Reporter  (A  Park  Newspaper),  1 5  W 
Pearl  St,  Coldwater  Ml  49036. 


AOVERTISING/GENERAL  MANAGER 
Dynamic,  innovative  leader  wanted  to  train, 
motivate  and  lead  sales  staff  of  newspaper 
group  including  daily,  suburban  weeklies  and 
shopper.  Zone  5.  Record  of  successful  sales 
leadership  in  a  competitive  market  is  impor¬ 
tant.  Some  circulation  background  helpful. 
Attractive  compensation,  excellent  benefits. 
Send  resume  and  salary  history  to  Box  3742, 
Editor  &  Publisher. 


ADVERTISING  SALES  MANAGER  for  fast 
growing  Zone  2  weekly  group.  Proven  manage¬ 
ment  and  sales  record  in  competitive  markets 
necessary.  Salary  $16,000-S20,000  plus 
growth  incentives.  Box  3768,  Editor  &  Pub- 
fisher. 


AD  SALESPERSON  (2)  for  Long  Island,  New 
Jer^  music  magazines.  Heavy  cold  call  ex¬ 
perience.  $200/week  draw  plus  commission. 
Resume.  Good  Times,  230  Arlington  Cr,  East 
Hills  NY  11548. 


ADVERTISING  DIRECTORSHIP  opens  soon  on 
booming  daily  in  sunny  Oklahoma.  Present 
man  going  into  business  for  himself.  Universi¬ 
ty.  Experienced  only.  Edmond  Evening  Sun,  Ed 
Livermore  Jr.  (405)  341-2289. 


ADVERTISING  REPRESENTATIVE— Full  time 
for  established  territory  requiring  five  day  short 
trips  from  northwest  G^gia  area.  Sell  to  news¬ 
papers  and  for  newspapers  long-outstanding  ad 
feature.  Perfect  permanent  job  for  self-starter 
who  is  tired  of  day-to-day  hassle.  The  next  thine 
to  being  your  own  boss.  Start  at  a  guaranteed 
$20,0<j0  plus,  then  you  set  the  limit.  Please 
send  resume  to  Box  3i306,  Editor  &  Publisher. 


AD  DIRECTOR,  who  can  bring  in  the  new 
accounts,  wanted  for  growing  regional  business 
newspaper.  Yong  eager  sales  staff  needs  direc¬ 
tion  in  breaking  open  new  territories.  Firm  lo¬ 
cated  in  the  Mid-^th,  Zone  3.  Send  resume 
and  salary  requirements  to  Box  3813,  Editor  & 
Publisher. 


ADVERTISING  DIRECTOR 
Six  newspaper  division  of  large  group  needs 

Sualified  manager  for  top  advertising  position. 

pportunity  for  goal  oriented  manager  to  take 
strong,  but  inexperienced  staff  a  long  way. 
Company  has  consistent  high  growth  and  profit 
reco^.  Excellent  benefits  and  growth  oppor¬ 
tunity.  State  qualifications,  salary  require¬ 
ments  and  management  philosophy  in  first  let¬ 
ter.  Send  to:  Southern  Maryland  Division,  Che¬ 
sapeake  Publishing  Corp,  3  Post  ()ffice  Rd, 
Waldorf  MD  20601,  Attn:  Nancy  Bowling. 


CLASSIFIED  AD  MANAGER 
For  30,01)0  daily  in  competitive,  growing  Zone 
9  suburban  market.  Sales  and  promotion  ex¬ 
perience  imperative.  Reply  in  confidence  to 
Box  3826,  Editor  &  Publisher. 


IMMEDIATE  OPENING  for  solid,  experienced 
ad  manager  for  7000  daily  with  positive  growth 
attitude.  Call  Smith,  The  Times,  El  Dorado, 
Kansas,  (316)  321-1120. 


LEADING  Zone  2  daily  in  high  growth  area 
seeks  (2)  aggressive  professionals  with  good 
track  record  in  competitive  market.  Successful 
candidate  must  have  2-5  years  experience  in  all 
phases  of  retail  advertising  sales.  In  return  we 
offer  attractive  salary,  incentive  program  and 
comprehensive  benefits  package.  Send  brief 
cover  letter  with  salary  requirements  and  re¬ 
sume  in  confidence  to  Box  3761 ,  Editor  &  Pub¬ 
lisher. 

TITLE:  Retail  Advertising  Sales 


MARKETING  REPRESENTATIVE 
For  Wyoming's  largest  newspaper,  one  of  the 
hottest  markets  in  the  country,  ranked  number 
one  in  retail  sales  per  household.  We  are  look¬ 
ing  for  a  dynamic  individual  with  successful 
daily  newspaper  experience  to  become  a  leader 
on  our  sales  staff.  Good  benefits.  Send  com¬ 
plete  resume,  references  and  salary  require¬ 
ments  to  Joanne  Miears,  Personnel  Director, 
Casper  Star-Tribune,  PO  Box  80,  Casper  WY 
82M1;  (307)  266-0500. 


NEW  ENGLAND  NEWSPAPERS 
Often  need  qualified  people  in  all  departments. 
Our  free  referral  service  is  available.  Send  in 
your  resume  and  we  will  use  it  to  fulfill  inquiries 
for  our  newspapers.  NEW  ENGLAND  NEWS¬ 
PAPER  ASSOCIATION.  INC.,  223  Derby  St. 
Salem  MA  01970. 


RETAIL 

ADVERTISING  MANAGER 

Join  the  management  team  of  one  of  the  na¬ 
tion's  truely  fine  newspapers  with  over  one 
quarter  million  circulation.  We  offer  the  chal¬ 
lenge  of  leading  a  professional  department  in  a 
competitive  market  and  the  opportunity  for  fu¬ 
ture  career  growth. 


SPECIAL  SECTIONS  coordinator.  Zone  4.  Work 
with  promotion  and  production  departments  to 
produce  and  coordinate  all  aspects  of  advertis¬ 
ing  special  sections.  Will  supervise  4-6  copy 
writers  and  report  directly  to  advertising  mana¬ 
ger.  If  you  are  hard  working,  creative  and 
enerKtic  individual  this  is  the  position  for  you. 
We  offer  an  ideal  working  environment,  top  sal¬ 
ary  and  competitive  benefits.  Interested  appli¬ 
cants  please  send  resume  to  Box  3808,  Editor 
&  Publisher. 


We  seek  an  experienced  and  energetic  indi¬ 
vidual  with  strong  sales  orientation,  good  prob¬ 
lem  solving  ideas,  and  the  skills  to  motivate  a 
qualified  staff.  You  must  have  a  proven  track 
record  and  the  ability  to  build  on  solid  Image. 

In  addition  to  enjoying  a  fine,  all-season  lifes¬ 
tyle,  the  right  person  will  earn  a  good  salary  plus 
participate  in  an  incentive  plan  and  an  excel¬ 
lent  package  of  benefits  including  pension 
plan,  health  and  life  insurance,  liberal  vacation 
policy  and  more. 

Send  complete  resume  including  salary  history 
to  Box  3775,  Editor  &  Publisher.  All  replies 
kept  strictly  confidential. 


RaAIL  ADVERTISING  SALESPERSON 
Experienced  newspaper  advertising  salesper¬ 
son  needed.  Good  organizational  skills  and 
attention  to  detail  a  must.  Excellent  base  salary 
plus  liberal  commission  program.  Live  and 
work  in  a  beautiful  climate  on  the  Gulf  of  Mex¬ 
ico.  Send  resume  with  salary  requirements  in 
confidence  to  J  Patrick  Berime,  Advertising 
Director,  Naples  Daily  News.  1075  Central  Av. 
Naples  FL  33940. 


CLASSIFIED  INSIDE  SALES  SUPERVISOR 
Needed  for  one  of  the  fastest  growing  classified 
departments.  We  have  just  expanded  our  staff 
and  need  a  proven  supervisor  to  lead  our  inside 
sales  team.  Classifi^  sales  and  supervisory 
management  experience  a  must.  VDT  experi¬ 
ence  helpful .  We  are  the  fastest  growing  city  m 
Texas,  (jivision  of  Harte-Hanks  Communica¬ 
tions,  Inc.  Send  resume,  salary  requirements  in 
confidence  to  Helen  Cochran.  Classified  Mana¬ 
ger,  Bryan-College  Station  Eagle,  PO  Box 
3000,  Bryan  TX  ^805.  EOE/MF. 


CLASSIFIED  telephone  sales  manager  needed 
for  large  metropolitan  daily,  evening  and  Sun¬ 
day.  Strong  competitive  market.  Manage  entire 
pf^e  room,  voluntary,  contract.  Heavy  emph¬ 
asis  on  new  business.  Must  be  creative  self¬ 
starter,  experienced  administrator,  motivator 
and  trainer.  Excellent  salary,  bonus  plan  and 
fringes.  Knowledge  of  Atex  computer  system 
and  union  operation  would  be  helpful.  Right 
person  should  earn  high  20's  and  more.  S^ 
resume  to  Box  3702,  Editor  &  Publisher. 
Please  include  background  experience  and 
qualifications. 


CLASSIFIED  ADVERTISING  MANAGER 
Major  metro  daily  is  looking  for  a  dynamic  and 
professional  classified  advertising  manager. 
Applicants  must  be  promotion  minded,  hi^ly 
motivated  and  have  excellent  human  relations 
skills.  Good  starting  salary,  company  benefits. 
Send  letter  and  resume  outlining  promotion 
efforts  and  salary  history.  All  replies  held  in 
strict  confidencre.  Box  3746,  Editor  &  Pub¬ 
lisher. 


CLASSIFIED  ADVERTISING  sales/manager 
trainee  or  experienced  classified  advertising 
manager  needed  to  work  for  3  times  a  week 
newspaper  in  highly  competitive  market  ex¬ 
periencing  a  very  tough  economy.  Salary  plus 
commission.  Send  resume  to  Jackie  Am, 
Advertising  Director,  Springfield  News,  PO  Box 
139,  Springfield  OR  97477. 


ART/GRAPHICS 


NEWSROOM  ARTIST 

We've  added  a  new  Business  Section  and  need 
a  person  skilled  in  serious  illustration  who  can 
make  excellent  maps,  charts  and  graphs.  All 
this  in  addition  to  work  on  illustrations  for  Liv¬ 
ing,  Entertainment.  Perspective  and  on  the 
general  news  pages.  Require  at  least  three 
years  experience. 

We  offer  a  competitive  salary  range  based  on 
qualifications  and  a  comprehensive  benefits 
packa«.  If  interested,  please  send  a  resume 
and  salary  requirements  in  strict  confidence  to-. 

Robert  De  Piante 
Assistant  Managing  Editor 
for  Graphics/Production 
The  Charlotte  Observer 
PO  Box  32188 
Charlotte  NC  28232 
An  Equal  Opportunity  Employer 


THE  MIDAS  TOUCH 

The  front  page  of  our  95,000  PM  Zone  3  daily  is 
waiting  for  somene  who  can  turn  words  and 
numbers  into  appealing  packages  of  color  and 
information.  We're  looking  for  an  experienced 
artist  with  a  sharp  news  sense  who  can  spot  the 
potential  of  news  stories  and  quickly  come  up 
with  Page  A1  news  graphics  that  are  eye¬ 
catching  and  packed  with  easy-to-read  data. 
Offset  presses  and  full  color  capability  can  en¬ 
hance  your  efforts. 

We  expect  to  merge  the  news  staffs  of  our  AM 
and  PM  papers  this  year  and  our  4-person 
editorial  art  staff  will  serve  both  papers  with  a 
combined  circulation  of  225,000.  If  you're  in¬ 
terested  send  resume  and  tearsheets  to  Box 
3807,  Editor  &  f^blisher. 


aRCULATION 


CIRCUUTION  DIRECTOR  needed  for  h^ly 
competitive  Eastern  profitable  daily  and  Sun¬ 
day  newspaper.  Individual  must  have  proven 
sales  and  promotional  record  to  meet  this  chal¬ 
lenge.  The  candidate  selected  will  have  com¬ 
plete  responsibility  to  direct  circulation  to  new 
growth  goals  for  this  45,000  circulation  news¬ 
paper  answering  directly  to  the  general  mana¬ 
ger.  Nearby  exceptional  outdoor  recreational 
area  with  outstanding  cultural  and  educational 
facilities.  Exceptional  pay  and  bonus  to  the 
highly  motivated  person  selected.  Apply  Wil¬ 
liam  J  Rush,  Vice  President/General  Manager, 
The  Times  Record.  501  Broadway.  Troy  NY 
12181. 


CIRCULATION  MANAGER:  Southeast  Ohio 
newspaper  company  is  seeking  a  person  to 
head  its  circulation  department.  This  person 
will  have  responsibility  for  distribution  of  3  dai- 
1^  ^  combined  circulation  over 

BKkground  should  include  carrier  and  single 
copy  collections  development  and  at  least  2  to 
3  years  experience  with  a  daily  newspaper. 
Opportunity  to  help  develop  circulation  sys¬ 
tems  and  grow  with  our  papers  and  in  our  poup. 
Applications  confidential.  Send  resume  with 
salary  historyto  Box  3818,  Editor  &  Publisher. 


IT’S  A  CLASSIFIED  SECRET! 

We've  got  a  secret — and  it’s  strictly  classified  information!  We’ll 
never  reveal  the  identity  of  an  E&P  Box  Holder.  However,  if  you 
want  to  answer  a  Box  Number  ad,  but  don’t  want  your  reply  to  go 
to  certain  newspapers  (or  companies),  put  your  mind  at  ease! 
Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies 
you  don’t  want  the  reply  to  reach.  Then  put  the  reply  and  the  note 
in  an  envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number 
you’re  answering  is  on  your  list,  we’ll  discard  your  reply. 
IMPORTANT:  We  can’t  return  your  reply  because  that  would  be 
the  same  as  telling.  So  don’t  send  indispensable  material.  Also 
attach  a  note  each  time  you  want  a  box  holder  checked. 

And  if  you  don’t  want  your  reply  to  be  sent  to  any  property  held  by 
a  group,  it’s  best  to  list  the  properties. 


EDITOR  &  PUBLISHER  for  February  6,  1982 


CIRCULATION  MANAGER— Zone  9  afternoon 
daily  newspaper.  40-60M  circulation,  needs  a 
strong  manager  who  can  build  circulation  and 
service.  Must  be  thoroughly  qualified  in  all 
phases  of  circulation  work:  carrier,  home  deliv¬ 
ery,  racks,  motor  routes,  collections,  promotion 
and  service.  Excellent  salary  and  benefits. 
Send  comprehensive  resume  along  with  salary 
requirements  to  Box  3606,  Editor  &  Publisher. 


CIRCULATION  MANAGER.  Responsible  for 
52,000  daily,  46,000  weekly  and  shopper. 
Must  be  experienced  in  all  phases  of  circulation 
operation  with  emphasis  on  sales  development 
and  promotion.  Located  in  Zone  8.  Please  send 
resume  and  salary  requirements  to  Box  3757, 
Editor  &  Publisher. 


CIRCULATION  HOME 
DELIVERY  MANAGER 


Large  metro  is  looking  for  a  strong  manager 
thoroughly  grounded  in  all  phases  of  circula¬ 
tion.  Must  have  minimum  7  years  circulation 
field  experience  and  3  years  supervisory  experi¬ 
ence.  Problem  solving  and  Ions  range  planning 
capabilities  a  plus.  College  degree  preferred 
but  not  required. 

(30,()00-plus  to  start  dependiiw  on  experi- 
erKe.  Excellent  benefits.  Zone  9.  Send  resume 
and  salary  history  to  Box  3770,  Editor  &  Pub¬ 
lisher. 


CIRCULATION  MANAGER  needed  for  80(X) 
PM  daily  with  14,000  weekly  TMC  shopper. 
Candidate  must  be  strong  in  circulation  basics 
and  promotion.  Supervisory  skills  are  essential 
to  handle  growing  department.  Send  resume 
and  salary  requirements  to: 

John  E  Mitchell,  Publisher 
Frankfort  Times 
POBox9 

Frankfort  IN  46041 


DO  YOU  HAVE  sales/marketing  experience? 
Would  you  like  to  become  Circulation  Dirertor 
of  a  60M.  7  day  newspaper? 

We're  looking  for  a  person  with  the  right  qual¬ 
ifications  to  become  our  Circulation  Director 
within  3  years.  For  the  immediate  future  we're 
looking  for  someone  to  leam  our  operation  and 
contribute  their  ideas  and  experience  towards 
building  circulation  as  Assistant  Circulation 
Director. 

We're  a  progressive,  independent  company 
looking  for  someone  with  proven  talent  who 
wants  to  move  up.  Send  resume,  salary  history 
and  requirements  in  complete  confid^e  to: 
General  Manager,  The  Forum,  Box  2020,  Fargo 
ND  58107. 


MARKETING  ORIENTED 
CIRCULATION  DIRECTOR 
6-day.  22,000  Illinois  daily  with  ten  year 
powth  record  needs  new  leadership  in  orga¬ 
nization  and  direction  of  circulation  services. 
You  bring  us  your  strengths  in  marketing,  plan¬ 
ning,  sai^,  management  and  promotion  and 
we'Tl  give  you  a  group  of  experienced,  aggres¬ 
sive  and  capable  people  to  get  the  |ob  done.  We 
prefer  career  motivated  executive  type  indi¬ 
vidual  who  IS  high  achiever.  Excellent  salary 
and  job  benefits.  Your  chance  to  join  and  con¬ 
tribute  in  a  progressive  company  where  circula¬ 
tion  growth  has  high  priority  level.  Send  resume 
;  and  salary  requirements  to  Joyce  McCullough. 
I  Personnel  Director,  Daily  News  Tribune,  La 
Salle  IL  61301. 


TOUGH  JOB — We  need  a  strong  circulation 
manager  for  a  demanding  position  in  Oregon's 
fourth  largest  city.  Applicant  must  be  both  a 
proven  circulator  and  leader.  Send  complete 
work  and  salary  history,  references  and  salary 
requirements  to  Lloyd  E  Millegan.  Publisher, 
Springfield  News.  PO  Box  139,  Springfield  OR 
97477. 


EDITORIAL 


CITY  EDITOR  for  30,000  daily.  Experience  in 
daily  news  reporting,  editing  and  page  layout 
required.  Send  resume  and  clips  to  Lynda 
Laux-Bachand.  Minot  Daily  News.  PO  Box 
1150,  Minot  ND  58701. 


225,000  CALIFORNIA  DAILY  seeks  art  direc¬ 
tor  to  manage  10  person  editorial  art  depart¬ 
ment.  Must  have  newspaper/newsmagazine 
and  supervisory  experience.  Looking  for  some¬ 
one  who  can  provide  visual  solutions  to  news 
illustrations  through  charts,  graphs,  maps. 
Good  sense  of  design  essential.  Experience 
with  color  also  needed.  Send  resume  and  salary 
history  to  George  Carey.  Personnel  Director, 
McClatchy  New^pers,  PO  Box  15779,  Sac¬ 
ramento  CA  95852.  We  are  an  equal  opportun¬ 
ity  employer. 
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HELP  WANTED 


ARTS  EDITOR  for  growing  northwest  Jersey 
daily  to  cover  theater,  tv  and  other  arts  with 
news  stories  and  reviews.  Must  be  knowledge¬ 
able  m  fields  with  reporting  and  reviewing  ex¬ 
perience.  Send  application  to  Kent  Roeder, 
Managing  Editor.  Daily  Record.  800  Jefferson 
Rd.  F^rsippany  NJ  07054. 


AS  TV  WRITER  for  this  medium  sized,  high 
quality  AM  daily  you'll  produce  regular  columns 
and  major  features  about  personalities,  shows 
and  trends.  You'll  also  have  the  opportunity  to 
be  published  all  over  the  country  via  Knight- 
Ridder  News  Service.  Successful  candidate 
will  have  excellent  writing  skills,  daily  news¬ 
paper  experience  and  lots  of  enthusiasm.  Send 
resume  and  clips  to  Box  3785.  Editor  &  Pub¬ 
lisher. 


BUSINESS  EDITOR  for  growing  northwest 
Jersey  daily  to  lead  staff  of  2  business  writers  in 
aggressive  coverage  of  the  news  of  the  area 
business  community.  Send  applications  to 
Kent  Roeder.  Manging  Editor.  Daily  Record. 
800  Jefferson  Rd.  nrsippany  NJ  0/054. 


BUSINESS  WRITER 

The  POST,  located  in  West  Palm  Beach.  Florida 
one  of  the  leaders  in  the  south  Florida  AM  mar¬ 
kets  IS  seeking  an  experienced  reporter  with  an 
interest  in  business.  The  successful  candidate 
will  be  an  aggressive  hard  working  person  will¬ 
ing  to  take  the  responsibility  needed  for  dealing 
with  a  sophisticated  business  community  and 
should  have  two  to  three  years  experience 
either  as  a  general  assignment  reporter  or  busi¬ 
ness  writer.  Send  resume,  clips  and  salary  re¬ 
quirements  to  Post  Business  Editor.  Drawer  T. 
West  Palm  Beach  FL  33402.  All  replies  held 
confidential. 


COPY  EDITOR 

Excellent  opportunity  on  expanding  73.000 
AM  in  growing  San  Joaquin  Valley  community 
of  2 1 5.000.  Ability  to  write  bright,  crisp  heads, 
to  edit  tightly  and  command  of  modern  layout 
skills  qualiW  you  for  our  high  energy  desk.  Sal¬ 
ary  to  $23,712.  Send  resume  and  tearsheets  to 
WJ  McCance.  Managing  Editor,  Bakersfield 
Californian,  PO  Box  440.  Bakersfie'd  CA 
93302. 


COPY  EDITOR — To  join  an  alert,  hardworking 
team  bent  on  producing  the  best  editorial  a.m. 
daily  in  our  class.  Work  on  a  congenial  desk, 
meeting  demanding  standards,  using  the  best 
front-end  system  available — and  help  us  reach 
for  the  top.  Zone  3.  Box  3583,  Editor  &  Pub¬ 
lisher. 


CITY  EDITOR 

Prospering  Zone  2  daily  and  Sunday  needs 
aggressive  but  compassionate  newsperson  to 
direct  staff  of  30  plus  4  assistants  to  cover  city 
and  outlying  areas.  Substantial  staff  manage¬ 
ment  experience  required.  Please  send  cover 
letter,  resume  and  references  to  Box  3832. 
Editor  &  Publisher. 


100.000  DAILY  in  Zone  9  seeking  copy  editor 
with  strong  design/layout  skills.  Two  years  of 
desk  experience  is  required.  Resume  to  Box 
3819,  Editor  &  Publisher. 


A  REQUEST 
TO  ALL 
ADVERTISERS: 

To  help  US  expedite  your  ques¬ 
tions,  claims  and  payments  re¬ 
garding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number 
in  all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 

THANK  YOU: 

E  &  P  CLASSIFIED 
DEPARTMENT 


HELP  WANTED 


EDITOR 

TIMES  REVIEW,  Catholic  weekly  for  the  La 
Crosse.  Wisconsin  Diocese  of  La  Crosse  Wl. 
seeks  an  editor  who  understands  how  a  good 
weekly  newspaper  runs  and  is  interested  in 
serving  a  diverse,  vibrant  Catholic  community 
in  19  counties  of  western  Wisconsin.  Circula¬ 
tion  27.500  and  growing.  Highly  motivated 
staff,  fully  computerized  production  system. 
Looking  for  March  starting  date.  Write  ^rch 
Committee,  PO  Box  937,  La  Crosse  Wl  54601. 


EDITOR.  Fast  growing  quality  women's  craft 
magazine  needs  a  creative  senior  editor  with  at 
least  2  years  experience  in  the  field.  Responsi¬ 
bilities  include  soliciting  and  organizing  pro¬ 
jects  and  copy,  and  carrying  them  through  to 
production.  Live  in  "America's  most  liveable 
city."  Salary  open.  Send  resume  to:  Handmade 
Magazine,  Lark  Communications.  52  College 
St,  Asheville  NC  28801. 


EDUCATION  reporter-writer  with  at  least  2 
years  experience,  who  can  produce  accurate, 
people-full,  jargon-less  copy,  needed  for 
education  beat  on  mid-size  afternoon  daily. 
Zone  3.  Box  3811,  Editor  &  Publisher. 


FULLY  QUALIFIED 
SPORTS  REPORTER 

WELL  VERSED  IN  SOCCER  AND  SAILING 


Apply  in  writing  to: 

the  Editor 
The  Royal  Gazette 
PO  Box  1025 
Hamilton  5 
Bermuda 

giving  career  and  resume. 


GROUND  FLOOR  OPPORTUNITY 
Vermont  and  New  Hampshire  weekly  is  looking 
for  an  aggressive  experienced  editor  with 
strengths  in  layout  and  design.  Editing  and 
quality  writing  on  a  local  level.  Must  know  the 
newspaper  business.  Part  ownership  is  avail¬ 
able  for  the  right  person.  Send  copy  of  latest 
issue  of  your  paper  and  resume  along  with  refer¬ 
ences  to  Box  3810,  Editor  &  Publisher. 


"HOW  TO  GET  HIRED  IN  JOURNALISM  " 
Latest  market  information.  Free  details.  Send 
long  self  addressed  stamped  envelope  to: 
Northwest  Marketing  Limited,  PO  Box  3658, 
Lacey  WA  98503. 


IF  YOU  ARE  a  mature  journeyman  dedicated  to 
desk  work  and  content  to  leave  the  writing  to 
others,  read  on:  a  central  California  AM/Sunday 
of  80.000  circulation  needs  a  sports  slot  per¬ 
son.  Our  hiree  must  know  sports  with  apprecia¬ 
tion  of  the  small  local  items  as  well  as  the  big 
stuff.  Must  respect  the  language,  be  a  writer  of 
sprightly  heads  and  have  an  innovative  flair  for 
modern  makeup.  This  isa  good  situation  for  the 
right  person  ready  to  settle  down  in  a  comfort¬ 
able  community  attuned  to  pleasant  low<ost 
living.  Send  resume  to  WJ  McCance,  Managing 
Editor.  Bakersfield  Californian.  PO  Box  440, 
Bakersfield  CA  93302. 


JOURNALIST  with  experience  covering  local/ 
state  government,  politics.  Cover  legislature, 
congressional  delegation  for  Zone  1  paper.  Box 
37W,  Editor  &  Publisher. 


LIFESTYLES/FEATURES/PEOPLE  writer  for 
lifestyle  section  of  Zone  4  metro  in  aggressive 
market  area.  Must  bea  self-starter,  sharp  writer 
and  a  "people"  person  not  above  also  doing  the 
smaller  daily  tasks  in  a  vibrant  3-person  depart¬ 
ment.  Box  3741,  Editor  &  Publisher. 


MANAGI NG  EDITOR  for  fast  growing  high  qual¬ 
ity  Zone  2  weekly  group.  Proven  management 
ability  necessary,  ^lary  $17,500-$20,000. 
Box  3767,  Editor  &  Publisher. 

WRITER/PHOTOGRAPHER 
Three-five  years  daily  new^per  or  magazine 
writing  and  photography.  Feature  writing  ex¬ 
perience  essential.  Interest  in  business  or  agri¬ 
cultural  news  helpful.  Must  have  abilities  to 
work  with  all  levels  of  management.  Photogra¬ 
phy  experience:  black  and  white  necessary, 
color  desirable.  Solid  technical  skills  in  black 
and  white  processing  and  printing  required. 
Located  in  Zone  3.  Will  travel  on  assignment 
throughout  the  Southeast.  Please  send  re¬ 
sume.  clips  and  salary  requirements  to  Box 
3797,  Editor  &  Publisher.  Resumes  accepted 
until  March  1.  Interviews  throughout  March. 
Hire  in  April. 

COPY  EDITOR— Applications  being  accepted 
for  experienced  copy  editors  to  work  evening 
and  weekend  shifts  for  combined  AM/PM  paper 
in  Zone  5.  Send  layout,  head-vmting  samples 
to  Box  3763,  Editor  &  Publisher. 

COPY  EDITOR — Experienced  copy  editor, 
sharp  with  words,  needed  at  Zone  3  mid-size 
daily  with  VDT  pagenation  system.  Box  3912, 
Editor  &  Publisher. 


HELP  WANTED 


REPORTER-EDITOR.  Strong  on  sports.  Apply 
Allan  Evans,  Russell  Daily  News.  Russell  KS, 
(913)  483-2116.  Permanent  to  right  party. 


REPORTERS 

Expanding  (^lifornia  tri-week  newspaper  with 
37,000  circulation  seeks  experienced  and  pro¬ 
fessional  copy  editorsand  reporters.  Expanding 
staff  and  soon  to  print  four  times  a  week  in 
hi-desert  area.  Seeking  excellence  in  news  re¬ 
porting  and  quality  of  our  newspaper.  Excellent 
working  conditions  and  benefits.  Contact 
Lamont  Odett,  Jr.  at  Antelope  Valley  Press,  PO 
Box  880,  Palmdale  CA  93550. 


RAPIDLY  GROWING  seven-day  daily  in  the 
Rocky  Mountains  needs  aggressive  self-starter 
to  operate  one-person  bureau  that  will  be  re¬ 
sponsible  for  three  large  counties.  Don't  apply 
if  you're  into  covering  city  council  meetings  and 
writing  about  fender  benders. 

The  job  is  in  the  heart  of  the  synthetic  fuels 
industry  and  will  require  a  skilled  writer  cap¬ 
able  of  spotting  trends  and  writing  intellegently 
about  them. 

Resume,  clips,  salary  requirements  and  refer¬ 
ences  to  City  Editor,  The  (Jaily  Sentinel,  PO  Box 
668,  Grand  Junction  CO  81502. 


SPORTS  DESK  PERSON 
The  Delaware  County  Daily  Times,  the  nation's 
fastest  growing  newspaper,  is  seeking  an  assis¬ 
tant  sports  editor  with  strong  editing  and  layout 
skills  for  its  young,  8  person  staff.  An  excellent 
opportunity  to  join  an  enthusiastic  team  which 
covers  pro,  college  and  high  school  sports  in  a 
major  market  area.  Send  three  writing  samples 
and  resume  to  Chic  Riebel,  Sports  Editor,  The 
Delaware  County  Daily  Times,  500  Mildred  Av, 
Primos  PA  19018. 

STRONG  LEADER — We  need  a  no  nonsense 
editor  for  a  high  profile  position  in  Oregon's 
fourth  largest  city.  Applicant  must  be  both 
proven  journalist  and  manager.  Send  complete 
work  and  salary  history,  references  and  salary 
requirements  to  Llo^  E  Millegan,  Publisher, 
S^in^ield  News,  PO  Box  139,  Springfield  OR 


SPORTS-NEWS  combo  writing  position  open 
on  Idaho's  best  weekly.  Send  resumes,  clips  to 
Star-News,  Box  985,  McCall  ID  83638. 


SHARP  COPY  EDITOR  with  some  experience. 
Must  be  picky  with  local  and  wire  copy,  know 
what  constitutes  the  best  headline  and  how  to 
write  it.  Send  letter,  tearsheets  (if  possible), 
references  and  a  description  of  your  profession¬ 
al  self  to  us.  a  Zone  4  (toastal  metro.  Box  380 1 , 
Editor  &  Publisher. 

SPORTS  REPORTER 

Positions  available  for  full-time  sports- 
reporters  for  37,000  three  times  a  week  Cali¬ 
fornia  newspaper.  Soon  to  expand  to  four  times 
a  week.  Experience  preferred.  Excellent  work¬ 
ing  conditions  and  benefits.  No  job  hoppers 
please.  Contact  Lamont  Odett.  Jr.  at  Antelope 
Valley  Press,  PO  Box  880,  Palmdale  CA 
93550. 


TEXAS  GULF  COAST  beginning  reporter  posi¬ 
tion.  Excellent  chance  to  gam  valuable  experi¬ 
ence  on  quality  daily.  Contact  City  Editor,  Bill 
Spehn,  Port  Arthur  News,  PO  Box  789,  Port 
Arthur  TX  77640;  (713)  985-5541. 


WEEKEND  EDITOR  needed  (or  Zone  4  daily. 
Strengths  should  include  features,  layout  and 
story  ideas.  Please  send  resume,  clips  and  sal¬ 
ary  requirements  to  Box  3718,  Editor  &  Pub¬ 
lisher. 


WRITER/EDITOR  with  strong  background  in 
financial  analysis  and  reporting  for  leading 
North  Carolina  base  national  furniture  publica¬ 
tion.  Challenging  opportunity  to  gather,  orga¬ 
nize  and  analyze  business  information  on  indi¬ 
vidual  companies  and  the  industry.  Send  re¬ 
sume  and  recent  clips  to  Bill  Peterson,  Editor, 
Furniture  Today,  PO  Box  2754,  High  Point  NC 
27261. 


HELP  WANTED 


EDITORIAL 


PROGRESSIVE  Zone  6  weekly  getting  ready  to 
go  semi-weekly  needs  a  versatile  reporter. 
Photography,  darkroom  and  layout  experience 
hel pf u I .  Prefer  appi icants  a Iready  I iving  in  Zone 
6.  ^nd  resume,  clips  and  salary  requirements 
to  Box  3794,  Editor  &  Publisher. 


WE  ARE  AN  AWARD-WINNING  Zone  4  major 
metro  with  a  committment  to  quality  journal¬ 
ism.  Enterprise  stories  and  investigative  report¬ 
ing  are  our  lifeblood.  We  need  talented  journal¬ 
ists  with  the  rare  quality  of  top-notch  writing 
and  reporting  skills.  Our  coverage  area  isa  news 
person's  mecca.  Our  goals  are  lofty  but  our 
dedication  and  aggressiveness  meet  the  chal¬ 
lenge.  If  you  want  to  be  part  of  an  expanding 
newspaper  with  unlimited  potential  send  us 
your  4  best  clips  from  the  last  6  months.  Mini¬ 
mum  3  years  daily  experience  requir^.  Box 
3809,  Editor  &  Publisher. 


JOB  LEADS 


EDITORS  reveal  questions  they  ask  in  job  inter¬ 
views  and  what  answers  they  respect.  Much, 
much  more  in  invaluable  employment  hand¬ 
book  written  by  insiders.  For  sales  information, 
write  Box  3722,  Editor  &  Publisher. 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  11375. 


MIDWEST  metropolitan  newspaper  has  open¬ 
ing  for  head  librarian.  MLS,  management, 
news  library  and  computer  experience  desir¬ 
able.  Excellent  salary  and  benefits.  Box  3^2, 
I  dtor  &  Publisher. 


PHOTOGRAPHER 


PHOTOGRAPHER  for  Zone  9  AM  metro.  Top 
opportunity  for  self-starter  whose  forte  is  break¬ 
ing  news.  Minimum  experience  3  years  on  daily 
but  highly  interested  in  candidates  with  more 
experience.  Must  be  skilled  in  processing  and 
printing.  References  important;  will  be  check¬ 
ed.  An  equal  opporturtity  employer.  Box  3753, 
Editor  &  Publisher. 


WESTERN  MONTANA'S  leading  daily  has  an 
immediate  opening  for  a  staff  photographer. 
Looking  for  a  talented  and  dedicated  photojour- 
nalist  who  has  a  solid  foundation  in  picture 
editing  and  layout.  For  further  information  call 
(406)  721-5200  ext  206  or  send  portfolio  of 
representative  photographs,  tearsheets,  re¬ 
sume  and  letter  to:  UrI  Davaz,  Director  of 
Photography.  Missoulian,  PO  Box  8029,  Mis¬ 
soula  MT  59807.  At  least  two  years  daily  news¬ 
paper  experience  or  equivalent  is  preferred. 


PHOTOJOURNAUSM 


65,000  AM  DAILY,  Zone  2,  feature-oriented 
with  a  strong  emphasis  on  photo  stories.  Send 
clips  and  resume  to  Box  3795,  Editor  &  Pub¬ 
lisher. 


PH0T(X)HIEF  to  run  10  person  photo  depart¬ 
ment  that  serves  two  Zone  2  newspapers  with 
combined  circulation  of  well  over  200,000. 
Candidates  must  have  strong  managerial  skills 
as  well  as  a  solid  background  as  a  photojournal¬ 
ist.  Send  letter,  resume  and  tearsheets  to  Box 
3752,  Editor  &  Publisher. 


PRESSROOM 


NEEDED:  Top  skill  copy  editor  with  a  minimum 
of  6  years  metro  experience  and  some  slot  time. 
VDT  mandatory;  DEC  preferred.  Also  offering 
premium  pay  in  our  premium  climate  for  a  wri¬ 
ter-reporter  with  6-12  years  of  metro  experi¬ 
ence.  Write  to  George  Dissinger,  The  Tribune, 
PO  Box  191,  San  Diego  CA  92112. 

NEWSROOM  ARTIST 

Skilled  artist  to  produce  sophisticated  news 
graphics,  black  and  white  and  color  art  and 
cartoons  for  the  Billings  Gazette,  a  newspaper 
that  has  earned  a  reputation  for  excellence  in 
design  and  graphic  illustration.  Send  resume, 
tearsheets  to  Personnel  Manager,  The  Billings 
Gazette,  PO  Box  2507,  Billings  MT  5910l 
Equal  Opportunity  Employer  M/F. 
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HELP  WANTED 

_ PRESSROOM _ 

METRO  PRESSPERSON-OPERATOR.  Sunny 
Arizona,  good  benefits,  growing  organization. 
Non-union.  $350  plus  bonus.  Contact  Norm 
Miller.  PO  Box  1547.  Mesa  AZ  85201  or  (602) 
898-6595 


PRESSROOM  MANAGER 
35.000  daily  newspaper  with  national  com¬ 
mercial  contracts.  New  1 1 -unit  Urbanite  offset 
equipment.  Minimum  5  years  experience  with 
proven  management  ability.  MAJOR  GROUP 
OPERATION.  Replies  held  in  strictest  confi¬ 
dence.  Box  3776.  Editor  &  Publisher. 


PRESSROOM  FOREMAN  for  Zone  5.  50.000 
circulation  daily.  Eight  unit  Goss  Mark  II  with 
NAPP  plates.  Applicant  should  be  quality  con¬ 
scious  and  strong  in  preventative  maintenance 
procedures.  Send  resume  and  salary  history  to 
Box  3782.  Editor  &  Publisher. 


PRESSPERSON  WANTED 
Headliner  Mark  I  pressperson  needed  for  news¬ 
paper  with  75.000  circulation.  $450  a  week 
plus  benefits.  Contact  Chuck  Kellerman  or 
Glenn  Nelfey.  (313)  332-8181. 


PRODUCTION 


COMPOSINGROOM  SUPERVISOR.  25.000 
Zone  2  AM  daily.  Electronic  maintenance  ex¬ 
perience  requir^.  Supenrise  15  full  and  part 
time.  Salanr  based  on  experience.  Send  resume 
to  Box  37to.  Editor  &  Publisher. 

COMPOSITION  FOREMAN 
A  challenging  position  with  a  progressive  5-day 
daily  newspaper  in  a  growing  dynamic  area.  We 
are  looking  for  an  experienced  professional  to 
join  the  management  team  of  one  of  Taylor 
Communications  Inc's  finest  newspapers, 
^nd  resume  to  Dave  Kramer.  General  Mana- 

fsr.  The  Herald.  PO  Box  649.  New  Braunfels 
X  78130. 


ENGINEER 

FIELD  ENGINEER  AND  SERVICEMEN 

Press  Machinery  Corp.  the  fastest  growing  com¬ 
pany  in  letterpress  to  offset  conversions,  re¬ 
quires  people  with  rotary  newspaper  press  ex¬ 
perience.  If  you  are  interested  m  a  career  with  a 
company  who  in  a  few  short  years  has  shown 
dynamic  growth  and  leadership,  send  us  your 
resume. 

Salary  and  benefits  are  liberal  and  negotiable 
based  on  experience  and  accomplishments. 

Press  Machinery  Coif) 

230  James  St 
Bensenville  I L  60106 


THE  SPORTING  NEWS 
is  seeking  a  shirt-sleeve  production  manager. 
Knowledge  of  magazine  and  book  printing  op¬ 
erations  required.  Ability  to  purchase  paper 
and  ink  essential.  Must  exhibit  record  of  ex¬ 
pense  reduction  and  control. 

Write:  Personnel  Director 
PO  Box  56 
St  Louis  MO  63166 


PROMOTION 


NEWSPAPER 


PROMOTION  MANAGER 


To  develop  complete  promotional  programs  for 
all  phases  of  newspaper  operations.  (Candidate 
should  be  familiar  with  all  media.  Broadcast/ 
Agency  experience  desirable.  Position  offers 
competitive  compensation  and  full  benefits. 

Candidate  should  submit  complete  resume  of 
qualifications  and  experience  along  with  salary 
requirements  tO: 

D.J.  KELLY,  Director  Marketing 
STATE  JOURNAL  REGISTER 
313  South  Sixth 
Springfield,  Illinois  62705 


RESEARCH 


RESEARCH  ANALYST 

Established  newspaper  representative  firm 
.needs  anal«t.  Good  future,  1  year  experience 


13,  Editor  &  Publisher. 


POSITIONS  WANTED. 


ADMINISTRATIVE 


PUBLISHER— Why  not  hire  a  super  aggressive 
CEO  with  proven  knowledge  and  background.  I 
will  market  and  guide  your  newspaper  to  new 
heights!  I  am  presently  employed  as  a  publisher 
with  experience  in  dailies,  weeklies  and  shop¬ 
pers.  I  desire  to  relocate  to  Zones  3,  4  or  6. 
Make  1982  a  good  year.  Box  3730.  Editor  & 
Publisher. 


ADVERTISING 


HEAVY  DISPLAY  and  Roto  magazine  experi¬ 
ence  in  major  metro  market  seeking  new  chal¬ 
lenges.  Box  3748.  Editor  &  Publisher. 


SALESMAN,  experienced  ( 1 1  years)  in  nation¬ 
al  corporate/agency  accounts  (and  retail),  with 
ability  to  make  the  hard  sale,  seeks  fast-paced 
sales  position  with  daily.  All  Zones  considered. 
Box  3817,  Editor  &  Publisher. 


ARTIGRAPHICS 


CREATIVE  cartoonist,  and  humor  writer,  seeks 
position  with  newspaper,  syndicate  or  m^- 
zine.  George  E  Albitz.  3642  Boulder  Hwy  #23, 
Las  Vegas  NV  89121. 


CIRCULATION 


CELEBRATE  1982  with  increased  circulation 
and  revenue.  Solid  manager.  Group  specialist. 
Sales,  TMC,  MBO.  Box  3780.  Editor  &  Pub¬ 
lisher. 


CIRCULATION  DIRECTOR  presently  employed 
by  medium  size  newspaper.  Twenty-five  years 
experience  in  sales,  service,  collections,  prom¬ 
otions.  budgeting,  transportation  and  total 
market  coverage.  Willing  to  relocate.  Resume 
sent  on  request.  Box  3787.  Editor  &  Publisher. 


CIRCULATION  SALES/MANAGEMENT— 9 
years  experience  include  circulation  manage¬ 
ment.  Sold  4000  orders  myself  and  led  crews 
to  thousands  more.  Will  do  my  best.  Bill  Glaser. 
153  Cramer  St,  No.  5,  N  Tonawanda  NY 
14120;  (716)  692-1697,  3-5  pm  (EST). 


AGGRESSIVE,  experienced  sportswriter,  26, 
looking  for  new  challenges  on  major  metropoli¬ 
tan  daily.  Staff  writer  for  New  York  area  daily  4 
years  doing  all  sports.  No  problem  relocating. 
Hard  worker,  VDT  and  Teleram.  Clips  and  re¬ 
sume  on  request.  Box  3715,  Editor  &  Pub¬ 
lisher. 


(X)PY  EDITOR.  4-year  veteran  currently  pro¬ 
ducing  6  clean  handsome  pages  daily  on  fast- 
moving  VDT  copy  desk  seeks  challenge  in 
Zones  1.  2  or  5.  Strong  in  rewrite,  layout.  Box 
3815,  Editor  &  Publisher. 


EDITOR:  Managing  or  city  editor,  small  to 
medium  daily.  Strong  writer,  develop  of  local 
news.  55.  top  references.  tJaily,  wire  service, 
weekly  background.  A  pro.  Box  3756,  Editor  & 
Publisher. 


EDITOR  seeks  editing/writing  position  Zone  2. 
Journalism  BA.  daily  metro  experience.  Box 
3831,  Editor  &  Publisher. 


ISRAEL  STRINGER  with  contacts  offers  “how" 
and  “why"  stories  to  supplement  “what"  of 
wire  services.  Details:  PO  Box  10032.  Jeru¬ 
salem  Israel. 


MARCH  GRAD  in  English  and  journalism  seeks 
copy  editing  position  on  medium  to  large  daily. 
Zones  7-9.  Newspaper  Fund  1982  editing  in¬ 
tern.  Barbara  White,  540  E  200  N  #3.  Logan 
UT  84321. 


NEWS-MAN.  a  writer  with  city  and  financial 
desk  skills,  seeking  publisher  who  will  allow 
him  to  create  a  news-paper  people  can't  wait  to 
read.  Box  3786,  Editor  &  Publisher. 


NEW  KID  on  the  block  seeking  entry  level  news 
position  in  Long  Island/New  York  area.  Strong 
college  experience  and  writing/reporting/edit- 
ing  abilities.  Elox  3816.  Editor  &  Publisher. 


NEED  EDITORIAL  excellence  in  management, 
sports,  features,  photography,  layout,  etc.? 
Call  23-year  pro  to  fill  your  needs.  Kerry  Yencer 
(504)  641-1982. 


SUN  BELT  EDITOR  seeks  move  to  new  notch  in 
Sun  telt.  Conscientious  editor,  accurate  and 
award-.winning  writer.  Box  3825.  Editor  &  Pub¬ 
lisher. 


FARM  BROADCASTER  misses  written  word, 
print  bylines.  Seeking  position  as  farm  writer/ 
editor  with  daily  or  farm  magazine.  Three  years 
on  weekly  plus  solid  free-lance.  Clips  and  MS  in 
AG-Journalism.  Contact  Rick  Mooney.  806 
Madison  St.  Beaver  Dam  Wl  53916.  Call  (414) 
887-0908  evenings. 


SPORTSWRITER— MA  J-school  seeks  employ¬ 
ment  with  daily  in  Zones  1,  2,  3,  5  or  9.  Very 
knowledgeable  in  all  sports.  Hardworking  and 
energetic.  Background  includes  sportswriter 
for  campus  daily  and  sportswriter  at  campus 
radio  stations.  ^  3769.  Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


SPORTSWRITER — MA  J-school  seeks  employ¬ 
ment  with  daily  in  Zones  1.  2.  3.  5  or  9.  Very 
knowledgeable  in  all  sports.  Hardworking  and 
energetic.  Background  includes  sportswriter 
for  campus  daily  and  sportswriter  at  campus 
radio  stations.  Etox  3769.  Editor  &  Publisher. 


THE  BULLETIN 
PHILADELPHIA,  PA 

The  Bulletin  is  seeking  job  opportu¬ 
nities  for  individuals  who  are  avail¬ 
able  for  employment  due  to  the 
newspapers  closure  on  January  29, 
1982.  Bulletin  personnel  in  the  fol¬ 
lowing  job  classifications  are  avail¬ 
able: 

ACCOUNTING  &  FINANCE 
ADVERTISING 
CLERICAL  &  SECRETARIAL 
NEWS  &  EDITORIAL 
PRODUCTION  A  DISTRIBUTION 
PROMOTION  A  RESEARCH 

Firms  or  individuals  interested  in  in¬ 
terviewing  former  Bulletin  personnel 
for  position  employment  or  in  obtain¬ 
ing  further  information  may  write: 
THE  BULLETIN,  Personnel  Depart¬ 
ment,  30th  A  Market  Streets,  Phi¬ 
ladelphia  PA  19101  or  call  Karen 
Organtini,  Personnel  Administrator 
(215)  662-7470. 

THE  BULLETIN 
PHILADELPHIA,  PA 


EAP  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


YOUNG  REPORTER/managing  editor  of  New 
York  weekly  seeks  posdior  on  small  to  mid¬ 
sized  Zone  7,  8  or  9  daily.  Solid  community 
reporting  experience,  plus  layout  and  copy  edit¬ 
ing.  Good  references.  Reply  tO:  Lawrence 
Strauss.  669  E  l7th.  Eugene  OR  97441; 
(503)  683-7573. 


YOUNG,  hardworking  reporter,  recently  laid  off 
at  small  daily  newspaper,  seelts  job  anywhere, 
prefer  Zones  3,  4.  5  or  6.  Has  combined  1V7 
years  experience  on  weekly  and  daily  news¬ 
papers;  covered  city  government,  police  and 
fire  departments.  J^  Meisel,  PO  Box  1272, 
Slidell  LA  70459  or  (504)  649-6094. 


FREELANCE 


PHOTOGRAPHER,  reporter,  now  editor  of 
small  weekly  seeks  freelance,  stringer  assign¬ 
ments.  Europe.  Israel.  Mexico  travel.  Military 
service,  current  passport,  photo  equipment. 
Clips  and  resume  on  request.  Box  3788.  Editor 
A  ^blisher. 


WRITER.  2  nonfiction  books  on  major  market, 
seeks  ghostwriting,  rewriting,  coauthoring. 
Good  at  helping  prospective  authors  get  pro¬ 
jects  into  bookTonn.  Standard  rates.  Resume 
on  request.  Box  3706.  Editor  &  Publisher. 


PHOTOJOURNALISM 


MA  IN  PHOTOJOURNALISM.  State  and 
National  Park  Service  nature  photompher.  8 
years,  stringy  for  Massachusetts  daily  and  wire 
service  for  2  years.  David  Coates.  (315)  423- 
3726  office  or  (315)  476-7936  home. 


TALENTED  aggressive  enthusiastic  photojour¬ 
nalist  seeks  joosition  with  mid-sized  to  law 
daily.  Have  2  years  experience  on  100,000 
daily  shooting  sports,  general  and  spot  news, 
features.  Published  in  Sports  Illustrated,  US 
News  i  World  Report.  AP  and  UPl.  Resume, 
clips  and  portfolio  available  upon  request. 
Good  refererKes.  Tannen  Maury,  1769  Linden 
Av.  Memphis  TN  38104;  (901)  274-7784 


PRESSROOM 


EXPERIENCED  pressroom  foreman  desires 
position  on  single  width  press.  Also  knowledge¬ 
able  in  camera.  Any  Zone.  Box  3749,  Editor  & 
Publisher. 


EXPERIENCED  web  pressman  seeks  position 
with  newspaper  or  web  publishing  company. 
Has  management,  purch^ng  and  supervision 
experieiKe.  Mid  and  Southeast  preferred.  Box 
I  3793,  Editor  &  Publisher. 


_ PRODUCTION _ 

SEASONED  PROFESSIONAL  with  history  of  in¬ 
creasing  revenues,  reducing  expenses,  impro¬ 
ving  product  quality  and  extending  equipment 
life.  Box  3798.  Editor  &  Publisher. 
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By  Frank  McCulloch 


Shop  Talk  at  Thirty 

Applying  journalistic  ethics 


With  apologies  to  Will  Rogers,  I  never 
attended  a  symposium  on  journalistic 
ethics  that  I  didn't  like. 

I’ve  attended  quite  a  few  of  them.  Two 
of  the  Ford  Foundation’s  long-running 
road  shows,  starring  Arthur  Miller  and  a 
brilliant  cast  of  other  Harvard  and  Stan¬ 
ford  lawyers.  Several  press  club  efforts. 
One,  under  ASNE  auspices,  for  which  I 
was  personally  responsible.  Innumerable 
agonies  in  various  newsrooms.  And, 
most  recently,  a  three-day  conference, 
sponsored  by  the  University  of  Nevada  at 
Reno,  on  “The  Ethics  of  the  Story.’’ 

The  Nevada  conference  was  probably 
the  most  heady  of  the  lot,  for  it  centered 
around  a  profoundly  unanswerable,  not 
to  say  impenetrable,  question:  “How  do 
(news)  stories  make  us  good?’’  As  panel¬ 
ists  and  participants  warily  circled  that 
riddle,  I  once  again  found  myself  stimu¬ 
lated,  nay  enthralled,  by  good  idea  after 
good  idea  after  good  idea. 

Suggestions 

These  are  some  of  the  helpful  sugges¬ 
tions  I  distilled,  I  think,  from  those  free¬ 
form  discussions: 

Journalists  should  be  more  re¬ 
sponsible. 

They  should  also  be  more  responsive, 
intelligent,  sensitive,  concerned,  tasteful, 
truthful,  fair,  honorable,  objective,  in¬ 
volved,  uninvolved,  and  perceptive. 
They  should  also  be  less  isolated,  callous, 
careless,  prejudiced,  profit-oriented  and 
impractical. 

And  by  no  means  in  passing,  they 
should  write  a  lot  better  and  just  generally 
be  better  and  brighter  people. 

I  think  these  are  stunningly  good  ideas. 
In  fact,  I  have  only  one  serious  problem 
with  them:  I’ve  thought  they  were  stun¬ 
ningly  good  ideas  for  about  40  years,  and 
other  than  trying  harder,  still  don’t  know 
what  to  do  with  or  about  them.  In  further 
fact,  it  seems  to  me  that  every  one  of 
these  conferences  I’ve  attended  has  pul¬ 
led  up  just  short,  tantalizingly  short,  of 
the  Last  Great  Idea,  perhaps  best  ex¬ 
pressed  as  a  question:  What  do  I  do  now? 
Or,  more  accurately,  what  do  1  do  when  I 
get  back  to  the  newsroom? 

Try  harder 

You  know  that  television  ad  in  which 
one  of  those  Marlboro  guys  says,  sarcasm 
dripping  from  every  syllable:  “Light 
beer?  You  ever  tasted  light  beer?” 

Well,  have  you  ever  offered  as  an  in¬ 
spirational,  or,  for  that  matter,  even  mild¬ 
ly  helpful,  set  of  directions:  “Try  har¬ 
der?”  Go  ahead;  try  it.  Post  it  on  your 
newsroom  bulletin  board  and  watch  the 

(Frank  McCulloch  is  executive  editor, 
McClatchy  Newspapers,  Sacramento, 
Calif.) 
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expressions,  listen  to  the  groans.  It  ranks 
up  there  with  “stop  making  so  many  mis¬ 
takes,”  “write  better”  or  “work 
smarter.” 

Looking  back  down  the  littered  and 
dusty  trail  I’ve  traveled  over  the  years,  I 
think  I  can  see  a  little  progress,  certainly 
for  the  news  business  and  perhaps  even 
for  myself.  A  little  more  care,  a  little  more 
conscience,  a  little  more  balance,  a  little 
more  clarity,  a  little  more  professional¬ 
ism,  a  little  more  of  a  number  of  good 
things. 

That  is  clearly  not  a  judgment  shared 
by  journalism  reviews,  press  critics  and 
the  assorted  millions  who  just  plain  don’t 
like  us,  nor,  I  suppose,  is  there  any  reason 
to  expect  they  should  share  it. 


By  Andrew  Radolf 

Leaders  of  1 1  unions  of  the  New  York 
News  approved  a  “contingency”  plan  to 
have  employees  purchase  the  paper  “if 
all  else  fails.” 

The  plan  calls  for  labor  lawyer  and 
mediator,  Theodore  Kheel,  to  set  up  an 
Employee  Stock  Ownership  Trust. 

Under  the  ESOT,  News’  4,000  employ¬ 
ees  would  be  issued  shares  in  the  paper 
“based  on  their  salaries,”  explained 
Michael  Connery,  an  attorney  with 
Skaden,  Arp,  which  represents  the  press¬ 
men  and  stereotypers. 

“No  one  is  asking  the  employee  to 
put  up  any  money,”  Connery  said.  “If 
concessions  (by  the  unions)  were  made, 
perhaps  people  would  be  compensated 
by  stock  held  in  an  ESOT.” 

Connery  said  the  ESOT  plan  is  being 
formed  because  the  unions  need  to  create 
a  “legal  entity”  with  which  they  can 
approach  banks  or  other  financial  institu¬ 
tions  for  funding. 

Connery  remarked  the  ESOT  probably 
would  not  seek  to  purchase  the  News  on 
its  own  but  rather  in  a  joint  venture  with 
another  prospective  buyer. 

In  agreeing  to  set  up  the  ESOT,  Kheel 
stipulated  the  trust  “will  not  compete 
with  any  other  prospective  buyer.”  He 
stressed  that  the  ESOT  should  be  con¬ 
sidered  to  be  a  buyer  of  last  resort,  re¬ 
marking,  “We’re  not  by  any  means  put¬ 
ting  this  (ESOT)  in  front.” 

The  ESOT  will  “act  independently  of 
the  Allied  Printing  Trades  Council  and 
does  not  represent  the  unions  of  the  em¬ 
ployees  even  though  they  are  benefi¬ 
ciaries  of  the  trust,”  he  stated. 

George  McDonald,  president  of  the 
Allied  Printing  Trade  Council  and  of  the 


Need  prodding 

For  we  need  to  be  prodded.  We  need  to 
be  told  we’re  not  doing  well  enough.  We 
even  need  to  feel  threatened.  Good  lord, 
had  we  been  allowed  to  sag  into  com¬ 
placency,  we  might  even  still  have  eight- 
column  pages,  vertical  makeup  and 
women’s  sections. 

So  if  I  ever  receive  another  invitation  to 
one  of  these  strange  flagellation  rites.  I’ll 
probably  accept.  And  once  there,  almost 
certainly  join  in  both  the  you-done-us- 
wrong  prelude  and  the  mea  culpa  chorus. 

When  that  is  done,  the  city  room  will,  of 
course,  await,  and  what  to  do  about  all 
our  sins  when  I  return  there  will  be  as 
mysterious,  as  limited  as  ever.  A  stitch 
here,  a  patch  there,  two  steps  up  and 
three  back. 

How  uninspirational.  How  dreary. 
How  downright  grubby.  It’s  clear  we 
must  try  harder. 


mailers  union,  said  under  ESOT,  “em¬ 
ployees  would  set  up  their  own  corpora¬ 
tion  to  run  the  News.  The  unions  would 
negotiate  with  them  like  any  other  pa¬ 
per.” 

The  Tribune  Co.  has  not  revealed  the 
names  of  any  prospective  buyers  of  the 
News.  Warner  Communications  is  re¬ 
ported  to  be  still  interested  as  well  as 
several  real  estate  companies  which  are 
interested  in  the  paper  primarily  for  the 
value  of  its  mid-Manhattan  offices  and 
adjacent  lots.E&P  was  informed  that  the 
total  asking  price  for  the  News,  including 
real  estate,  was  $200  million. 

Martin  leaves 

Buddy  Martin,  executive  sports  editor 
of  the  New  York  News,  has  left  effective 
February  5  to  join  the  Denver  Post  as 
assistant  managing  editor/sports. 

Martin,  who  will  assume  his  new  posi¬ 
tion  on  February  15,  has  hired  Tom  Pat¬ 
terson  to  be  executive  sports  editor  of  the 
Post.  Patterson  was  previously  executive 
sports  editor  of  the  Jackson  (Miss.) 
Clarion-Ledger  and  Daily  News. 
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Unions  advance  plan  to  entrust 
N.Y.  News  ownership  to  woikers 
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'  The  Harris  Automatic 
Repair  System. 

Because  corrected  beats  rejected* 
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in  the  Memphis  Market 


Your  Memphis  newspapers  deliver  a  quality  audience  in  a  market  that 
represents  tremendous  potential  for  national,  regional  and  local  advertisers. 
For  demographics  and  target  marketing  information,  contact  Marketing 
Services  (901)  529-2226. 
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Memphis  Publishing  Company,  495  Union,  Memphis,  Tn.  38101 
SCRIPPS-HOWARD  NEWSPAPERS  Represented  Nationally  by  Story  &  Kelly-Smith  Inc. 

Mid-South  Magazine  Represented  Nationally  by  Metropolitan  Sunday  Newspapers 
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92%  of  aduJts 
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income  $25,000  anO  upi 
Read  The  Commercial  Appeal, 
Memphis  Press-Scimitar 
or  both 

over  a  5-day  period. 
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91%  of  adults 
(in  househoide  with 
income  $25,000  and  up) 
Read  The  Commercial  Appeal. 
Memphis  Prees-Sclmitar 
or  both 

over  a  S-day  period. 
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71%  of  adults 
households  with 
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sd  The  Commercial  Af^al, 
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over  a  S-day  period. 
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